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This report looks at the following areas:

» The impact of COVID-19 on automobile reliance and the tires market

+ Trends in recent tire purchases, including attitudes, reasons and locations
shopped

« Consumer price expectations for tires and the optimal price point to
appeal to shoppers

 The behaviors and attitudes of consumers in the market for tires

While most consumers who have at least one vehicle in their household have
purchased tires, some 41% aren’t aware of what brand of tires are on their
vehicle. This represents an opportunity for tire retailers to educate consumers in
various ways.

COVID-19 has led to an increased emphasis on the use of personal vehicles as
a form of protection from the virus. As the chip shortage continues o affect the
production of new vehicles, used cars have witnessed extended use and
demand. The average age of a vehicle is roughly 12 years and has continually
increased annually. This presents a good sign for tire brands and retailers,
indicating that consumers will need multiple tire changes throughout the
lifetime of their vehicle.

Moving forward, retailers and brands have the opportunity to expand upon
complimentary services and aspects of customer services fo generate in-store
fraffic and gain the trust of consumers through in-store salespeople. Retailers
who adapt to the need for convenience amongst consumers will be able to

differentiate themselves from their competitors by bringing the services to them.
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“For the majority of
consumers, tires aren’t at the
top of their minds and are
likely to stay that way until
they encounter an issue. When
issues arise, consumers are
likely to lean on a retailer they
trust to guide them through
their purchasing process but
not without doing their own
research.”

- Gabe Sanchez, Automotive
Analyst
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Figure 13: Volta charging station advertising
Leverage digital platforms to target women and younger
generations

Category innovation and new tire technologies
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Most consumers know what brand of tires are on their
vehicles

Consumers are most likely to purchase their tires in sets
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Trust is key for consumers purchasing tires

Consumers seek low, low prices

RECENT TIRE PURCHASES

All vehicle owners purchase tires at some point; nearly
three fourths have purchased in the last three years

Figure 14: Most recent tire purchase, 2021

Many consumers are brand agnostic when it comes to tires
Figure 15: Awareness of tire brand, 2021

Men are most aware of the brand of tires on their vehicle
Figure 16: Awareness of tire brand, gender and age, 2021
Figure 1/: Firestone paid partnership with euglyducklingdiy
Consumers are most likely to purchase tires in sets of two or
four

Figure 18: Number of tires purchased during last purchase,
2019, 2021

Figure 19: Midas buy 3 get 1 free promotion

Older consumers are most likely to purchase a set of four
tires

Figure 20: Number of tires purchased during last purchase,
gender and age, 2021

Consumer income has a minimal impact on the number of
tires purchased

Figure 21: Number of tires purchased during last purchase,

Household income, 2021

PURCHASING LOCATIONS

Local tire shops lead but other locations aren’t far behind
Figure 22: Purchasing locations, 2021

Trust, convenience, price drive purchase decisions

Figure 23: Troncalli dealership marketing messaging
Figure 24: Reasons for purchasing at location, 2021
Younger consumers shop local, influenced by
recommendations
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With higher household income comes increased emphasis
on retailer trust

Figure 27: Reasons for purchasing at location, household
income, 2021
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High income consumers are less price sensitive, but still seek

the best deal

Figure 33: Consumer behavior, by household income, 2021
Price incentives impact brand and retailer choice...to a
degree

Figure 34: Impact of price incentives on purchase decisions,
2021

However, location and availability reign supreme

Figure 35: Purchasing locations, area, 2021

TIRE MAINTENANCE AND REPLACEMENT

Nearly half of consumers can tell when it is time to replace
their tires

Figure 36: Tire maintenance and replacement behaviors,
2021

Older consumers are more proactive in replacing tires
Figure 37: Tire maintenance and replacement behaviors,

gender and age, 2021

CONSUMER ATTITUDES TOWARD TIRE TYPES

Consumers understand the benefits of new tires; trust in
used tires is low

Figure 38: Consumer attitudes toward new and used fires, by
age, 2021

Consumers aren't sold on specialty tires

Figure 39: Consumer attitudes toward specialty tires, by age,
2021
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Urban consumers aren’t sold on seasonal tires
Figure 40: Consumer afttitudes toward seasonal tires, by
region, 2021
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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