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This report looks at the following areas:

+ The impact of COVID-19 on consumer behavior and the poultry market "The retail poultry market
« Factors driving both increased and decreased consumption of poultry received a substantial boost
- Attitudes toward poultry’s healthfulness, taste and utility

¢ Interest in conceptual poultry new product areas during the pcmdemic as
consumers turned to home
meal prep, but in the long run
sales are likely to return to
their historic slow-growth
pattern. Poultry is a familiar
staple in most households, and
a key to accelerating growth
may lie in ideas that make it
exciting and even a little less
familiar.”

- John Owen, Associate

Director - Food and Retail
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Poultry’s image as affordable protein drives increased
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Ethical claims have potential to differentiate

Products that make home cooking easier hold strong
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Ethical concerns more prevalent amount younger adults
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As clean labels become an expectation, ethical claims have
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Figure 28: Poultry attributes, 2021
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Figure 29: Poultry attributes, by age, 2021

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1045269/

Poultry - US - 2021

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

POULTRY PERCEPTIONS - CORRESPONDENCE ANALYSIS

» Choosing poultry cuts based on lifestyle and occasion
Figure 30: Correspondence Analysis — Symmetrical map —
Poultry perceptions, 2021
Figure 31: Poultry perceptions, 2021

* Methodology

INTEREST IN POULTRY CONCEPTS

* Products that make home cooking easier hold strong
appeal
Figure 32: Interest in poultry concepts, 2021

ATTITUDES TOWARD POULTRY

* Well-established health image means marketers can focus
on serving ideas
Figure 33: Atftitudes toward poultry, 2021

* Younger adults, a key category target, especially interested
in new ideas

« Ethical concerns more prevalent amount younger adults

Figure 34: Attitudes toward poultry, by age, 2021

APPENDIX - DATA SOURCES AND ABBREVIATIONS

* Data sources

« Sales data

* Forecast

* Consumer survey data

» Abbreviations and terms
- Abbreviations

* Terms

APPENDIX - THE MARKET

Figure 35: Total US retail sales and forecast of poultry, at
inflation-adjusted prices, 2016-26

Figure 36: Total US retail sales and forecast of chicken, at
current prices, 2016-26

Figure 37: Total US retail sales and forecast of chicken, at
inflation-adjusted prices, 2016-26

Figure 38: Total US retail sales and forecast of other poultry,
at current prices, 2016-26

Figure 39: Total US retail sales and forecast of other poultry,
at inflation-adjusted prices, 2016-26

Figure 40: Total US retail sales of poultry, by channel, at
current prices, 2016-21

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1045269/

Poultry - US - 2021

Report Price: £3695 | $4995 | €4400

MINTEL

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

APPENDIX - COMPANIES AND BRANDS

Figure 41: Multi-outlet sales of chicken, by leading companies
and brands, rolling 52 weeks 2020 and 2021

Figure 42: Multi-outlet sales of other poultry, by leading
companies and brands, rolling 52 weeks 2020 and 2021

reports.mintel.com

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1045269/

About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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