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This report looks at the following areas:

¢ The impact of COVID-19 on consumer behavior and the vegetables market
» Produce purchase factors and locations
« Drivers of vegetable purchase

* Attitudes toward vegetables

Half of consumers aged 18-34 consider “plant-based” protein alternatives to
be a good source of vegetables, indicating that there is a new and trending
competitor for vegetables while simultaneously acknowledging that younger
consumers will folerate "healthy" foods that are clearly processed, opening the
door for more convenient, prepared vegetables. Both ideas point to
opportunity for vegetable brands to double down on messages of the inherent
and natural benefits of vegetables.

The pandemic led to 18% sales growth for vegetables in 2020. While it won't
match that pace in 2021-22, brands can maintain a degree of that momentum
through a combined focus on convenience, nutrition and sustainability.

The biggest potential threat to vegetables is one facing most CPG categories,
namely if consumers quickly return fo their pre-COVID behaviors, dining out will
rapidly increase as consumers gain confidence. Pre-COVID, foodservice
spending was rising, but healthy eating initiatives and economizing are likely to
prompt consumers to retain a portfion of their increased at-home meal and
snack-time behaviors.

With a return of some pre-pandemic norms, fime constraints will prompt
consumer demand for more convenient and easy-to-prepare options,
particularly as many consumers face cooking fatigue and seek guidance in
tferms of meal-planning or preparation.
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“The dramatic increase in at-
home cooking prompted
considerable growth for the
vegetable category in 2020.
A slow return to certain pre-
pandemic behaviors will lead
to a slight sales correction,
but the need for more-
convenient yet still healthy
foods will see consumers turn
to produce that has been pre-
cut, seasoned and ready-to-
cook.”

- Billy Roberts, Sr. Analyst -
Food and Drink
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SEGMENT PERFORMANCE

» Shelf-stable and frozen segments rapidly resume pre-
COVID trends
Figure 10: Sales of vegetables, by segment, 2016-26
Figure 1: Total US retail sales and forecast of vegetables, by
segment, at current prices, 2016-26

« Familiarity and vegetable variety boost supermarket
vegetable sales
Figure 12: Total US retail sales of vegetables, by channel, at
current prices, 2016-21

MARKET FACTORS

¢ Unenthusiastic cooks in search of healthy convenience
* Price drops to give way to inflation

» Vegetables are the OG plant-based

* Vegetable versatility falls short of other sides

Figure 13: Qualities associated with selected side dishes, 2021

COMPANIES AND BRANDS - KEY TAKEAWAYS

* Private label maintains share lead, while big brands also
make gains
+ Sustainable = natural 2.0

* Meat alternatives emerge as competitors

MARKET SHARE

* Pandemic drives consumers to comforting frozen foods
- Sales of vegetables by company
Figure 14: Multi-outlet sales of vegetables, by leading
companies, rolling 52 weeks 2020 and 2021
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« Grilled options help guide flavor exploration
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« Cauliflower power

MARKET OPPORTUNITIES

« Refresh vegetables’ benefits
Figure 15: Impact of health claims on vegetable purchase, by
age, 2021

- Identify vegetables as healthier than alternatives
Figure 16: Protein alternatives as vegetable source, by age,
2021

* Purchase shifts online for all produce segments
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Figure 17: Produce purchases online from retailers, by select

demographics, 2021

THE CONSUMER - KEY TAKEAWAYS

Break boredom, add value to sustain and grow engagement
Consumers turning to a wider variety of vegetables
Freshness leads category drivers

Supermarkets remain top choice for vegetable purchase
Vegetable use largely at mealtimes

Nutrition and convenience are worth the price to parents

Guide consumers to the nutritionally beneficial

VEGETABLE CONSUMPTION

Fresh in all formats top the list of vegetable consumption
Figure 18: Vegetable consumption, 2019 and 2021

Easier options appeal to younger consumers

Figure 19: Vegetable consumption, by age, 2021

Consumers look to boost vegetable consumption

Figure 20: Produce consumption changes, 2021

Meal prep and planning support in the quest for increased
consumption

Figure 21: Repertoire analysis — Vegetable consumption, 2021
Local and the environment resonate with most-active
vegetable consumers

Figure 22: Vegetable purchase and consumption behavior,

by repertoire of vegetable consumption, 2021

VEGETABLE PURCHASE AND CONSUMPTION BEHAVIOR

Maintain momentum by breaking the boredom in the
kitchen

Figure 23: Vegetable purchase and consumption behavior,
2021

Value perception eludes organic and local

Figure 24: Vegetable purchase and consumption behavior,

by household income, 2021

PRODUCE PURCHASE FACTORS

Freshness and wellbeing to drive consumers
Figure 25: Produce purchase factors, 2021
Vegetables’' natural appeal to parents

Figure 26: Produce purchase factors, by parental status, 2021

PRODUCE PURCHASE LOCATION

°

Supermarkets top the list of vegetable sources
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Figure 27: Produce purchase location, 2021

Produce purchase begins online shift, but with trusted
retailers’ websites

Figure 28: Produce purchase online, by select demographics
2021

’

VEGETABLE OCCASIONS

Innovation spurring usage beyond mealtimes

Figure 29: Vegetable usage, by daypart, 2021

Identify advantages of vegetables for younger consumers
Figure 30: Vegetable usage, by age, 2021

VEGETABLE TYPES, PERCEPTION AND USES

Link packaged varieties to their nutritional attributes
Figure 31: Correspondence analysis — Symmetrical map —
Vegetable types, perception and uses — 2021

Figure 32: Vegetable types, perception and uses, 2021

ATTITUDES TOWARD VEGETABLES

Reach under 55s with contemporary health features
Figure 33: Health and claims, any agree, by age, 2021
Focus on cleaner approach to nutrition

Figure 34: Vegetables and nutrition, any agree, by age, 2021
Beyond sustainable and into the realm of regenerative
Figure 35: Sustainability and vegetables, any agree, by
household income, 2021

Both inspiration and innovation can support increased
consumption

Figure 36: Vegetable preparation attitudes, any agree, by
parental status, 2021
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Sales data

Forecast
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APPENDIX - THE MARKET

Figure 37: Total US retail sales and forecast of vegetables, at
current prices, 2016-26

Figure 38: Total US retail sales and forecast of vegetables, at
inflation-adjusted prices, 2016-26
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Figure 39: Total US retail sales and forecast of vegetables, by

segment, at current prices, 2016-26

Figure 40: Total US retail sales of vegetables, by segment, at

current prices, 2019 and 2021

Figure 41: Total US retail sales and forecast of fresh
vegetables, af current prices, 2016-26
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vegetables, af inflation-adjusted prices, 2016-26

Figure 43: Total US retail sales and forecast of frozen
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Figure 45: Total US retail sales and forecast of shelf-stable
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vegetables, at inflation-adjusted prices, 2016-26

APPENDIX - COMPANIES AND BRANDS

Figure 47: Multi-outlet sales of vegetables, by leading
companies, rolling 52 weeks 2020 and 2021
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companies and brands, rolling 52 weeks 2020 and 2021
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2021
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Figure 55: Correspondence analysis — Symmetrical map —
Vegetable types, perception and uses, 2021
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Figure 56: Correspondence analysis — Principal map —

Vegetable types, perception and uses, 2021 .
N ypes pereep What's included

Executive Summary

Figure 57: Vegetable types, perception and uses, 2021
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