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Figure 25: Flights in the past 12 months, 2021
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Low fares aren’t the be-all and end-all

Figure 32: Top flight choice factors, 2021
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Legacy airlines struggle in flights under three hours

Figure 39: Opinions of carriers for flight lengths, 2021
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flights
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Figure 40: Opinions of carriers for flight lengths, by flight
frequency and by business travel, 2021

* ULCCs need to improve service to compete
Figure 41: Opinions of carriers for customer service, 2021
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Figure 42: Opinions of carriers for customer service, 2021
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Figure 43: Opinions of carrier identity, 2021
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» Carriers need to have consequences for bad behavior
Figure 44: Attitudes toward handling passengers, 2021
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happy
Figure 45: Attitudes toward handling passengers, by flight
frequency and by business travel, 2021
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Figure 46: Attitudes toward handling passengers, by race and
Hispanic origin, 2021
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Figure 48: Atfitudes toward planning and booking, 2021
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Figure 49: Attitudes toward airlines’ role in travel concerns, by
race and Hispanic origin, 2021

« Allincome levels would welcome a degree of
personalization
Figure 50: Attitudes toward planning and booking, by HHI,
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- Catering to frequent and business travelers remains
important
Figure 51: Attitudes toward planning and booking, by flight
frequency and by business travel, 2021
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» Screen preferences move away from the seat back
Figure 52: Attitudes toward in-flight offerings, 2021

* In-flight experience demands have arrived
Figure 53: Attitudes toward in-flight offerings, by age group,
2021
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Airlines compete with airport restaurants, but don't have to
Figure 54: Attitudes toward in-flight offerings, by HHI, 2021
Workcationing brings more playful demands to business
travel

Figure 55: Attitudes toward in-flight offerings, by flight
frequency and by business travel, 2021

ATTITUDES TOWARD TRANSPORTATION OPTIONS

There’s lots of hope for changing existing travel methods
Figure 56: Attitudes toward transportation options, 2021
There are many versatile options for travel tech

Figure 57: Atfitudes toward transportation options, by age,
2021

Changing work conditions may force airlines to diversify
Figure 58: Attitudes toward transportation options, by flight
frequency and by business travel, 2021
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Figure 68: US passenger airline revenues from other sources’,

at inflation-adjusted prices, 2016-21 .
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