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This report looks at the following areas:

+ The impact of COVID-19 on consumer behavior and the VMS market “The VMS market has been on
+ Pandemic-influenced shifts in VMS shopping habits an upward trajectory for
» Types of retailers shopped for VMS products, in-store and online

many years, and this was onl
» Key VMS retail drivers Yy ! y

amplified during the
87% of adults typically use some type of vitamin, mineral or supplement product, beginning of the pcmdemic."
a number that has r|s'en'5|gn|ﬁcom‘r|\/ in the last decade and held s’reody in _ Karen Formanski, Health
recent years. The majority of VMS users shop for these products at multiple
locations. During 2020, the number of consumers shopping for VMS exclusively
in-store decreased, while the number who purchased them online went up

and Nutrition Analyst

significantly. Many VMS consumers predict that their pandemic-influenced
shopping changes will stick, further emphasizing the importance of a strong
multichannel presence for brands and retailers alike, which was growing even
prior to COVID-19.
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Entice younger shoppers with testimonials, competitive
prices

Figure 33: VMS pre-purchase process, by gender and age,
2021
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Figure 34: Retailers shopped - In-store and online, 2021 —
NET any shop”
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Online and in-store shoppers equally likely to use multiple
retailers

Figure 37: Repertoire of retailers shopped - In-store and
online, 2021
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Subscription service back down after early pandemic boost
Figure 38: VMS subscription service usage, 2021
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Figure 39: VMS subscription service usage, by gender and
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Retailers have the upper hand on automatic refills, yet...
Figure 40: Types of VMS subscription service usage, 2021
...lots of opportunity to break through minimal barriers

Figure 41: Barriers to VMS subscription service usage, 2021

VMS RETAIL DRIVERS

Low prices top of mind, but convenience not far behind
Figure 42: VMS retail drivers, 2021

Natural/specialty shoppers less focused on price, more on
service

Figure 43: VMS retail drivers, by total and by select retailers
shopped for VMS, 2021

ATTITUDES TOWARD VMS SHOPPING

Lots of room to maneuver when vying for consumer loyalty
Figure 44: Attitudes toward VMS shopping, 2021

Be aware of increasing threat of private label products
Figure 45: Attitudes toward VMS shopping — Brand opinions,
by age, 2021

* Younger generations show stronger variations in online

shopping
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Figure 46: Attitudes toward VMS shopping — Online shopping

habit comparison, by generation, 2021

Supplement users more prone to variations in online
shopping

Figure 47: Atftitudes toward VMS shopping — Online shopping
habit comparison, by VMS types used, 2021
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