
This report looks at the following areas:

•• The impact of COVID-19 on consumer behaviour and market dynamics with
regard to payment methods.

•• Payment methods used by Irish consumers both in-store and online.
•• Consumer use of Buy Now, Pay Later (BNPL) to make purchases.
•• The impact of the COVID-19 pandemic on consumers' cash usage.
•• Consumers' behaviours around payments and attitudes towards payments

and payment methods.

The COVID-19 pandemic turned consumers' payment method preferences on
their head and will more than likely have longstanding and fundamental
implications for the way we pay. More than half of all consumers reduced their
use of cash due to perceived risks, while significant minorities stopped using
cash altogether.
Instead, consumers embraced contactless alternatives – whether debit cards,
credit cards or e-payments – in a shift that is highly unlikely to be entirely
reversed once the pandemic is forgotten. From the perspective of payment
methods, the lasting legacy of the COVID-19 pandemic may well be in how it
convinced erstwhile cash-committed consumers to actively consider newer
alternatives.
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"The COVID-19 pandemic was
the catalyst for a truly
transformative period for the
way consumers settle bills and
pay for goods and services.
Alongside a veritable
collapse in the use of cash,
there was a commensurate
increase in the use of
contactless payments.”
- Brian O’Connor, Senior
Consumer Analyst
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Figure 1: Payment methods used in-store in the last month (to
pay for any goods, services or bills), NI and RoI, 2021

• Debit cards, PayPal and credit cards most popular online
methods
Figure 2: Payment methods used online in the last month (to
pay for any goods, services or bills), NI and RoI, 2021

• BNPL becoming popular among NI consumers, in particular
Figure 3: Methods used to make no-fee buy now, pay later
purchase in the last month, NI and RoI, 2021

• More than half using cash less since onset of pandemic
Figure 4: How consumers' use of cash as a payment method
changed as a result of the COVID-19 outbreak, NI and RoI,
2021

• Consumers want transparent, clear and efficient payment
processes
Figure 5: Agreement with statements relating to behaviours
around payment methods, NI and RoI, 2021

• Consumers not yet ready to dispense with cash
Figure 6: Agreement with selected statements relating to
payments and payment methods, NI and RoI, 2021

• What we think
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• Post-COVID-19 economic prospects look positive for NI and
RoI

• Many newly acquired payment habits likely to remain
beyond pandemic

• Electronic payments continuing to grow in RoI
• Card payments – and contactless, in particular – dominant

in NI

• Short, medium and long-term impact on the industry
Figure 7: Short-, medium- and long-term impact of COVID-19
on payment methods, October 2021

• Both Irish economies set for strong post-COVID-19 rebound
Figure 8: Economic growth actual and forecasts, NI and RoI,
2020-23

• More than a quarter have suffered financially during
pandemic
Figure 9: How consumers' financial situation changed since
the start of the COVID-19 outbreak in their country, IoI, 2021

• Pandemic having profound impact on how consumers shop
and spend
Figure 10: How consumers' spending behaviour has changed
since the start of the COVID-19/coronavirus outbreak, NI and
RoI, 2021

• Smartphones becoming increasingly central in consumers'
lives
Figure 11: Ownership of smartphones, NI and RoI, 2021

• Continued growth in electronic payments by RoI consumers
in 2021
Figure 12: Quarterly payment volumes, cheques, RoI, Q1
2016-Q2 2021
Figure 13: Quarterly payment volumes, direct debit, RoI, Q1
2016-Q2 2021
Figure 14: Quarterly payment volumes, digital banking, RoI, Q1
2016-Q2 2021
Figure 15: Quarterly contactless payments, volume, RoI, Q1
2016-Q2 2021
Figure 16: Quarterly contactless payments, value, RoI, Q1
2016-Q2 2021

• More debit cards, fewer credit cards in issue in the UK (incl.
NI)

THE MARKET – KEY TAKEAWAYS

MARKET DRIVERS
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Figure 17: Number of debit cards in issue, UK (including NI),
2020-21
Figure 18: Number of credit cards in issue, UK (including NI),
2020-21

• Value and volume of card payments in UK (incl. NI)
increasing
Figure 19: Value of transactions, debit cards and credit cards,
UK (including NI), 2020-21
Figure 20: Volume of transactions, debit cards and credit
cards, UK (including NI), 2020-21

• Most card payments in the UK (incl. NI) are now contactless
Figure 21: Volume of transactions, by card type, total, online
and contactless, UK (including NI), 2021

• Debit card remains most popular method of payment
• Buy Now, Pay Later methods offer more flexibility
• Third-party services offer convenience factor
• Biometric payment methods take payment methods further
• More understanding needed for cryptocurrency

• Buy Now, Pay Later methods offer more flexibility
• Third-party services offer convenience factor
• Biometric payment methods take payment methods further

Figure 22: Consumer attitudes towards payment methods, NI
and RoI, 2020

• More understanding needed for cryptocurrency
Figure 23: Consumer attitudes towards cryptocurrency, NI
and RoI, 2021

• Debit cards most common payment method for in-store
spending

• Debit cards, PayPal and credit cards most popular online
methods

• BNPL becoming popular among NI consumers, in particular
• More than half using cash less since onset of pandemic
• Consumers want transparent, clear and efficient payment

processes
• Consumers not yet ready to dispense with cash

• Debit cards the preferred method for in-person spending

INNOVATIONS – WHAT YOU NEED TO KNOW

WHO’S INNOVATING?

