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This report looks at the following areas:

» The impact of COVID-19 on consumer behavior related to communication,
entertainment and other aspects of everyday life

» Key players in consumer technology like healthcare, gaming and
communication and the strategic directions taken in the market

* Market opportunities in consumer technology and digital services
identified through Mintel’s 2022 Global Consumer Trends

- Expectations for participation in digital activities in a post-COVID-19
environment

» How attitudes toward technology now will impact future behaviors

COVID-19 has accelerated digital adoption and usage for a variety of
categories, such as communication, entertainment, personal health
management and home fitness. Consumers responded to the pandemic by
using digital services and tools, such as video calling, online shopping, app
usage and virfual activities as a way to reduce potential COVID-19 exposure.
For example, nearly half of all consumers have increased their video calling
since COVID-19, and less than one third expect to reduce their video calling in
a post-COVID-19 world.

New digital behaviors established during stay-at-home measures and social
distancing will have staying power to some degree after the pandemic.
Familiarity and demand for virtual activities has increased, and consumers will
seek more remote capabilities for a variety of activities. Brands that best
understand how consumers are using technology and their expectations for a
post-COVID-19 landscape can best position themselves to connect with their
farget audience.
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“COVID-19 will have a lasting
impact on consumers’ digital
behaviors. The push to more
remote and flexible functions
has opened the door for new
avenues of communication
and virtual activities.
Consumers are experimenting
and adopting new channels
to connect with each other
and brands.”

- Buddy Lo, Sr. Technology
and Consumer Electronics
Analyst
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Social media
Figure 9: Daily social media use, by social media, 2019-21
Figure 10: Social media usage, 2021

MARKET FACTORS

Regulations hold significant weight

Economic growth and confidence key to increasing digital
activities

Figure Tl: GDP change from previous period, Q1 2007-Q3
2021

Figure 12: US unemployment and Consumer Sentiment Index,
2000-21

Supply chain issues continue to persist for tech category
Figure 13: Consumer Price Index change from previous period,
2007-21

Consumers returning to their daily commutes

Figure 14: Work commutes, 2020-21

Retiring Baby Boomers an untapped digital audience
Millennials have the aptitude, interest and income for new
tech and digital services

Digital divide a major issue for society to tackle moving
forward

Metaverse initiatives will drive VR and AR innovation
Consumer tech integration with healthcare an emerging
category

COMPANIES AND BRANDS - KEY TAKEAWAYS

Facebook’s new name, Meta, shows it’s serious about VR
Zoom and other communication services must capitalize on
post-pandemic consumer behaviors

Apple wants to lead the healthcare and personal tech
integration

Tech brands look to gaming for more growth

Ray-Ban looks to get into wearable tech category with
smart sunglasses

Brands must deliver on environment and sustainability

COMPETITIVE STRATEGIES

Facebook looks to bring VR to mainstream with
transformation to Meta

Figure 15: Meta Instagram Stories ad, 2021

Communication firms look to enterprise for revenue growth
Zoom offers free service for primary and secondary schools
globally
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Gaming a key strategic initiative for tech brands

Figure 16: Facebook Gaming - Play Watch Connect Pac-Man
promotion, 2021

Aesthetic variety coming to wearable tech

Figure 1/7: Samsung Galaxy Watch4 Classic online
advertisement, 2021

Figure 18: Samsung Galaxy Watch4 online advertisement,
2021

Apple focuses on health monitoring as its newest standout
feature

Figure 19: Apple Watch Series 7 online advertisement, 2021
Ray-Ban enters wearable tech category with Ray-Ban
Stories

Figure 20: Ray-Ban Stories Facebook ad, 2021

MARKET OPPORTUNITIES

Mintel 2022 Global Consumer Trends point to opportunities
in tech

Climate Complexity

Figure 21: Amazon News promotional email, 2021

Enjoyment Everywhere

Flexible Spaces

Figure 22: Hyatt email ad, 2020

In Control

THE CONSUMER - KEY TAKEAWAYS

Video calling increase from COVID-19 will remain to a high
degree

Older parents show higher digital health monitoring
behaviors

One quarter of consumers would like telehealth options,
post-pandemic

Younger women more likely to prefer virtual workouts post-
pandemic

Group video chats expected to remain a popular form of

connection

DIGITAL ACTIVITIES SINCE COVID-19

More than half of consumers make personal video calls
Figure 23: Digital activities over the past three months, 2021
Figure 24: Digital activities (NET) over the past three months,
2021

