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This report looks at the following areas:

+ The impact of COVID-19 on consumer behavior and the men’s personal “The men's personal care

care market market has experienced slow
» How usage trends impact the men’s personal care market

yet steady growth since 2016,

* How brands in the space are innovating offerings to stand out from the )
competition which can largely be

= How brands in the space can better reach and engage with men attributed to the essential

nature of the category and
Although most men have not used and are not interested in using makeup,/ gory

cover-up products, interest is growing, with 45% of men expressing interest in stable market penetration.
moisturizers that also cover blemishes. While societal norms are slow to shift - Olivia Guinaugh, Senior
foward acceptance of mainstream male makeup wearing, shifting gender

Beauty & Personal Care
norms and social media could push makeup into the mainstream.

Analyst

While social-distancing measures caused certain elements of men’s personal
care routines to slide a bit (eg shaving and hair removal), other elements,
particularly those associated with self-care, became a greater focus.

Whether it's to reduce their environmental footprint or simply to streamline
routines, some younger men are cutfing down on the products they use, making
it challenging for brands to persuade them to add steps to their routine.
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Figure 4: Total US sales and fan chart forecast of men'’s
personal care products market, at current prices, 2016-26
Figure 5: Total US retail sales and forecast of men’s personal

care products, at current prices, 2016-26

SEGMENT PERFORMANCE

* Shaving products continue to struggle, while skincare
rebalances itself

* APDO and haircare are expected to maintain growth, even
post-pandemic
Figure 6: Total US retail sales and forecast of men’s personal

care products, by segment, at current prices, 2016-26

MARKET FACTORS

« Acknowledge the impact that climate change can have on
grooming routines

« Growing male population is encouraging despite growth in
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Figure 7: Men aged 18 or older, by age, 2016-26
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Figure &: Nivea Kao 8x4MEN Roll-on and Duradry Body Spray
Figure 9: Duke Cannon Supply Co.'s Cold Shower Cooling
Field Towels Face & Body and Cremo Cooling Beard Oil
 Utilize social media and find influencers that align with Gen
Z men’s interests
Figure 10: TikTok posted by MANSCAPED, September 2021
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needs
Figure 1: John Paul Mitchell Systems’ Hair Al tool
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Sales of men’s personal care products, by company
Figure 12: Multi-outlet sales of men’s personal care products,
by leading companies, rolling 52 weeks 2020 and 2021

COMPETITIVE STRATEGIES

Expand product portfolios to improve customer retention
rates

Figure 13: Multi-outlet sales of Harry's personal care products
by segment, Rolling 52 weeks 2020 and 2021

Establish a long-term commitment to bettering the planet

’

Figure 14: Eco-ethical claims in new select personal care
product and packaging launches geared toward men,
August 2018-21

Figure 15: Instagram posts about By Humankind's plastic
neutral subscription and Single Earth, February and January
2021

Address stigma around mental health and encourage men
to invest in self-care

Figure 16: Instagram posts from STUFF, August and October
2021

THE CONSUMER - KEY TAKEAWAYS

Encourage men to take a preventative approach to skin
dryness

Men are becoming more invested in their appearance
Don't underestimate the power of scent and convenience
Men aspire to try new brands/products but still stick with
what they know

Cater to both bearded and clean-shaven men

Identify hygiene-related benefits from body hair removal

APPEARANCE CONCERNS

Encourage men to take a preventative approach to skin
dryness

Figure 17: Instagram post about Old Spice’s
#MenHaveSkinToo campaign, October 2021

Figure 18: Appearance concerns, 2021

Address the root cause of hair loss: stress

Figure 19: Instagram post from Mantl, 2021

Don't overlook younger men when it comes to hair loss
prevention

Figure 20: Instagram posts from Hims, June and October 2021
Figure 21: Select appearance concerns, any rank (net), by
age, 2021
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PRODUCT USAGE

Men are becoming more invested in their appearance
Figure 22: Usage of personal care products, 2020-21
Minimalism trends impact younger men'’s usage of personal
care essentials

Figure 23: Usage of select personal care products, by age,
2021

Boost engagement among Black men by promoting skin
health

Address unmet needs within the shaving and hair removal
space

Figure 24: Usage of select products, by race and Hispanic
origin, 2021

PURCHASE INFLUENCERS

Don’t underestimate the power of scent and convenience
Figure 25: Method Men’s body washes
Figure 26: Purchase influencers, 2021