THE CONSUMER – KEY TAKEAWAYS

IN-STORE PAYMENTS
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Figure 24: Payment methods used in-store in the last month
(to pay for any goods, services or bills), NI and RoI, 2021

• Usage down but cash remains a popular method of
payment

• Older consumers, ABC1s most inclined to use credit cards
• Younger consumers embracing payment services via

smartphones

• Debit cards lead the way as preferred method for online
payments
Figure 25: Payment methods used online in the last month (to
pay for any goods, services or bills), NI and RoI, 2021

• Debit cards the standard go-to payment method for all
demographics

• PayPal trumps credit cards when it comes to online
payments…

• ...while newer payment apps favoured by younger
consumers

• Older consumers and ABC1s using credit cards for online
payments

• Around a quarter of 18-44s using bank transfers for online
payments

• 30% in NI and 16% in RoI have used Buy Now, Pay Later
Figure 26: Methods used to make no-fee buy now, pay later
purchase in the last month, NI and RoI, 2021

• Younger consumers making BNPL purchases
Figure 27: Consumers who have not made a no-fee buy now,
pay later purchase in the last three months, by age, NI and
RoI, 2021

• Use of BNPL related to financial health and confidence
Figure 28: Consumers who have not made a no-fee buy now,
pay later purchase in the last three months, by assessment of
how their financial situation will change over coming 12
months, NI and RoI, 2021

• Most consumers using less cash since onset of COVID-19
pandemic
Figure 29: How consumers' use of cash as a payment method
changed as a result of the COVID-19 outbreak, NI and RoI,
2021

ONLINE PAYMENTS

NO-FEE, BUY NOW, PAY LATER PURCHASES

CASH USAGE DURING THE COVID-19 PANDEMIC
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• Reduced cash usage due to hygiene concerns and reduced
acceptance
Figure 30: Reasons consumers using less cash since the
COVID-19 outbreak, NI and RoI, 2021

• A quarter of consumers expect to use cash more post-
COVID-19
Figure 31: Whether consumers expect to increase their use of
cash as the COVID-19 restrictions are lifted, NI and RoI, 2021

• Low level of tolerance for poor or misleading payment
processes
Figure 32: Agreement with statements relating to behaviours
around payment methods, NI and RoI, 2021

• Younger consumers less forgiving than older counterparts
Figure 33: Agreement with statement "I avoid retailers that
don't accept my preferred payment method", by gender,
age and social class, NI and RoI, 2021

• Younger consumers most likely to withdraw cash from bank/
post office
Figure 34: Agreement with statement " I have withdrawn cash
over the counter from a bank branch/post office in the last 3
months (eg An Post)", by gender, age and social class, NI and
RoI, 2021

• Interest in cryptocurrencies also higher among younger
consumers
Figure 35: Agreement with statement "I would appreciate
guidance on how cryptocurrency works", by age, NI and RoI,
2021

• Younger consumers far more likely to have been victims of
fraud
Figure 36: Agreement with statement "I have been a victim of
payment fraud in the last 12 months", by gender, age and
social class, NI and RoI, 2021

• Belief in cash remains steady and steadfast, despite
declining usage
Figure 37: Agreement with selected statements relating to
payments and payment methods, NI and RoI, 2021

• Women, older consumers most convinced of continued role
of cash

BEHAVIOURS AROUND PAYMENT METHODS

ATTITUDES TOWARDS PAYMENTS AND PAYMENT METHODS

Payment Methods - Ireland - 2021

Report Price: £1495 | $1995 | €1800

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1043571/


Figure 38: Agreement with statement "There will always be a
need for cash", by gender and age, NI and RoI, 2021

• Younger consumers see usefulness in setting own
contactless limit
Figure 39: Agreement with statement "Setting your own
transaction limit on contactless payments would be useful", by
gender and age, NI and RoI, 2021

• Women, C2DEFs appreciate ability to pay bills via post
office
Figure 40: Agreement with statement "It is useful to be able to
pay for bills via a local post office branch (eg telephone
bill)", by gender, age and social class, NI and RoI, 2021

• Significant minority put off by excessive security checks
Figure 41: Agreement with statement "Too many security
checks when shopping online is off-putting", by age, NI and
RoI, 2021

• Solid support among young consumers for cryptocurrencies
Figure 42: Agreement with statement "Cryptocurrencies
should be more widely accepted as a payment method", by
gender, age and social class, NI and RoI, 2021

• Data sources
• Generational cohort definitions
• Abbreviations

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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