
This report looks at the following areas:

•• The impact of COVID-19 on consumer behavior and the household
cleaning equipment market

•• Current and future household cleaning equipment usage behaviors
•• Important purchase factors for household cleaning equipment
•• Attitudes and barriers for robotic floor cleaning equipment
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“Elevated cleaning frequency
during the pandemic naturally
benefitted the market, which
reached an estimated $5.6
billion in 2021. The future of
the cleaning equipment
space will be shaped by
innovations around
convenience: whether that be
saving time or simplifying
sustainability.”
– Rebecca Watters, Senior
Household Care Analyst
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Figure 1: Short-, medium- and long-term impact of COVID-19
on household cleaning equipment, October 2021

• Opportunities and challenges
• Disrupt habits
• External competition diminishes need for cleaning tools
• Focus on clean and germ-free

Figure 2: Cleaning equipment purchase factors, 2021
• Parents most receptive to new concepts and innovations
• New materials will move the needle on sustainability

• 2020 sales surge short-lived
• All segments lifted by pandemic-behavior shifts
• External competition threatens durable segments

• COVID-19-era sales bump for category proves fleeting
Figure 3: Total US sales and fan chart forecast of household
cleaning equipment market, at current prices, 2016-26
Figure 4: Total US retail sales and forecast of household
cleaning equipment, at current prices, 2016-26

• Pandemic cleaning helps all segments thrive
Figure 5: Total US sales of household cleaning equipment, by
segment, at current prices, 2019 and 2021

• Cleaning behaviors will have knock-on effect on category
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• External competition could diminish importance of certain
segments
Figure 6: Bounty commercial
Figure 7: Dawn Fresh Splash Disinfecting Wipes

• P&amp;G keeps the top spot
• Eco- and social-responsibility take center stage
• Watch for automation
• Natural materials, recycling, upcycling will emerge

• P&amp;G maintains leadership position
• Sales of household cleaning equipment by company

Figure 8: Multi-outlet sales of household cleaning equipment,
by leading companies, rolling 52 weeks 2020 and 2021

• Swiffer boxes out floor cleaning competition
Figure 9: Swiffer line launches
Figure 10: Multi-outlet sales of cleaning tools/mops/brooms,
by leading companies and brands, rolling 52 weeks 2020
and 2021

• P&amp;G continues to clean up
• Swiffer embraces refill movement
• Closing the gap: equality and inclusion

Figure 11: Swiffer “Come Clean to Close the Chore Gap”
campaign media post, 2021

• Automation will shape the cleaning equipment space
Figure 12: iRobot Roomba j7+, 2021

• Natural and eco materials bring new level of sustainability
Figure 13: Goodbye detergent, 2021

• Bring wellness into the cleaning equipment space
Figure 14: Swiffer sweeper wet mop cloths with gain;
Spongellé, 2020

• Majority are involved in the purchase process, yet women
take the lead

• Kitchen cleaning tools most popular
• Cost, function are defining purchase factors
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• Pandemic continues to influence cleaning habits, product
choice

• Traditional floor cleaning tools most heavily used
• Focus on hygiene extends to floors

• Across age and ethnic lines, women more likely to shop
Figure 15: Cleaning equipment purchase responsibilities, by
gender and age, gender and ethnicity, 2021

• Pandemic-lifestyle shifts influence task dispersion
Figure 16: Cleaning equipment purchase responsibilities, by
employment status (number of work-based income sources),
2021

• Kitchen tools used most regularly
Figure 17: Cleaning equipment usage, 2021
Figure 18: Skura style sponge, 2021

• Usage correlates with lifestage and household size
Figure 19: Cleaning equipment usage – Daily, by household
size, 2021
Figure 20: Repertoire of cleaning equipment usage – Any
usage, by demographics, 2021

• Value drives purchases
Figure 21: Cleaning equipment purchase factors, 2021

• Cost-sensitivity makes older adults prime target for private
label
Figure 22: Select cleaning equipment purchase factors, by
age, 2021

• Leading brands will move natural into the mainstream
Figure 23: Select cleaning equipment purchase factors, by
parental status, 2021

• Focus on hygiene threatens durable cleaning tools
Figure 24: Cleaning equipment attitudes and behaviors, 2021

• Focus on safety, eco-friendly claims to meet parents,
younger adults
Figure 25: Select cleaning equipment attitudes and
behaviors, by age, parental status, 2021
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• Traditional tools remain most used
Figure 26: Floor cleaning equipment usage, 2021

• Millennials core market for floor cleaning innovation
Figure 27: Select floor cleaning equipment usage –
frequently, by generation, 2021

• Larger households leverage array of floor cleaning tools
Figure 28: Repertoire of floor cleaning equipment usage -
Any use, by demographics, 2021

• Desire for disinfection extends to floors, provides new usage
occasions
Figure 29: Floor cleaning equipment attitudes and behaviors,
2021

• Robots need to improve value proposition
Figure 30: Robotic floor cleaning equipment attitudes and
behaviors, by age and income, 2021

• Data sources
• Sales data
• Forecast
• Consumer survey data
• Abbreviations and terms
• Abbreviations
• Terms

Figure 31: Total US retail sales and forecast of household
cleaning equipment, at inflation-adjusted prices, 2016-26
Figure 32: Total US retail sales and forecast of household
cleaning equipment, by segment, at current prices, 2016-26
Figure 33: Average household spending on household
cleaning equipment, 2016-21
Figure 34: Total US retail sales of household cleaning
equipment, by segment, at current prices, 2019 and 2021
Figure 35: Total US retail sales and forecast of cleaning
tools/mops/brooms, at current prices, 2016-21
Figure 36: Total US retail sales and forecast of sponges &
scouring pads, at current prices, 2016-21
Figure 37: Total US retail sales and forecast of gloves, at
current prices, 2016-21

FLOOR CLEANING EQUIPMENT USAGE

FLOOR CLEANING EQUIPMENT ATTITUDES AND BEHAVIORS

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – THE MARKET
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Figure 38: Total US retail sales of household cleaning
equipment, by channel, at current prices, 2016-21
Figure 39: Total US retail sales of household cleaning
equipment, by channel, at current prices, 2019 and 2021

Figure 40: Multi-outlet sales of sponges & scouring pads, by
leading companies and brands, rolling 52 weeks 2020 and
2021
Figure 41: Multi-outlet sales of gloves, by leading companies
and brands, rolling 52 weeks 2020 and 2021

APPENDIX – COMPANIES AND BRANDS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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