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This report looks at the following areas:

> The impact of COVID-19 on consumer behavior and the hot and cold
cereal market.

» Hot and cold cereal shopping behaviors.

 Aftitudes towards hot and cold cereal health and flavor.

« Interest in innovation from hot and cold cereal brands.

The vast majority of parents are interested in healthier kids' cereals. 81% of
parents whose households eat cereal agree that they would be interested in
cereal formulated for children’s nutrition and 77% agree they wish there were
healthier cereals for their children. Investments in healthier kid-focused
formulations, such as those featuring reduced sugar, added protein or added
fiber, are an opportunity across the category but will fill a specific gap in the
kids' cereal space.

The COVID-19 pandemic initially provided the cereal market with a strong
dollar sales boost, as consumers shifted to spending mornings at home,
opening more time for at-home breakfast. One of the biggest threats to the
hot and cold cereal market will be the return of away-from-home breakfast. As
consumers learn, work and eat away from home, more portable and on-the-
go breakfast options, including snack, nutrition and performance bars and
those from foodservice operators, will benefit. The category can take heart in
the fact that remote working is here to stay for a share of consumers, and
brands can position cereal as an easy, at-home breakfast for busy remote
workers.

Snacking continues to be one of the biggest opportunities for the hot and cold
cereal market, especially as the category loses breakfast relevance in 2021,
Single-serving and portable formats will be important to snackers and an
important focus for brands. However, category players will want to align their
portfolios and positioning with different snacking dayparts, as consumers seek
out different product attributes throughout the day.

are subject to change due to currency fluctuations.

“The $11.1 billion hot and cold
cereal market is expected to
face a 3.8% dollar sales
decline in 2021 as consumers
shift their breakfast routines
outside the home. Still,
prolonged remote working
will enable cereal brands to
position themselves as an
easy, at-home breakfast
during the workweek."

- Kaitlin Kamp, Food and
Drink Analyst
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* Households with kids overindex in nearly all cereal types
Figure 27: Household cereal consumption, by households with
children of any age, 2021

« Consider economy sizing for some cereal types
Figure 28: Household cereal consumption, by household size,
2021
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* Nearly all cereal consumers add other ingredients to cereal
Figure 29: Cereal pairings, 2021

* Healthful cereals welcome healthful additions
Figure 30: Cereal pairings, by cereal consumption, 2021

* Oats welcome a variety of pairings
Figure 31: Cereal pairings, by hot cereal consumption, 2021
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« Breakfast dominates; snacking has room to grow

* Granola has on-the-go snacking potential
Figure 32: Cereal usage, by cereal type, 2021

» Households with children go outside the box with cereal
usage
Figure 33: Cereal usage — net — any cereal, by number of
children of any age in household, 2021
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Figure 34: Cereal usage — net — any cereal, by Hispanic

origin and gender, 2021

CEREAL SHOPPING BEHAVIORS

« Cereal shoppers lean on past purchases and value in-store
Figure 35: Cereal shopping behaviors, 2021
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experimental
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» Parents are more likely to browse
Figure 37: Cereal shopping behaviors, by parental status,
2021

« Those in difficult financial situations are more willing to
shop for deals
Figure 38: Cereal shopping behaviors, by financial situation,
2021

PARENTS’ ATTITUDES TOWARD CEREAL

+ Parents want healthier cereals for their kids
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Figure 39: Cereal atfitudes - kids and cereal — net — agree
nets, 2021

« Dads are especially interested in healthier options for their

kids
Figure 40: Cereal aftitudes — kids and cereal — net — any

agree, by parental status and gender, 2021

CEREAL FLAVOR ATTITUDES

* Both new and old flavors are welcome
Figure 41: Cereal atfitudes — flavor — net — any agree, 2021

* 18-24s are less willing fo compromise flavor for health
Figure 42: Cereal attitudes — flavor —net — any agree, by
age, 2021

* Healthy version of childhood favorites will entice men
Figure 43: Cereal attitudes — flavor — net — any agree, by
gender, 2021

Figure 44: BFY cereal Insfagram posts

INTEREST IN CEREAL INNOVATION

« GQGive cereals a BFY boost

Figure 45: Interest in cereal innovation, 2021

* Younger consumers drawn to “soft” health claims and flavor

innovation
Figure 46: Interest in cereal innovation, by age, 2021
* Women desire more nutrients, less sugar
Figure 47: Interest in cereal innovation, by gender, 2021

Figure 48: BFY cereal Instagram posts
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