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This report looks at the following areas:

» The impact of COVID-19 on consumer behaviour and children’s eating
habits

= The continued rise of childhood obesity and its impact on children’s eating
habits

« Concerns in food products aimed at children

 Ethical concerns amongst parents

 Parents’ health priorities when purchasing children’s food products.

COVID-19 has had a huge impact on how consumers view their children’s diefts;
parents want to ensure their children are consuming foods that are high in
natural vitamins/minerals that can boost their health holistically.

However, parents across the Irish market have struggled fo meet these health
goals, primarily due to COVID-19. During lockdown, children were more
consumed with playing online games than physical exercise, and some children
will have turned fo comfort food as a way to cope during this stressful fime.
Consumers will continue the fight to strike a balance between allowing their
children a treat but ensuring they receive a balanced diet.

“Parents are becoming more
aware of the nutritional value
of the products their children
consume and are conducting
more research into what
products they want included
in their children’s diets.
COVID-19 has accelerated
this behaviour as parents are
on a health kick and want this
to be reflected in their
children’s lifestyle.”

- Natalie Magill, Market
Research Analyst
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Figure 18: New releases of yogurt products with health claims
targeting children, NI and Rol, 2021

» Foods with prebiotic and probiotic ingredients support
immunity
Figure 19: New food launches targeting children with claims
of prebiotics, probiotics and immunity, UK and Ireland,
2017-21°
Figure 20: New product launches of foods with pre/probiotic
benefits targeting children, US, China and Kenya, 2021

« Child-friendly and informative packaging to appeal to
consumers
Figure 21: Kellogg's by Kids snack bar created in
collaboration with 2,000 children, UK and Ireland, 2021

THE CONSUMER - KEY TAKEAWAYS

« Parents want more fruit and vegetables in their children’s
diets

* Balanced diets amongst children are a struggle

* Parents need to control children’s diets

FAVOURED CHILDREN PRODUCTS

 Fruit and vegetables popular amongst Irish consumers
Figure 22: Foods that consumers specifically buy for their
children, NI and Rol, 2021
Figure 23: Top factors when shopping for food, Ireland, 2021
« Priorities in food products differ between NI and Rol
Figure 24: Foods that consumers specifically buy for their
children, NI and Rol, 2021
Figure 25: Consumers who agree that they prepare healthy
meals every day, Nl and Rol, 2020

CONCERNS IN CHILDREN'S FOOD PRODUCTS

« Parents want more vegetables in their children’s diet
Figure 26: Concerns consumers have surrounding their
children’s diets, NI and Rol, 2021

* Sugar remains a cause for concern
Figure 27: Ingredients in food and drink products consumers
are concerned about, NI and Rol, 2019

A third of Irish parents want vitamins/minerals in children’s
diets
Figure 28: Grocery shopping behaviours, lol, 2021
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* Parents move to healthy snacks
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Figure 29: Consumers’ attitudes towards children’s eating
habits and their health, NI and Rol, 2021
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habits, NI and Rol, 2021
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» Parents want control over children’s diets
Figure 32: Consumers’ attitudes towards children’s eating
habits, NI and Rol, 2021
Figure 33: Consumers’ attitudes towards children’s eating
habits, NI and Rol, 2021

* Meat-free dinners across Irish homes
Figure 34: Selective diefs consumers are currently adhering
fo, Rol and NI, 2021

* Making mealtimes a family event
Figure 35: Consumers’ attitudes towards children’s eating
habits, NIl and Rol, 2021

HOUSEHOLD PREFERENCES

» Consumers mostly eat with their children
Figure 36: Timings of meals in consumer households , NI and
Rol, 2021

* Preference for eating the same meals
Figure 37: “In our household, the adults and children mostly
eat...”, Nl and Rol, 2021

* A combination of prepared and unprepared ingredients
used
Figure 38: “In our household, we mostly cook/prepare...”, NI
and Rol, 2021
Figure 39: New releases of meal kits, Nl and Rol, 2021
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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