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One of the biggest opportunities, though, is to leverage digital opportunities,
particularly through social media. Social commerce is on the rise and some
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Figure TI: Social media usage, at least daily
* Impact of COVID-19 on Gen Z

MARKET FACTORS

» Improving employment options improves Gen Z's spending
power
Figure 12: Unemployment rate — 16-19 years, percent, monthly,
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* Gen Z prioritize health and wellness - especially for stress
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Adult and teen lifestyles require different meal occasions
from restaurants

Social media remains a key area to connect with diners

RESTAURANTS ORDERED FROM

Teens seek out budget options; adults look for elevated
experiences

Figure 19: Restaurants ordered from, 2021

Give Gen Z teen girls a place to gather

Figure 20: Restaurants ordered from, teens by gender, 2021
Gen Z adults, especially women, want to explore the food
options available

Figure 21: Restaurants ordered from, adults by gender, 2021
Convenience drives teens; adults have more independent
choice

Figure 22: Restaurant ordering method, 2021

Provide delivery access to teens; connect early with adults
Figure 23: Restaurant ordering method, by location, 2021

IMPORTANT RESTAURANT FACTORS

Teens seek value; adults want an experience

Figure 24: Important factors when dining, 2021

Connect on service with male teens; leverage value for
female adults

Figure 25: Noodles loyalty program, 2021

Figure 26: Important factors when dining, by gender, 2021
Remind Gen Z teens and adults of the benefits of at-home
restaurant options

Figure 27: Dominos offers freebie with online orders, 2021

Figure 28: Importance of at-home options, 2021

RESTAURANT VISITATION DRIVERS AND INFLUENCES

Gen Z adults and teens hold influence over where to eat
Figure 29: TGl Friday’s Global bar crawl menu, 2021
Figure 30: Restaurant decision maker, 2021

Restaurants need to influence the group influencers
Figure 31: Restaurant decision maker, by race, 2021
Provide nudges around mealtimes, special occasions
Figure 32: Reasons to go to restaurants, 2021

Serve up eats and entertainment to suburban Gen Zs

Figure 33: Reasons to go to restaurants, by location, 2021

RESTAURANT OCCASIONS AND FREQUENCY

Drive dinner with adults, lean into lunch with teens
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Figure 34: Order frequency and occasion, 2021

Connect digitally with urban teens for a variety of meal
occasions

Figure 35: Order frequency and occasion, teens by location,
2021

Win Hispanic Gen Z adults with healthier snacking options
Figure 36: Starbucks protein breakfast wrap, 2021

Figure 37: Order frequency and occasion, adults by Hispanic
ethnicity, 2021

ROLE OF SOCIAL MEDIA

Use social media to drive discovery, urgency and deliver
discounts

Figure 38: Social media interaction interest, 2021

Gen Z adult males want a voice; females want search
opportunities

Figure 39: Social media interaction interest, by gender, 2021

ATTITUDES TOWARD DINING OUT

Drive restaurant visitation with exclusive experiences
Figure 40: Attitudes toward dining out — Restaurant extras,
2021

Ease anxiety in a pandemic world

Figure 41: Attitudes toward dining out — Impact of pandemic,
2021

Build trust and loyalty with Gen Z through CSR initiatives
Figure 42: Culvers partners with USO, 2021

Figure 43: Attitudes toward dining out — CSR initiatives, 2021

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources

Consumer survey data
Abbreviations and terms
Abbreviations

Terms
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