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This report looks at the following areas:

+ The impact of COVID-19 on consumer behavior and the pet food market “After receiving a short-term

 The rapidly evolving pet food retail landscape boost from stock-up buying

» Opportunities for growth in treats and toppers o -

pporiun 9 ) PP and a spike in pet acquisition

< Growing interest in sustainably sourced pet food ) )
motivated by the pandemic,

The idea that pets are members of the family and deserve the best when it the pet food market is se‘r’rling

comes fo food and freats is increasingly universal and continues to drive

back into a pattern of modest
premiumization and growth in the pet food market. In addition, while P

differences remain the food-and-treat priorities of dog owners and cat but steady growth.
owners, the differences are smaller than they once were. Both want to cater to - John Owen, Associate
their pets’ taste preferences, and both prioritize quality and healthfulness, Director — Food & Retail

creating new opportunities on both sides of the pet food aisle.

The COVID-19 pandemic may have given pet food a short-term sales boost in
2020 by accelerating stock-up purchases and pet acquisition, but it didn’t
change key dynamics in the market. Premiumization and the confinued growth
of treats and toppers were driving steady growth in category sales before the
pandemic and will continue fo do so after.

Ethical issues and sustainability have a growing impact on the human food

market as more consumers expect refailers and manufacturers to fake action Buy this report now
fo minimize food waste and environmental impact. That sentiment is also - .
o T _ Visit store.mintel.com
beginning to manifest itself in the pet food market. Younger pet owners are
especially likely to express concern about the environmental impact of pet EMEA +44 (0) 20 7606 4533

food, underscoring the importance for pet food manufacturers of adopting

and highlighting ethical and sustainable practices in all aspects of their Brozll 0800 0959094

business. Americas +1(312) 943 5250

Treats and toppers have been key drivers for the category and have ample China +86 (21) 6032 7300

room for further growth. Marketers and retailers have an opportunity to
reinforce freating routine through merchandising and promotion to help to APAC +61(0) 2 8284 8100
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establish the idea that these products are complementary and can work
fogether as a more complete care and feeding regimen.
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* Pandemic gives short-term lift to other pet food
Figure 8: Total US sales and forecast of pet food, by segment,
atf current prices, 2016-21

MARKET FACTORS

* Pandemic turmoil did not curb demand for pets
Figure 9: Estimated number of US households with any pets,
dogs or cats, in millions, Fall 2010-20

« Dogs and cats continue to dominate the pet market
Figure 10: Share of US households with dogs and percentage
year over year change, Fall 2016-20
Figure 1I: Share of US households with cats and percentage
year over year change, Fall 2016-20

 Falling birth rate foreshadows increasing importance of pet
parenthood
Figure 12: Annual US births, in millions, 2010-19

COMPANIES AND BRANDS - KEY TAKEAWAYS

* Market share shifts in mass channels reflect premiumization
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* Gut health claims begin to appear on pet food packaging

« Ethical and environmental claims on the rise
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* Purina multi-outlet share slips as category shifts to more
premium products

* Mars gains on cat treats and food for small dogs

> General Mills approaches $1 billion in multi-outlet sales

+ Sales of pet food by company
Figure 13: Multi-outlet sales of pet food, by leading
companies, rolling 52 weeks 2020 and 2021

COMPETITIVE STRATEGIES
» Gut health claims begin to appear on pet food packaging

Figure 14: Pet food and treat launches making gut-health
claims

« Ethical and environmental claims on the rise
Figure 15: Incidence of ethical and environmental claims on
pet food and treat packaging, 2016-21"
Figure 16: Pet food and treat launches making sustainability

and humane sourcing claims
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CAT FOOD AND TREATS PURCHASED

* Beyond dry: opportunities for growth across segments
Figure 25: Cat food and treats purchased, 2021

- Topper purchase highest online and in specialty but
growing across channels
Figure 26: Cat food and freats purchased, by primary pet
food retailer, 2021

PET FOOD PURCHASE FACTORS

» Food priorities of cat and dog owners move closer together
Figure 27: Pet food purchase factors, 2021
* Younger cat owners more product focused

Figure 28: Cat food purchase factors, by age, 2021

INTEREST IN FUNCTIONAL HEALTH AND WELLNESS BENEFITS

* Gut health has potential as a unifying theme in pet food
marketing
Figure 29: Interest in functional health and wellness benefits,
2021

« Opportunities for both dogs and cats, especially among
dual owners
Figure 30: Interest in functional health and wellness benefits,
by age, 2021

PET FOOD AND TREAT INNOVATION AREAS

« Pet owners want variety in treats, but keep it natural
Figure 31: Pet food and freat innovation areas, 2021
* Younger pet owners more likely to express interest in
innovation
Figure 32: Pet food and treat innovation areas, by age, 2021
* Dual-species owners interested in wider variety of concepts
Figure 33: Pet food and treat innovation areas, by type of pet
owned, 2021

ATTITUDES TOWARD PET FOOD

- Opportunity to drive treating behavior
Figure 34: Attitudes toward pet food, 2021

+ In their words: a treat for both pet and owner

* Young pet food shoppers open to new ideas but need proof

» Younger pet owners more attuned to sustainability issues
Figure 35: Attitudes toward pet food, by age, 2021

* Most pet food purchasers willing to spend a little more for
higher quality
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Figure 36: Attitudes toward pet food related to quality and
value, by primary pet food retailer, 2021
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APPENDIX - OTHER MARKET DATA

Figure 51: Multi-outlet sales of pet food, by subsegment,

2016-21 What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1045607/

About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


https://www.mintel.com/

	Pet Food - US - 2021
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now


	Pet Food - US - 2021
	Report Price: £3695 | $4995 | €4400
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now

	Table of Contents
	Overview
	Executive Summary
	The Market – Key Takeaways
	Market Size and Forecast
	Segment Performance
	Market Factors
	Companies and Brands – Key Takeaways
	Market Share
	Competitive Strategies
	Market Opportunities
	The Consumer – Key Takeaways
	Pet Food Purchase Locations
	Dog Food and Treats Purchased
	Cat Food and Treats Purchased
	Pet Food Purchase Factors
	Interest in Functional Health and Wellness Benefits
	Pet Food and Treat Innovation Areas
	Attitudes toward Pet Food
	Appendix – Data Sources and Abbreviations
	Appendix – Companies and Brands
	Appendix – The Market
	Appendix – Other Market Data

	About Mintel


