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Figure &: Total US retail sales and forecast of cooking sauces,

pasta sauces and marinades, at current prices, 2016-26
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Figure 17: Sales of cooking sauces, pasta sauces and
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Go global with cuisines for the young palates

Figure 29: global cuisine consumption, by generation, 2021
Help parents meet multiple goals

Figure 30: Consumers and sauces post-pandemic, 2021

A staple of dinners, grow sauces for the lunch occasion

THE CONSUMER - KEY TAKEAWAYS

Consumer base ages as engagement declines

Focus on moderate sauce/marinade users
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= Fourin 10 have tried new sauce/marinade options

- Engage younger consumers with broader international
influences

¢ Value values and value

* Recognize the many opportunities within customization

USAGE OF SAUCES AND MARINADES

* Focus on diversity and convenience
Figure 31: Usage of sauces and marinades, 2021 versus 2019

* Less engaged Gen Z will need coaxing into the market
Figure 32: Usage of packaged sauces and marinades, by
generation, 2021

» "Homemade" positioning can fill the gap between
aspirations and the need for convenience
Figure 33: Usage of homemade sauces and marinades, by
generation, 2019 and 2021

* Boost awareness through ftrial
Figure 34: Repertoire of types of sauce/marinades used,
2021

* Grow frequency among parents
Figure 35: Repertoire of types of sauce/marinades used, by

parental status, 2021

SAUCE/MARINADE USAGE FREQUENCY

« Despite sales gains, still room to grow frequency through
disruption
Figure 36: Sauce/Marinade usage frequency, 2021

* Inspire heavy users to engage even more
Figure 37: Cooking sauce use frequency, by repertoire of

types of sauce/marinades used, 2021

PANDEMIC SAUCE EXPLORATION

* Young adulfs, parents drive sauce exploration
Figure 38: Sauce usage amid the pandemic, by generation,
2021

INTEREST IN INTERNATIONAL CUISINES IN SAUCES/
MARINADES

« Bold flavors, Asian cuisines top interest
Figure 39: Interest in international cuisine flavors in sauces/
marinades, 2021

» Engage with Millennials to broaden mix usage
Figure 40: Interest in international cuisine flavors in dry

sauces/marinades, by generation, 2021
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SAUCE/MARINADE PURCHASE FACTORS

* Versatility = value and BFY = simple

Figure 41: Sauce/marinade purchase factors, 2021
- BFY is subjective

Figure 42: Sauce/marinade factors, by parental status, 2021
* Real, value are must-haves

Figure 43: TURF Analysis — Purchase factors, 2021

ATTITUDES TOWARD SAUCES/MARINADES

- Demonstrating versatility through customization is on the
table
Figure 44: Attitudes toward sauces/marinades, 2021

« Address flavor, texture and nutrition with parents
Figure 45: Attitudes toward nutrition in sauces/marinades, by
presence and age of children in household, 2021

» Millennials, Gen Z are flavor seekers
Figure 46: Attitudes on increasing use of sauces/marinades,
by generation, 2021

* Parents are hungry for value and experiences
Figure 47: Attitudes tfoward sauces/marinades, by parental
status, 2021

APPENDIX - DATA SOURCES AND ABBREVIATIONS

¢ Data sources

* Sales data

¢ Forecast

« Consumer survey data

- Abbreviations and terms
> Abbreviations

APPENDIX - THE MARKET

Figure 48: Total US retail sales and forecast of cooking
sauces, pasta sauces and marinades, af current prices,
2016-26

Figure 49: Total US retail sales and forecast of cooking
sauces, pasta sauces and marinades, at inflation-adjusted
prices, 2016-26

Figure 50: Total US retail sales and forecast of cooking
sauces, pasta sauces and marinades, by segment, at current
prices, 2016-26

Figure 51: Total US retail sales of cooking sauces, pasta
sauces and marinades, by segment, at current prices, 2019
and 2021
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Figure 52: Total US retail sales and forecast of pasta and
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Figure 53: Total US retail sales and forecast of pasta and
pizza sauce, at inflation-adjusted prices, 2016-26

Figure 54: Total US retail sales and forecast of barbeque
sauce, af current prices, 2016-26

Figure 55: Total US retail sales and forecast of barbeque
sauce, at inflation-adjusted prices, 2016-26

Figure 56: Total US retail sales and forecast of tomato bases,
at current prices, 2016-26

Figure 57: Total US retail sales and forecast of tomato bases,
at inflation-adjusted prices, 2016-26

Figure 58: Total US retail sales and forecast of other sauces
and gravy, at current prices, 2016-26

Figure 59: Total US retail sales and forecast of other sauces

and gravy, at inflation-adjusted prices, 2016-26
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Figure 60: Sales of cooking sauces, pasta sauces and
marinades, by company, year and year

Figure 61: Multi-outlet sales of pasta and pizza sauce, by
leading companies and brands, rolling 52 weeks 2020 and
2021
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APPENDIX - CONSUMER

Figure 65: Average household spending on cooking sauces,

pasta sauces and marinades, 2016-21

APPENDIX - RETAIL CHANNELS

Figure 66: Total US retail sales of cooking sauces, pasta
sauces and marinades, by channel, at current prices, 2016-21
Figure 67: Total US retail sales of cooking sauces, pasta
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Figure 68: US supermarket sales of cooking sauces, pasta

sauces and marinades, at current prices, 2016-21
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Figure 69: US sales of cooking sauces, pasta sauces and
marinades through other retail channels, at current prices,
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