
This report looks at the following areas:

•• The impact of COVID-19 on the lives and decisions of urban, suburban and
rural consumers.

•• Demographics of these areas, and what new residents can tell us about
the future of these places.

•• How consumers of each area perceive themselves and the residents of
different areas, so brands can more relatably market to them.

•• The desires and shopping habits of consumers in each area, as they relate
to what kinds of brands each would like to see and how they would like to
interact with the brands and their employees.

Misconceptions about where Americans live abound. Cities aren’t dying – 38%
of people that moved from their area in the past three years relocated to an
urban area. Suburbs aren’t for families just starting out – only 37% of suburban
adults are Millennials or Gen Z, and 20% make less than $50K annually; these
shares are lower than in urban and rural areas. Rural America isn’t the Whitest
part of the country – 61% of rural residents are White, but so are 66% of
suburbanites.

Brands are trying to understand how consumer behaviors and attitudes differ
and are impacted by their living area during a dynamic time. The COVID-19
pandemic continues to motivate people to move, and when they do, they bring
new perspectives and ideas to these areas. One of the biggest sources of
disruption is remote work, which has catalyzed a lot of relocation, and has the
potential to make communities more inwardly focused as the need for
commuting is reduced. At the same time, the Delta variant and the pandemic’s
economic ramifications have underscored how some areas, particularly rural
areas, are struggling. Already strained healthcare facilities are at their
breaking point in rural areas, and the sparse nature of those areas
exacerbates factors like high gas prices.
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Increased connectivity can be a lifeline to rural areas. Not only would improved
broadband aid in telehealth services and using ecommerce to satisfy the
needs of rural consumers, but such infrastructure can increase in-migration to
these areas and kickstart their economic development, making these areas
better suited for meeting their residents’ needs.
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• Most Americans describe themselves as suburbanites
Figure 10: Self-identified living area description, 2017

• Urban, suburban and rural demographics
Figure 11: Area demographics, by area and indexed to all,
2021

• Impact of COVID-19

• One third of residents arrived within the past three years
Figure 12: Area change in the past three years, 2021

• New resident demographics
Figure 13: New resident demographics, 2021

• The give and take of federal aid
• Waning confidence can discourage spending

Figure 14: Consumer Sentiment Index, 2007-21
Figure 15: Personal financial situation, by area, 2021

• High gas prices will strain budgets in the fall
Figure 16: US gasoline and diesel retail prices, 2007-21

• Vaccine refusal will set rural areas even further back
Figure 17: Vaccination status, by area, 2021

• Increasing diversity means businesses need to evolve
Figure 18: Percent of rural (nonmentro) and urban (metro)
populations by race/ethnicity, 2018

• Urban and rural budgets are starkly different
Figure 19: Average consumer income, housing rates and
expenditures, urban vs rural, 2020

• Companies have to address physical and emotional needs
• Suburbanites are hard for brands to pin down
• All areas are poised for a change

• Walmart addresses rural needs
Figure 20: Walmart direct mailer, 2020

• Brands have difficulty defining the suburbs
Figure 21: Wayfair direct mailer, 2021
Figure 22: SimpliSafe direct mailer, 2021

• Google works the reopening angle

OVERVIEW OF RESIDENTS BY AREA

OVERVIEW OF NEW RESIDENTS

MARKET FACTORS

URBAN AND RURAL SPENDING

COMPANIES AND BRANDS – KEY TAKEAWAYS

MESSAGING THEMES
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Figure 23: Google “Get back what you love” ad, 2021

• Trend Driver: Surroundings
• Cities
• Suburbs
• Rural areas
• Trend Driver: Technology
• Cities
• Suburbs
• Rural areas
• Trend Driver: Wellbeing
• Cities
• Suburbs
• Rural areas

• Opinions about local surroundings are middling
• Assumptions about each population don’t hit the mark
• Food demands very among areas
• Distance determines a lot of shopping habits
• Everyone agrees on shipping
• Streaming is a strong competitor to out-of-home leisure

• Americans are… okay with where they live
Figure 24: Opinions of living area, by area, 2021

• Rural people want to move out of need, suburbanites out of
desire
Figure 25: Opinions of area among people without plans to
stay, by area, 2021

• Brands can help with adjusting to cities
Figure 26: Perceptions of a new area, by area, 2021

• Urban dwellers are perceived as outliers
Figure 27: Correspondence Analysis – Symmetrical map –
Opinions of residents, 2021

• All area residents misperceive the others
Figure 28: Perceptions of consumers by area, 2021

• People are generally welcoming of newcomers
Figure 29: Perceptions of areas, by new arrivals, 2021

• Urban and rural citizens see a lot to be proud of
Figure 30: Attitudes toward where they live, by area, 2021

THE FUTURE OF WHERE WE LIVE

THE CONSUMER – KEY TAKEAWAYS

AREA SATISFACTION

PERCEPTIONS OF DENIZENS
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• Newcomers are excited about their area
Figure 31: Attitudes toward where they live, by new area, 2021

• Suburbs are ready for independent restaurants
Figure 32: Desire for variety in food shopping outlets, by area,
2021

• Chains have opportunities with consumers on the move
Figure 33: Desire for variety in food shopping outlets, by new
area, 2021

• Grocery stores need more presence in rural areas, less
physicality in urban
Figure 34: Attitudes toward groceries, by area, 2021

• Grocery shopping is increasingly delivery-focused
Figure 35: Attitudes toward groceries, by new area, 2021

• Mass merchandisers have opportunity in rural areas
Figure 36: Desire for variety in retail outlets, by area, 2021

• Distance determines many shopping priorities
Figure 37: Desired store features, by area, 2021

• All attitudes point to importance of online shopping
Figure 38: Desired stock features, by area, 2021

• Personnel are most appreciated by urban shoppers
Figure 39: Desired in-store experience, by area, 2021

• Location, location, location holds true outside of cities
Figure 40: Desired physical store features, by area, 2021

• New residents quickly fit into local habits
Figure 41: Desired store features, by new area, 2021

• Shopping is social for those new to the city
Figure 42: Attitudes toward shopping, by new area, 2021

• The pandemic has put a focus on shipping
Figure 43: Desired online shopping features, 2021

• Shipping is king in the COVID-19 era
Figure 44: Desired online shopping features, by area, 2021

• Brick and mortar stores have opportunity with new
urbanites
Figure 45: Desired online shopping features, by new area,
2021

• Out-of-home leisure is most vibrant in cities

FOODSERVICE AND GROCERIES

RETAIL AND SHOPPING HABITS

ONLINE SHOPPING HABITS

ATTITUDES TOWARD ENTERTAINMENT
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Figure 46: Desire for variety in entertainment outlets, by area,
2021

• Streaming is a strong competitor to leisure and community
Figure 47: Attitudes toward entertainment, by area, 2021

• Newcomers are excited to go out for leisure
Figure 48: Attitudes toward entertainment, by new area, 2021

• Data sources
• Consumer survey data
• Marketing creative
• Abbreviations and terms
• Abbreviations

• Definitions
Figure 49: Standard living area, by detailed living area
description, 2021

• Methodology

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – THE CONSUMER
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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