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This report looks at the following areas:

* The impact of COVID-19 on personal health management

 Purchase channel preferences among key demographics

» Women's stronger need for mental health support

* The need to re-focus health management routines on consumer priorities

The COVID-19 pandemic elevated consumer awareness of many aspects of
their personal health, spurring spending on health-related services and
products. Health management is universal, and while many adults place
significant pressure on medical professionals fo guide their health and
wellbeing, younger generations are taking it upon themselves and leveraging
digital tools to gain the information they need to protect their health and
wellbeing.
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“Personal health is more
important than ever before for
consumers, but how they
approach managing their
health is evolving as
consumers encounter new
health concerns and goals.”

- Jennifer White Boehm,
Director, US Reports
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