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most difficult challenges even more difficult over the last year. As they look to Brands have an oppor’runi’ry to
the future, they have many concerns for their children that only seem fo get

: - help Black moms manage
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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