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This report looks at the following areas:

Retail market value and volumes of IMF, key drivers, barriers and future
trends

The competitive market landscape

New product trends and innovative marketing activities

IMF usage habits, brand preference and price sensitivity

Parent’s attitude towards premium product features

Parents’ attitude towards IMF, breast milk and breastfeeding

Infant milk formula (IMF) usage reaches its highest point (96%) when a baby
reaches 12 months and stays high thereafter until the 36th month (82%)
according to Mintel’s research. Over 85% of surveyed parents believe that
feeding babies with IMF can supplement the nutrients that are lacking in either
breast milk and supplementary foods, suggesting besides “similar-to-breast
milk” claims, IMF brands need to emphasise nutritional values that are harder-
to-obtain from breast milk and everyday diets to appeal to the growing
number of sophisticated parents who feed their babies with a mixture of breast
milk, growing-up milk formula and supplementary foods.

COVID-19 has slowed down cross-border daigou sales and pushed many
international brands to focus more on domestic ecommerce and baby stores
as key sales channels or even localised production, as it may take years for
intfernational trade and travel to recover. On the other hand, the outbreak has
also boosted Chinese consumers’ national pride as a whole. Parents — skewing
fowards the young generation — are shiffing their preferences towards
domestic IMF brands.

The biggest threat to the IMF market is the declining birth rate which is strongly
correlated with consumer demand. In order to offset the loss of retail volume,
the market will have fo rely on increasing average prices so as fo maintain or
grow its size in value. The good news is that parents will not simply stick to the
same brand, and they have shown strong willingness to trade up for various
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“Although the decline of new
births is hard to reverse, IMF
brands still have chances to
secure revenue with premium
product innovations in the
growing-up milk formula
sector in particular, with a
focus on upgraded nutrition
compositions targeting
specific health functions such
as gut-friendliness, body
development and sleep
benefits.”

- Laurel Gu, Category
Director
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premium product features and services, suggesting investment in premium
product innovation (eg personalised nutrition) can help IMF brands gain
fraction as an individual while at the same time drive category growth.
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For IMF brands, the other opportunity lies in expanding the product portfolio to Executive Summary

cover mums’ nutrition, targeting both post-natal mums and mums-to-be. When
. . . : Full Report PDF
marketing such products to mums, the experienced mums (ie those with more

than one child) and elder mums (ie those aged 30 and above) are a group Infographic Overview

that is particularly worth the brands’ attention. It is important for brands to take

info consideration not only their nutritional needs but also emotions for Powerpoint Presentation
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IMF in pre-measured tablets

Figure 36: Aptamil pre-measured TABS, UK, 2020

IMF AND BREAST MILK FEEDING

IMF usage takes off when babies reach 7 months

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentatfion

Interactive Databook

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China  +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1047229/

Infant Milk Formula - China - 2021

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

Figure 37: IMF and breastmilk feeding rate, by baby's age,
2021
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Brand penetration largely varies by cities
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Brand switch is common when price increases

Figure 43: Reactions to price increases, by IMF brand buyers,
2021

PREMIUM PRODUCT FACTORS

Willing to pay for a variety of premium factors but no longer
overseds origin

Figure 44: Premium product factors, 2021

GenZ parents are more willing fo explore niche premium
segments

Figure 45: Willingness to pay more for selected premium
product factors: yes, by parents’ age, 2021

Interest in premium milk sources goes down as the baby
grows elder

Figure 46: Willingness to pay more for premium product

factors: yes, by baby's age, 2021

ATTITUDE TOWARDS IMF AND BREASTMILK FEEDING

Breastfeeding is ideal but takes a lot of effort

Figure 47: Attitude towards breast milk feeding, 2021
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quality

Figure 48: Affitude towards breastmilk feeding; strongly
agree, by parents’ age (generations), 2021

Figure 49: IMF and breastmilk feeding situation among
babies aged 0-6 months, by parents” generation, 2021
Figure 50: Atftitude towards milk formula for mums during
lactation; Strongly agree, by parents” age (generations), 2021
IMF’s nutritional values are well acknowledged
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Figure 51: Attitude towards IMF, 2021
* Mums' nutrition is in demand of experienced parents
Figure 52: Attitude towards mums' nutrition, 2021 What's included

Figure 53: Attitude towards mums’ nutrition: strongly agree, by Executive Summary
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BABY’S HEALTH ISSUES OF WORRIES

* Eating disorders and immunity raise most concerns Infographic Overview

Figure 54: Baby's health issues of worries, 2021 Powerpoint Presentation

» Gut-friendliness, body development and sleep benefits are

attractive health features for IMF brands to highlight Interactive Databook

Figure 55: TURF analysis: baby’s health issues of worries, 2021
Figure 56: Selected baby's health issues of worries, by baby’s
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