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» Pandemic continues to influence cleaning habits, product
choice
« Traditional floor cleaning tools most heavily used

« Focus on hygiene extends to floors
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« Across age and ethnic lines, women more likely to shop
Figure 15: Cleaning equipment purchase responsibilities, by
gender and age, gender and ethnicity, 2021

* Pandemic-lifestyle shifts influence task dispersion
Figure 16: Cleaning equipment purchase responsibilities, by
employment status (number of work-based income sources),
2021
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« Kitchen tools used most regularly
Figure 17: Cleaning equipment usage, 2021
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« Usage correlates with lifestage and household size
Figure 19: Cleaning equipment usage — Daily, by household
size, 2021
Figure 20: Repertoire of cleaning equipment usage — Any
usage, by demographics, 2021
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* Value drives purchases
Figure 21: Cleaning equipment purchase factors, 2021

« Cost-sensitivity makes older adults prime target for private
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Figure 22: Select cleaning equipment purchase factors, by
age, 2021
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Figure 24: Cleaning equipment attitudes and behaviors, 2021
* Focus on safety, eco-friendly claims to meet parents,
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Figure 25: Select cleaning equipment attitudes and
behaviors, by age, parental status, 2021
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FLOOR CLEANING EQUIPMENT USAGE

» Traditional tools remain most used
Figure 26: Floor cleaning equipment usage, 2021

« Millennials core market for floor cleaning innovation
Figure 27: Select floor cleaning equipment usage —
frequently, by generation, 2021

* Larger households leverage array of floor cleaning tools
Figure 28: Repertoire of floor cleaning equipment usage -
Any use, by demographics, 2021

FLOOR CLEANING EQUIPMENT ATTITUDES AND BEHAVIORS

« Desire for disinfection extends to floors, provides new usage
occasions
Figure 29: Floor cleaning equipment attitudes and behaviors,
2021

» Robots need to improve value proposition
Figure 30: Robotic floor cleaning equipment attitudes and

behaviors, by age and income, 2021

APPENDIX - DATA SOURCES AND ABBREVIATIONS

* Data sources
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* Forecast
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> Abbreviations and terms
- Abbreviations
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APPENDIX - THE MARKET

Figure 31: Total US retail sales and forecast of household
cleaning equipment, at inflation-adjusted prices, 2016-26
Figure 32: Total US retail sales and forecast of household
cleaning equipment, by segment, at current prices, 2016-26
Figure 33: Average household spending on household
cleaning equipment, 2016-21

Figure 34: Total US retail sales of household cleaning
equipment, by segment, at current prices, 2019 and 2021
Figure 35: Total US retail sales and forecast of cleaning
tools/mops/brooms, at current prices, 2016-21

Figure 36: Total US retail sales and forecast of sponges &
scouring pads, at current prices, 2016-21

Figure 37: Total US retail sales and forecast of gloves, at
current prices, 2016-21
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Figure 38: Total US retail sales of household cleaning
equipment, by channel, at current prices, 2016-21
Figure 39: Total US retail sales of household cleaning

equipment, by channel, at current prices, 2019 and 2021

APPENDIX — COMPANIES AND BRANDS
Figure 40: Multi-outlet sales of sponges & scouring pads, by

leading companies and brands, rolling 52 weeks 2020 and
2021

Figure 41: Multi-outlet sales of gloves, by leading companies
and brands, rolling 52 weeks 2020 and 2021
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