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* The impact of COVID-19 on consumer behavior and the functional drinks
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¢ Importance of balancing functionality and value

* Need to expand bandwidth to include older adults

- Innovations and expansions continue to blur brand and category lines
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Beverage blurring may be key to increased functional
beverage trial
Don't underestimate the power of testimonials

Present functional drinks as refreshing VMS substitutes

THE FUNCTIONAL DRINKS CONSUMER

Targeted marketing is key for continued expansion

Figure 19: Consumption of drinks with select benefit claims -
Any functional benefit, 2021

Reach out to older adults, women with targeted
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Any functional benefit, by gender and age, 2020 and 2021
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Address both shorter- and longer-term benefits for future
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Reinforce the long-term benefits of regular use
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benefit claims — At least weekly, 2021
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FUNCTIONAL INGREDIENT USAGE

Look to VMS space to guide product positioning
Figure 28: Consumption of drinks with select functional
ingredients, 2021

Getting to know you: education needed on emerging
ingredients

Explore the untapped potential of herbals/botanicals:

adaptogens, nootropics and CBD
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Figure 29: Consumption of drinks with select functional
ingredients — Adaptogens, nootropics, CBD, by age and
gender, 2021

Sipping the fat: Omega-3s, collagen and MCT oil
Figure 30: Consumption of drinks with select functional
ingredients — Omega-3 fatty acids, collagen, MCT oil, by
age and gender, 2021
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Figure 33: Use/interest in select functional drinks by type, by
age, 2021

MOTIVATING FEATURES

Refer a friend: incentivize trial and loyalty via word-of-
mouth

Figure 34: Motivating features, 2021

Experience is key for trust in brand integrity, product value
Figure 35: TURF analysis — Select motivating features, 2021
Catch the eye of younger adults with social media and
sustainability
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Education needed to expand bandwidth, increase
engagement

Figure 37: Opinions on functional products, by total and
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Time to swoop in on traditional supplements

Figure 38: Select opinions on functional products — Functional
beverages vs traditional VMS, by gender and age, 2021
Reach out to heavy users for product testimonials

Figure 39: Select opinions on functional products — Efficacy,
by number of functional benefit types used, 2021

Give older consumers more of what they may be missing
Figure 40: Select opinions on functional products — Functional
beverages vs foods, by age, 2021
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