Millennials drive new digital activities
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Figure 25: Digital activities (NET) over the past three months,
by generation, 2021

Hispanic consumers overindex for making social video calls
Figure 26: Digital activities over the past three months —
Video calling, by race and Hispanic origin, 2021

Older parents show more digital behaviors than younger
nonparents

Figure 27: Digital activities over the past three months, by
parental status and age, 2021

Digital events/tours used by parents with children of all age
ranges

Figure 28: Digital activities over the past three months, by
parental status and age of children, 2021

Figure 29: Digital activities over the past three months, by
parental status and age, 2021

CHANGE IN DIGITAL ACTIVITIES

Digital adoption increased since COVID-19

Figure 30: Change in digital activities — Increase, 2021

Figure 31: Change in digital activities — Increase (NET), 2021
Older consumers ramped up online shopping during the
pandemic

Figure 32: Change in digital activities — Increase (NET), by
generation, 2021

Parents increased digital activities the most since COVID-19
Figure 33: Change in digital activities — Increase (NET), by
parental status and age, 2021

EXPECTED DIGITAL ACTIVITIES POST-COVID-19

Consumers look forward to meeting in person instead of
video calling

Figure 34: Expected digital activities post-COVID-19 —
Decrease, 2021

Figure 35: Expected digital activities post-COVID-19 —
Decrease (NET), 2021

Millennials look forward to in-person activities

Figure 36: Expected digital activities post-COVID-19 —
Decrease (NET), by generation, 2021

Hispanic and Black consumers expect to reduce video
calling post-pandemic

Figure 37: Expected decrease in video calling post-
COVID-19, by race and Hispanic origin, 2021
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PREFERRED METHODS OF CONTACT POST-COVID-19

One quarter of consumers would like telehealth options
Figure 38: Preferred methods of contact, 2021

Millennials lead telehealth consideration

Figure 39: Preferred methods of contact - Medical
professionals, by generation, 2021

Older and younger parents value convenience of video
chatting

Figure 40: Preferred methods of contact — Live video chat, by
parental status and age, 2021

Brands need multiple points of contact to connect with
consumers

Figure 41: Preferred methods of contact — Customer service
and tech froubleshooting, by generation, 2021

PREFERRED ACTIVITIES POST-COVID-19

Millennials lead digital usage for groceries and foodservice
Figure 42: Preferred activities post-COVID-19 — Groceries, by
generation, 2021

Figure 43: Preferred activities post-COVID-19 — Restaurant vs
takeout/delivery, by generation, 2021

Younger women prefer virtual workouts

Figure 44: Preferred activities post-COVID-19 — Gym/studio
vs. virtual workouts, by generation, 2021

Gen X most likely to prefer digital contact for
troubleshooting tech issues

Figure 45: Preferred activities post-COVID-19 — Tech
troubleshooting, by generation, 2021

Digitally based scheduling preferred by younger consumers
Figure 46: Preferred activities post-COVID-19 — Tech
troubleshooting, by generation, 2021

Parents and nonparents value in-home movie experience
Figure 47: Preferred activities post-COVID-19 — Movie theater

vs. home viewing, by generation, 2021

ATTITUDES TOWARD TECHNOLOGY AND COVID-19

Gen Z is least receptive to “COVID-19 passes”

Figure 48: Attitudes toward technology and COVID-19 —
Attending live events, by generation, 2021

Group video chats expected to remain popular post-
COVID-19

Figure 49: Attitudes toward technology and COVID-19 —
Group video chats and reconnecting, 2021

Consumers agree remote work offers additional flexibility
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Figure 50: Atftitudes toward technology and COVID-19 -
Remote work, 2021

Figure 51: Hyatt email ad, 2021

Millennials recognize their dependency on digital devices
Figure 52: Atftitudes toward technology and COVID-19 —
Device usage and screen time, 2021

Recognition of the internet as a necessary utility is
widespread

Figure 53: Attitudes toward technology and COVID-19 —
Internet as an essential utility, by generation, 2021

Younger consumers prefer the convenience of human-free
interactions

Figure 54: Attitudes toward technology and COVID-19 —
Customer service and app-based services, by gender and
age, 2021

Consumers widely satisfied with access to streaming
content at home

Figure 55: Attitudes toward technology and COVID-19 -

Home streaming, by generation, 2021

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources

Consumer survey data
Marketing creative
Abbreviations and terms

Abbreviations
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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