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This report looks at the following areas:

- The impact of COVID-19 on the streaming audio industry. “Most consumers are using
* How the streaming audio market will fare post-COVID-19. major music streaming
» Explores usage of audio services, usage of paid music streaming services,

. . . . ) services for free, presenting a
usage of free music streaming services, devices used to stream audio and/ P 9

or listen to music and interest in features on a music streaming service. challenge for operators, but
Additionally, attitudes towards audio streaming services are explored. an opportunity for advertisers

Examines the challenges the streaming audio market faces, explores to reach a wide audience

market factors impacting the category, marketing and advertising "
. . . . . s through such platforms.
campaigns, as well as innovations and trends this market is experiencing.

- Andrew Zmijak, Research
The streaming audio market, supported primarily through premium subscriptions Analysf, Consumer Behaviour
and advertising, continues to grow and offer value for marketers looking for
new avenues fo reach their consumers. The vast majority of Canadians have
listened to some sort of audio service in the six months leading fo December
2020, with close to half having listened to offline radio and over a third to a
music streaming service. Music streaming services such as Spotify have seen
their user base increase since the onset of the COVID-19 pandemic.

Music streaming service users are most interested in features like early song/

album releases, exclusive content and information about artists/bands.

Consumers want a helping hand in discovering content that resonates with Buy this report now
them, as half enjoy receiving recommendations for new music they may like. Visit store.mintel.com

Packaged offerings will also work well, as many consumers are more likely to
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Figure 16: Select attitudes towards audio streaming service (%
any agree), by age, December 2020

Lesser-used services not as impacted by age

Content and easy accessibility will drive older audiences to
stream

Figure 17: Usage of radio-related audio services, by age,
December 2020

Parents are drawn to music streaming, especially as part of
another subscription

Figure 18: Usage of audio services, by parental status,
December 2020

Those not born in Canada lean towards music streaming
and internet radio

Figure 19: Usage of audio services, consumers born in
Canada vs not born in Canada, December 2020

A relatively small share are paying for music streaming
Figure 20: Usage of paid vs free music streaming services,
December 2020

Figure 21: Apple Music, mobile ad, June 2020

Budgets may be tightening

DEVICES USED

Half used a smartphone to stream audio and/or listen to
music

Figure 22: Devices used to stream audio and/or listen to
music, December 2020

Figure 23: Sonos Instagram post, June 2021

Across a range of devices, men are more likely to stream
Figure 24: Devices used to stream audio and/or listen to
music, by gender, December 2020

Figure 25: TIDAL Instagram post, November 2020
Younger listeners rely on their smartphones to stream
Figure 26: Devices used to stream audio and/or listen to

music, by age, December 2020

INTEREST IN FEATURES ON A MUSIC STREAMING SERVICE

Early music releases top the list

Figure 27: Interest in features, December 2020

Figure 28: Apple Music Instagram post, June 2020

Interaction and staying informed are of more interest to
younger groups

Figure 29: Interest in select features, by age, December 2020

Figure 30: Twitch Instagram post, April 2021
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ATTITUDES TOWARDS AUDIO STREAMING SERVICES

Half like to receive recommendations for new music they
may like

Figure 31: Communication-related attitudes fowards audio
streaming services, December 2020

Figure 32: Spotify Facebook post, April 2021

Figure 33: Mintel Trend Driver Rights

Bundles will sway many to a premium music service

Figure 34: Attitudes towards premium music service,
December 2020

Figure 35: Spotify, mobile ad, April 2021

Figure 36: Attitudes towards premium music service, by
parental status, December 2020

Many still want to own their music

Figure 37: Select attitudes towards audio streaming service,
December 2020

Most will find a way to listen for free

Figure 38: Select aftitudes towards audio streaming service,
December 2020

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources

Consumer survey data

Mintel Trend Drivers
Consumer qualitative research
Abbreviations and terms

Abbreviations
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grow. To find out how we do that, visit
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