ATTITUDES AND BEHAVIORS TOWARD PERSONAL CARE
PRODUCTS

Men aspire to try new brands/products but still stick with
what they know

Figure 27: Attitudes and behaviors toward personal care
products, 2021

Take a more gender-neutral approach to align with young
men'’s values

Figure 28: Instagram posts from Soft Services, June and
August 2021

Figure 29: Select attitudes and behaviors toward personall
care products, by age, 2021

Tap into minimalism trends to denote sustainability and
convenience

Figure 30: I'm trying to reduce the number of products | use,
by age, 2021

PERSONAL CARE ROUTINE

The beard trend remains strong...for now

Capitalize on men’s growing interest in self-care

Figure 31: Personal care routine, 2021

Cater to both bearded and clean-shaven men

Figure 32: Method Men’s new grooming product line and
grooming quiz, March 2021

Figure 33: Select personal care routines, by age, 2021
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Capitalize on younger men’s heightened engagement in
facial skincare

Figure 34: | maintain a consistent skincare regimen, by age,
2021

Figure 35: Instagram post from Bulldog, August 2021

TRIAL AND INTEREST IN INNOVATIONS AND SERVICES

Identify hygiene-related benefits from body hair removal
Figure 36: Trial and interest in innovations and services, 2021
Figure 37: Instagram post from Meridian, March 2021

While still niche, interest in male makeup is growing
Figure 38: Instagram posts about Him's Blur Stick, May 2021
Figure 39: Inferest in tinfed moisturizer, makeup for men and
unisex makeup, any future interest (net), 2020-21

Capture younger men's attention with multifunctional
innovations

Figure 40: Interest in select innovations, any future inferest
(net), by age, 2021

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources

Sales data

Forecast

Consumer survey data
Abbreviations and terms

Abbreviations

APPENDIX - THE MARKET

Figure 41: Total US retail sales and forecast of men's personal
care products, at inflation-adjusted prices, 2016-26

Figure 42: Total US retail sales and forecast of men's personal
care products, by segment, at current prices, 2016-26

Figure 43: Average annual spending on men'’s personal care
products per man aged 18+, 2016-21

Figure 44: Total US retail sales of men's personal care
products, by segment, at current prices, 2019 and 2021

Figure 45: Total US retail sales and forecast of men's
deodorant/antiperspirant, at current prices, 2016-26

Figure 46: Total US retail sales and forecast of men's haircare
products, at current prices, 2016-26

Figure 47: Total US retail sales and forecast of men's shaving
products, at current prices, 2016-26

Figure 48: Total US retail sales and forecast of men’s skincare
and bodycare products, at current prices, 2016-26
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Figure 49: Total US retail sales of men's personal care
products, by channel, ot current prices, 2016-21

Figure 50: Total US retail sales of men’s personal care
products, by channel, at current prices, 2019 and 2021
Figure 51: US supermarket sales of men’s personal care
products, at current prices, 2016-21

Figure 52: US drug store sales of men’s personal care
products, at current prices, 2016-21

Figure 53: US sales of men’s personal care products through

other retail channels, at current prices, 2016-21

APPENDIX - COMPANIES AND BRANDS

Figure 54: Multi-outlet sales of men’s deodorant/
antiperspirant, by leading companies and brands, rolling 52
weeks 2020 and 2021

Figure 55: Multi-outlet sales of men's haircare products, by
leading companies and brands, rolling 52 weeks 2020 and
2021

Figure 56: Multi-outlet sales of men's shaving products, by
leading companies and brands, rolling 52 weeks 2020 and
2021

Figure 57: Multi-outlet sales of men'’s skincare and bodycare
products, by leading companies and brands, rolling 52 weeks
2020 and 2021

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1045021/

About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


https://www.mintel.com/

	Men's Personal Care - US - 2021
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now

	Table of Contents
	Overview
	Executive Summary
	The Market – Key Takeaways
	Market Size and Forecast


	Men's Personal Care - US - 2021
	Report Price: £3695 | $4995 | €4400
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now
	Segment Performance
	Market Factors
	Market Opportunities
	Companies and Brands – Key Takeaways
	Market Share
	Competitive Strategies
	The Consumer – Key Takeaways
	Appearance Concerns
	Product Usage
	Purchase Influencers
	Attitudes and Behaviors toward Personal Care Products
	Personal Care Routine
	Trial and Interest in Innovations and Services
	Appendix – Data Sources and Abbreviations
	Appendix – The Market
	Appendix – Companies and Brands

	About Mintel


