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This report looks at the following areas:

» The impact of COVID-19 on consumer behavior and the non-alcoholic
beverage market

* Flavors and attributes consumers look for in non-alcoholic beverages

» Experience and interest in emerging flavors

- Behaviors and attitudes impacting non-alcoholic beverage selection

The non-alcoholic beverage market has been blurring the lines between
traditional beverage categories, which can lead to complex pipeline
development, but also creates opportunity to test the waters with new and
trending flavors. Flavored beverages invoke both enjoyment and health, and
consumers want and expect both, perhaps not always at the same time.
Dynamic flavor combinations, functional ingredients and clean, recognizable
ingredients will deliver on these high expectations set by consumers. This Report
explores current and emerging flavor trends and dives into the consumer
perspective around flavored drink selection to help guide future innovation

through this complicated super category.
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to drive consumer purchase,
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and Ingredient Trends Analyst
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Figure 43: Inferest and experience with non-alcoholic
beverage flavors, February 2021

* Nudge consumers into emerging flavor profiles
Figure 44: Interest and experience with non-alcoholic

beverage flavors, February 2021

APPENDIX - DATA SOURCES AND ABBREVIATIONS

e Data sources

* Sales data

* Consumer survey data

- Abbreviations and terms

+ Abbreviations
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
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