
This report looks at the following areas:

•• The impact of COVID-19 on consumer behavior and the dessert and
confections market.

•• Consumer experience and interest in familiar and trending dessert and
confection flavors.

•• The biggest dessert and confection product development opportunities
now and in the future.

•• Preferred textures by dessert and confection type.
•• Attitudes and behaviors toward dessert and confection flavors.

Consumers are calling for renovations in the desserts and confections aisle
after a year of turning to indulgent and familiar foods for comfort. Brands in this
category have an opportunity to meet consumer aspirations to make healthier
lifestyle choices, and sugar is the first place to start: 41% of consumers would
like to see more desserts and confections that are naturally sweetened (eg
honey, fruit). High levels of refined sugar and artificial substitutes are likely to
continue falling out of favor with consumers who are looking for more natural
swaps.

While dessert and confection sales soared during the pandemic, Mintel
predicts sales gains to begin leveling off as consumers return to foodservice
establishments for indulgent foods. In addition, while convenience was not as
much of a factor during 2020, an emphasis on portability and convenience will
return.

Brands and operators have an opportunity to highlight the experience of
desserts and confections through flavor innovation, which can take multiple
shapes: co-branding and category blurring creates novelty and playfulness,
and emerging flavors with roots in international cuisine will add a sense of
exploration and adventure. Innovation in the category has blurred the lines
between categories through combination flavors and products leveraging the
foundations of classic treats. Nearly half of all consumers like desserts and
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confections that remind them of their childhood, and these flavors are showing
up in new products and in new ways.
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Figure 2: Short-, medium- and long-term impact of COVID-19
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• Opportunities and challenges
• Pandemic sales boost to desserts and confections will taper

Figure 3: Dessert and confection consumption, 2020-21
• Overindulging is over

Figure 4: Dessert and confection attitudes and behaviors,
2021

• Lighter textures align with health and wellness trends, lend
a health halo
Figure 5: Preferred dessert and confection textures, by
generation, 2021

• Trending international cuisines point to flavor growth
potential
Figure 6: Experience and interest in dessert and confection
flavors, 2021

• COVID-19-induced stress eating boosted sweets sales
• Sugar is still the enemy, but there are varied approaches to

reducing consumption
• Position desserts and confections as mindful self-care

• Comfort-seeking consumers drove pandemic dessert sales,
but healthy aspirations are setting in
Figure 7: Total US sales of select desserts and confections, at
current prices, 2018-21
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• Frozen treats found a sweet spot during the pandemic
Figure 8: Dessert and confection consumption, 2020-21

• Engage with older generations through fresh baked flavors
and ingredients
Figure 9: Dessert and confection consumption, by generation,
2021

Figure 10: Consumer approach to sugar, 2021
• Natural Sweet Tooths
• Low/No Seekers
• Sugar Avoiders
• Indifferent Eaters

Figure 11: Dessert and confection varieties, by approach to
sugar, 2021

• Feature real fruit
Figure 12: Dessert and confection attitudes, by consumer
approach to sugar, 2021

• Artificial sweeteners struggle to compete with refined sugar
Figure 13: Correspondence analysis – Perceptions of select
types of sugars and sweeteners, 2020

• Encourage mindful indulging for stress relief
Figure 14: Relationship with food and drink, by generation,
2020

• Blur category lines in pudding and brownies
Figure 15: Attitudes toward desserts and confections, by
desserts and confections consumed, 2021

• Lighter textures defy generation boundaries
Figure 16: Preferred dessert and confection textures, by
generation, 2021

• Co-branding and category blurring creates novelty
• Look to trending international cuisines for the next big

dessert and confection flavors

• Hybrid products and mix-and-match flavors create novelty
Figure 17: Dessert and candy combinations and co-branding,
2021

• Trending fruit flavors take consumers to the tropics

DESSERT AND CONFECTIONS CONSUMED

CONSUMER APPROACH TO SUGAR

MARKET OPPORTUNITIES

PRODUCT DEVELOPMENT – KEY TAKEAWAYS

PRODUCT DEVELOPMENT – NOW – WHAT’S TRENDING
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Figure 18: Experience and interest in dessert and confection
flavors, by generation, 2021
Figure 19: Innovation featuring tropical fruit flavors in retail
and foodservice desserts and confections, 2020-21

