
This report looks at the following areas:

•• Factors driving consumers interest in interior car features
•• Attitudes toward the interior of the car
•• Desired features for vehicles in the future

More than two thirds of consumers view the inside of their car as a calming
place. Many consumers may view the inside of their vehicle as an escape from
the hecticness and stressors of everyday life that often take place outside of
the vehicle. Automakers can look to highlight interior features that can help
consumers relax and manage, as well as explore cross-category partnerships
with other brands that focus on doing the same.

The vehicle inventory challenges spurred by COVID-19 is impacting
automakers’ abilities to get new interior features to consumers – both because
the vehicles are not able to be put on the market, and because the pandemic
has caused some consumers to change or delay their car purchasing process.
As consumers look to purchase their next vehicle, whether new or used,
automakers and retailers must look for various ways to showcase the benefits of
interior features, as well as offer consumers pricing and customization options
to help them get, and pay for, only what they see value in.

Consumers want both comfort and technology features inside their vehicles.
This creates opportunities for automakers to look to integrate interior features
and benefits that improve the comfort level as well as the overall experience
of being inside a vehicle. Thus, brands must take a balanced approach in
communicating these various offerings so as to not overwhelm the consumer or
lessen the appeal.
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“Consumers have high
expectations for the inside of
their vehicles. They look for
features that keep them
comfortable and safe, as well
as help create a more optimal
experience and get more out
of the car itself.”
– Vince DiGirolamo, Reports
Director
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Figure 1: Unemployment and underemployment, 2007-2021

• Average age of cars on road approaches all-time high of 12
years

• Increased focus on sustainability
• Impact of COVID-19 on the automotive industry

Figure 2: Short-, medium- and long-term impact of COVID-19
on automotive industry, 2021

• Opportunities and challenges
• Incorporate sustainable materials and processes
• Explore cross-category partnerships to design and promote

interior elements
• Allow consumers to customize interior features

• As inventory picks back up, the focus on interior features
will increase

• Rising unemployment challenges consumers’ interest in
spending

• Increased focus on sustainability impacts interior features

• Lack of inventory pushes prices to all-time high
• Unemployment spikes may change consumers’ willingness

to spend
Figure 3: Unemployment and underemployment, 2007-2021

• Average age of cars on road approaches all-time high of 12
years

• Increased focus on sustainability
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• Hyundai repurposes car materials to develop fashion items
• Lincoln executes vision of the interior as a second home
• Tesla pushes unique and quirky interior tech features

• Hyundai’s Re:Style 2021 repurposes materials used in
vehicles to create fashion collection
Figure 4: Hyundai launches line of sustainable fashion items
from vehicle materials

• Lincoln shows luxury in all elements
Figure 5: Lincoln “comfort in the extreme: Cold” ad

• Volvo claims “like a smart phone, but bigger”
Figure 6: Volvo “The smarter XC60” ad, 2021

• Tesla stays unique with quirky interior features
Figure 7: Tesla “Discover: Arcade” ad, 2021
Figure 8: Tesla “Discover: Dog Mode” ad, 2021

• Safety features very much in demand
• Interior features drive purchase decisions
• Comfort and technology equally important
• Sustainability attractive to many consumers

• Safety features very much in demand
Figure 9: Current in-vehicle features versus desired features,
2021

• Female consumers looking for more overall; males
particularly interested in tech features
Figure 10: Most important interior features, by gender, 2021
Figure 11: Nissan showcases various styles

• Focus on features important for both new and used cars
Figure 12: Age of current car, 2021

• Interior features are driving purchase decisions
Figure 13: Overall attitudes toward interior of the car, by
generation, 2021

• Mothers don’t want to research features
Figure 14: Car interior attitudes of shoppers, parental status
by gender, 2021

• Desire for more transparent in-vehicle features pricing

COMPANIES AND BRANDS – KEY TAKEAWAYS

COMPETITIVE STRATEGIES

THE CONSUMER – KEY TAKEAWAYS

IN-VEHICLE FEATURES DESIRED

CAR INTERIOR ATTITUDES OF CURRENT SHOPPERS
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Figure 15: attitudes toward interior of the car – impact on
price, by generation, 2021
Figure 16: attitudes toward interior of the car – impact on
price, by employment and financial situation, 2021

• Consumers value the interior of their car; expect more from
it
Figure 17: Attitudes toward interior of car, by generation, 2021
Figure 18: Attitudes toward interior of car, by gender, 2021

• Materials matter
Figure 19: Attitudes toward interior of car – materials used, by
generation, 2021
Figure 20: Attitudes toward interior of car – materials used,
by race and Hispanic origin, 2021

• So comfy and so clean, clean
Figure 21: Attitudes toward interior of car – cleanliness, by
generation, 2021
Figure 22: Chrysler Pacifica Stow ‘n Vac feature

• Consumers will continue to look for more inside their
vehicles
Figure 23: New features desired, by generation, 2021
Figure 24: Kia highlights interior augmented reality feature

• Self-cleaning feature can further improve the interior of the
vehicle
Figure 25: Attitudes toward interior of car – cleaning feature,
by generation, 2021
Figure 26: Attitudes toward interior of car – cleaning feature,
by parental status; children in household, 2021

• Data sources
• Consumer survey data
• Abbreviations and terms
• Abbreviations

Figure 27: Most important interior features, by generation,
2021
Figure 28: Attitudes toward interior – cleanliness, by ace and
hispanic origin, 2021
Figure 29: New features desired, by gender, 2021

ATTITUDES TOWARD THE INTERIOR OF THE CAR

NEW FEATURES DESIRED

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – THE CONSUMER
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Figure 30: New features desired, by race and Hispanic origin,
2021
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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