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Parents, single shoppers more impulsive than others
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RETAILERS SHOPPED FOR TABLEWARE AND METHOD OF
SHOPPING

Convenience prompts consumers to shop mass
merchandisers more than home furnishing retailers
Figure 20: Retailers shopped for tableware, any method
(net), January 2021

In-store shopping preferred, but many will shop online when
necessary

Figure 21: Retailers shopped for tableware, by channel,
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Younger shoppers gravitate foward mass

Figure 22: Mass merchandisers shopped, by generation,
January 2021

Figure 23: Target, January 2021

Less affluent seek out deals at mass merchandisers
Figure 24: Select retailers shopped, any method (net), by
income, January 2021
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If they can’t see it, many won't buy it

Quality: consumers seek value in purchase
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TABLEWARE ATTITUDES AND BEHAVIORS

Style and versatility: consumers want both

Figure 27: Tableware attitudes and behaviors, January 2021
Gen Z opt for convenience; Millennials seek versatility and
style

Figure 28: Select tableware attitudes and behaviors, by

generation, January 2021
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APPENDIX - DATA SOURCES AND ABBREVIATIONS

* Data sources

« Consumer survey data

> Abbreviations and terms
> Abbreviations

* Terms
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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