• Brands find inspiration in premium crafted beverages
Figure 20: Coffee- and bourbon-flavored dessert and
confection innovation, 2016-21

• Foodservice operators differentiate through specialized
variations on classic flavors
Figure 21: Menu matrix of dessert flavors in foodservice, Q4
2017-Q4 2020

• Matcha is a potential stand-in for familiar tea flavors
Figure 22: Experience and interest in matcha as a dessert
and confection flavor, by generation, 2021
Figure 23: Matcha-flavored dessert and confection
innovation

• Spiced flavor profiles add dimension to chocolate and
frozen treats
Figure 24: Experience and interest in spiced flavor profiles in
desserts and confections, by generation, 2021
Figure 25: Dessert and confection innovation including
spiced flavor profiles

• Flavor meets function in coffee-flavored snack bars
Figure 26: Interest in espresso-flavored desserts and
confections, by varieties consumed, 2021
Figure 27: Snack bar innovation featuring energy boost
claims and espresso flavors, 2021

• Look to trending cuisines for next-generation flavors
Figure 28: Dessert and confection innovation featuring flavors
popular among Asian cuisines

• Gelled/jelly textured are growing but consumers have yet
to lean in
Figure 29: Percentage change in dessert and confection
textures among new products, 2016-20

• Classic flavors can act as an anchor for emerging flavors
• Future generations are calling for better sweetener

solutions

PRODUCT DEVELOPMENT – NEAR – WHAT TO WATCH FOR

PRODUCT DEVELOPMENT – NEXT – WHAT’S IN THE PIPELINE

THE CONSUMER – KEY TAKEAWAYS
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• Lighter textures can add a health halo to desserts and
confections

• The future of desserts and confections is not super sweet
Figure 30: Dessert and confection attitudes and behaviors,
2021

• Gen Z calls for more naturally sweetened options
Figure 31: Dessert and confection attitudes and behaviors, by
generation, 2021

• On-trend flavor innovation will refresh chocolate-coated
treats for young consumers
Figure 32: Dessert and confection attitudes and behaviors, by
generation, 2021

• Smooth, creamy textures are foundational
Figure 33: Preferred dessert and confection textures, 2021

• Play with textures in pudding
Figure 34: Preferred dessert and confection textures, by
dessert and confection consumption, 2021

• Consumers opt for traditional dessert, candy flavors
Figure 35: Primary dessert and confection flavors, April 2021

• Use classic flavors as an anchor for new innovation
Figure 36: Repertoire of dessert and candy flavors, by
demographic, 2021

• Regionally inspired flavor pairings can make an impact
Figure 37: Primary dessert and confection flavors, by region,
April 2021

• For Gen Zers, keep it simple and classic, with a twist
Figure 38: Primary dessert and confection flavors, by
generation, April 2021

• Create approachable adventure through tropical fruits
Figure 39: Experience and interest in dessert and confection
flavors, 2021

• Premium, craft flavors create intentional indulgence
Figure 40: Experience and interest in dessert and confection
flavors, by generation, 2021

DESSERT AND CONFECTION ATTITUDES AND BEHAVIORS

PREFERRED DESSERT AND CONFECTION TEXTURES

PRIMARY DESSERT AND CONFECTION FLAVORS

EXPERIENCE AND INTEREST IN DESSERT AND CONFECTION
FLAVORS – NEAR
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• International cuisines will influence the next big dessert and
candy flavors
Figure 41: Experience and interest in dessert and confection
flavors, 2021

• Adventurous consumers crave new experiences even when
indulging
Figure 42: Experience and interest in dessert and confection
flavors - NET, by interest in trying new flavors, 2021

• Data sources
• Sales data
• Consumer survey data
• Menu Matrix Methodology
• Abbreviations and terms
• Abbreviations

EXPERIENCE AND INTEREST IN DESSERT AND CONFECTION
FLAVORS – NEXT

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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