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This report looks at the following areas:

¢ The impact of COVID-19 on consumer behavior and the foodservice
market

 The foodservice industry’s move towards off-premise and digital
experiences

* Restaurant visitation drivers and deterrents and expected consumer
behavior in 2022

Consumers are eager to dive into a variety of food experiences in 2022,
including cooking more at home and dining out. The pent-up demand for
dining out has left consumers wanting new and unique offerings from
restaurants through flavors, dishes, and experiences. Many want fo use
restaurants as a way to socialize, and operators that are able to create space
at the table for interaction, celebration, and indulgence will win consumers'’

loyalty.

The foodservice industry continues to battle several pandemic-related
headwinds that will determine its future. Due to the US labor crisis and supply
chain issues, restaurants are struggling fo provide prepandemic levels of
service. Inflation and the emergence of COVID-19 variants continue to add
uncertainty fo restaurant visitation. Still, the industry is showing signs of recovery,
and Mintel estimates foodservice revenues will confinue to grow over the next
five years.

While the explosive growth of takeout, delivery, and online access o
restaurants has been crucial for operators’ survival, it also poses a challenge.
Operators now need to maintain a balance between serving both off-premise
and on-premise consumers. To that end, new and innovative physical layouts
are enabling restaurants fo operate more efficiently. Automation is also helping
curate the best dining experience for consumers, whether they choose to dine
in or enjoy meals at home.
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“The foodservice industry has
been one of the hardest hit by
the pandemic, but also saw
operators rapidly evolve to
serve changed consumer
needs related to value, safety,
and convenience. Even amid
continued labor, supply, and
inflation challenges, the
foodservice industry is
beginning to recover.”

- Varchasvi, Analyst — US
Foodservice and Mintel Menu
Insights
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The foodservice industry is increasingly becoming accessible online, and
operators are finding new ways to connect with their consumers in the online
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« Opportunities and challenges

« Disruptive restaurant technology can aid restaurants in

battling the labor crisis
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« Consumers eager to return to dining out, a positive sign

especially for FSRs

Figure 5: Restaurant visitation, 2020-2021

+ Active marketing and engagement will be crucial to
maintaining consumer interest
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« Unique experiences, socialization among key drivers of

restaurant visitation in 2022

Figure 7: Dine-in moftivators, 2021

« Operational changes to foodservice catering are key to
increasing consumer comfort and confidence
Figure 8: Foodservice Aftitudes, 2021

THE MARKET - KEY TAKEAWAYS

- Foodservice continues to face headwinds due to the

pandemic

» FSRs to begin a slow journey to recovery
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« Consumer interest in off-premise drives further operator

improvements, expansion

MARKET SIZE AND FORECAST

* Foodservice continues to battle headwinds that
compromise recovery
Figure 9: Total US revenues and forecast of full-service
restaurants and limited-service eating places’, at current
prices, 2016-26
Figure 10: Total US Revenues and forecast of full-service
restaurants and limited-service eating places’, at current
prices, 2016-26

MARKET BREAKDOWN

« Strong off-premise services enable LSRs’ growth
Figure 1I: Total US sales and forecast of restaurants and
eating places, by segment, at current prices, 2016-26
Figure 12: Market share of total US sales and forecast of

restaurants and eating places’, by segment, 2020-26

MARKET FACTORS

» Covid-19 variants compromise foodservice industry’s
recovery
Figure 13: Dining out comfort level, 2021

 Hiring remains a challenge for restaurants
Figure 14: Quit levels, accommodation and foodservices,
2020-21

* Restaurants plan 2022 growth through IPOs and franchising

* Streamlined menus, takeout and delivery to remain strong

COMPANIES AND BRANDS - KEY TAKEAWAYS

» Foodservice operators are evolving into lifestyle brands

» The digital restaurant is here to stay

COMPETITIVE STRATEGIES

- Balancing digital with on-premise

» Enhancing cultural footprints by evolving into lifestyle
brands

* Packaged foods and cookware

* Apparel and Accessories

* Unique Experiences

- Digitizing catering fo serve changed consumer needs
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MARKET OPPORTUNITIES

= Subscription programs hugely popular, key to consistent
traffic through winter

» Expand off-premise presence through virtual brands

THE CONSUMER - KEY TAKEAWAYS

« Consumers are hungry for socializing and dining
experiences

« Delivering on value is crucial to encourage Gen Zs to spend
on dining out

- Millennials, parents want comfort foods and a break from

cooking

RESTAURANT VISITATION

* FSRs recovering as consumers return to dining out
Figure 15: Restaurant visitation, August 2020-2021

ANTICIPATED DINE-IN FREQUENCY

* Fourin 10 diners hope to increase on-premise dining in 2022
Figure 16: Anticipated dine-in frequency in 2022, 2021

DINE-IN MOTIVATORS

* Need for socializing and indulging will drive dine-in
frequency
Figure 17: Dine-in motivators, 2021

« Parents are interested in experimenting, while non-parents
will enjoy indulgence on a budget
Figure 18: Dine-in motivators, by parental status, 2021

* Married couples will spend on travel

Figure 19: Dine-in motivators, by marital status, 2021

DINE-IN DETERRENTS

* COVID-19 continues to deter consumers from dining

* Increased grocery and foodservice prices force consumers
to curb discretionary spending
Figure 20: Dine-in detractors, 2021

IMPORTANT DINING OUT FACTORS

« Consumers continue to prioritize value, experiences
Figure 21: Important dining out factors, 2021

+ Gen X want value, while Millennials and Gen Z want an
indulgent experience on the go
Figure 22: Important dining out factors, by generation, 2021

« Safety and healthy options more important to women
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Figure 23: Important dining out factors, by gender, 2021

FOODSERVICE PLANS FOR 2022

Delight pandemic-fatigued consumers with new offerings
Figure 24: Foodservice plans for 2022, 2021
Restaurant-branded meal kits that draw on multicultural
flavors will resonate with Black consumers

Figure 25: Foodservice plans for 2022, by race, 2021

Gen Zs are most likely to curb spending on foodservice in
2022

Figure 26: Foodservice plans for 2022, Generation Z, 2021
Figure 27: Foodservice plans for 2022, Generation Z, 2021

FOODSERVICE ATTITUDES

Parents are eager for a break from cooking
Figure 28: Foodservice attitudes, by parental status, August
2021

CATERING ATTITUDES AND INTEREST

Consumers look to grocery stores for at-home celebrations,
restaurants for others

Figure 29: Anticipated work situation in 2022, 2021
Foodservice catering must visibly demonstrate safety
Figure 30: Foodservice afttitudes, 2021

Figure 31: Catering attitudes, by location, 2021
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Figure 32: Total US revenues and forecast of full-service
restaurants and limited-service eating places’, at inflation-
adjusted prices, 2016-26

Figure 33: Total US revenues and forecast of full-service
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Figure 34: Total US revenues and forecast of limited-service
eafing places’, ot inflation-adjusted prices, 2016-26
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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