
This report looks at the following areas:

•• The impact of COVID-19 on consumer behavior and Gen Z dining habits.
•• Restaurant occasions driving Gen Z teen and adults visitation.
•• Reasons Gen Z teens and adults select one restaurant over another.
•• The importance of social media in restaurant discovery and visitation.

Gen Z teens and adults are similar in many ways; however, their different
lifestages cause them to think about restaurants differently. While fast food
restaurants are appealing to both teens and adults, Gen Z adults also tend to
gravitate toward fast casual and casual dining restaurants as they seek out an
elevated experience. Interestingly, as they dine, teens are more cautious about
sharing food due to the pandemic, opening up opportunity for restaurants to
get creative in how they package and distribute their menu items.

The ups and downs of COVID-19 will continue to impact restaurants and Gen Z
alike. With an uncertain future and economy ahead, Gen Z will still prioritize
saving over spending, looking for value deals and ways to make their dollars
go further. Uncertain about re-closures, restaurants should look to remind Gen
Z of the benefits of at-home dining, giving them a reason to dine out even
when they can’t dine in.

With that, COVID-19 does threaten the restaurant industry with uncertainty.
Depending on the spread of variants, some states may look to shut down
indoor dining or limit capacity to slow the spread. Additionally, some supply
chains are still leveling off from pandemic shutdowns, and natural disasters
threaten supply as well (eg chicken wings). Lower supply and higher demand
also means that COVID-related inflation will negatively impact Gen Z’s already
limited budget. This means that restaurants will need to be prepared to offer
Gen Z alternative options to dining that still satisfy their cravings and budget
restrictions.
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“Gen Z is a generation with
great influence, both
financially and culturally,
despite being a smaller group
compared to Millennials and
Baby Boomers. Teens already
have great influence over
where they eat with their
family and friends, which
shows that restaurants need to
connect with Gen Z early on.”
– Katie Hansen, Retail &
eCommerce Analyst
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One of the biggest opportunities, though, is to leverage digital opportunities,
particularly through social media. Social commerce is on the rise and some
restaurant brands are looking to leverage this option to allow consumers to
order directly through their social pages. This not only reaches Gen Z
consumers where they spend much of their time but also streamlines the
purchase process, provides access to exclusive deals and meals and creates a
new, fun dining experience.
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Figure 11: Social media usage, at least daily
• Impact of COVID-19 on Gen Z

• Improving employment options improves Gen Z’s spending
power
Figure 12: Unemployment rate – 16-19 years, percent, monthly,
seasonally adjusted, January 1948-June 2021

• Gen Z prioritize health and wellness – especially for stress
• Sustainability, DEI initiatives impact where Gen Z spends

their dining dollars
Figure 13: Too Good to Go helps fight food waste

• Cater to Gen Z with experiences
• Celebrity fast food partnerships are an easy way to connect

with Gen Z
• Leverage social to connect with digitally native Gen Z
• Restaurant-branded apparel lines let Gen Z wear their

brand love on their sleeves

• Chipotle caters to Gen Z with experiences
• Taco Bell teams up with Lil Nas X for menu innovations,

giveback initiatives
Figure 14: Lil Nas X and Taco Bell partnership, 2021

• McDonald’s offers Saweet(ie) meal options
Figure 15: McDonald’s and Saweetie collaboration, 2021

• Social media allows brands to connect, surprise consumers
• Starbucks uses social to offer new ordering capabilities
• The TikTok revolution allows teens to share ideas, inspiration

Figure 16: TikTok Chick-fil-A hacks
Figure 17: Applebee’s taps into “Fancy Like” on TikTok

• Tech innovations lead to better, personalized services
• Partnerships let diners wear their restaurant love on their

sleeves
Figure 18: Panera Bread swim line, 2021

• Teens need value; adults want more experiences
• Capture the value of at-home occasions with adults
• Gen Z wields influence over where to eat

MARKET FACTORS

COMPANIES AND BRANDS – KEY TAKEAWAYS

COMPETITIVE STRATEGIES

MARKET OPPORTUNITIES

THE CONSUMER – KEY TAKEAWAYS
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• Adult and teen lifestyles require different meal occasions
from restaurants

• Social media remains a key area to connect with diners

• Teens seek out budget options; adults look for elevated
experiences
Figure 19: Restaurants ordered from, 2021

• Give Gen Z teen girls a place to gather
Figure 20: Restaurants ordered from, teens by gender, 2021

• Gen Z adults, especially women, want to explore the food
options available
Figure 21: Restaurants ordered from, adults by gender, 2021

• Convenience drives teens; adults have more independent
choice
Figure 22: Restaurant ordering method, 2021

• Provide delivery access to teens; connect early with adults
Figure 23: Restaurant ordering method, by location, 2021

• Teens seek value; adults want an experience
Figure 24: Important factors when dining, 2021

• Connect on service with male teens; leverage value for
female adults
Figure 25: Noodles loyalty program, 2021
Figure 26: Important factors when dining, by gender, 2021

• Remind Gen Z teens and adults of the benefits of at-home
restaurant options
Figure 27: Dominos offers freebie with online orders, 2021
Figure 28: Importance of at-home options, 2021

• Gen Z adults and teens hold influence over where to eat
Figure 29: TGI Friday’s Global bar crawl menu, 2021
Figure 30: Restaurant decision maker, 2021

• Restaurants need to influence the group influencers
Figure 31: Restaurant decision maker, by race, 2021

• Provide nudges around mealtimes, special occasions
Figure 32: Reasons to go to restaurants, 2021

• Serve up eats and entertainment to suburban Gen Zs
Figure 33: Reasons to go to restaurants, by location, 2021

• Drive dinner with adults, lean into lunch with teens

RESTAURANTS ORDERED FROM

IMPORTANT RESTAURANT FACTORS

RESTAURANT VISITATION DRIVERS AND INFLUENCES

RESTAURANT OCCASIONS AND FREQUENCY
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Figure 34: Order frequency and occasion, 2021
• Connect digitally with urban teens for a variety of meal

occasions
Figure 35: Order frequency and occasion, teens by location,
2021

• Win Hispanic Gen Z adults with healthier snacking options
Figure 36: Starbucks protein breakfast wrap, 2021
Figure 37: Order frequency and occasion, adults by Hispanic
ethnicity, 2021

• Use social media to drive discovery, urgency and deliver
discounts
Figure 38: Social media interaction interest, 2021

• Gen Z adult males want a voice; females want search
opportunities
Figure 39: Social media interaction interest, by gender, 2021

• Drive restaurant visitation with exclusive experiences
Figure 40: Attitudes toward dining out – Restaurant extras,
2021

• Ease anxiety in a pandemic world
Figure 41: Attitudes toward dining out – Impact of pandemic,
2021

• Build trust and loyalty with Gen Z through CSR initiatives
Figure 42: Culvers partners with USO, 2021
Figure 43: Attitudes toward dining out – CSR initiatives, 2021

• Data sources
• Consumer survey data
• Abbreviations and terms
• Abbreviations
• Terms

ROLE OF SOCIAL MEDIA

ATTITUDES TOWARD DINING OUT

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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