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+ The impact of COVID-19 on consumer tax filings both currently and in the “Taxes are due every year,

future even in a pandemic. Software

* How consumers file taxes and segmentation between DIY and paid- .
. 9 P dominates the DIY market,
professional markets ) )
« Millennials, taxes and where they might be most influenced to change while accountants dominate

- Tax savings strategies and opportunities fo reach more-affluent individuals ~ the professional. For an

industry that does not seem to
The tax filing and subsequent refund or payment process is a multibillion dollar Y

event on consumers’ bottom lines. Most consumers file taxes, yet it is a change, tax preparers need
segmented market with many DIYers, who mainly rely on tax preparation to high“ghT how their
software, and many others who pay for professional help. Tax filing presents a

strategies can prove most

variety of opportunities for institutions to build relationships with consumers — .. .
yerope P efficient and profitable for

not just regarding taxes but with their financial situation overall.
consumers.”
- Jennifer White Boehm,
Associate Director, Finance
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« Opportunities and challenges

« Tax preparers can embrace the video chat like other
industries.

- Even as economy recovers, consumers may still choose to
DIY.

« Tax preparers — professional or DIY — must prove their

worth.

MARKET FACTORS

« Tax returns continue steady climb
Figure 2: Gross tax collections, af current prices, fiscal years
2010-19

 Individual returns represent bulk of filings
Figure 3: Gross tax collections, by segment, at current prices,
fiscal years 2010-19

« Steep fall off in returns and receipts in 2020
Figure 4: Filing statistics, May 17, 2019 and May 15, 2020

« High unemployment impacts taxable income
Figure 5: Consumer confidence and unemployment,
2000-April 2021

COMPANIES AND BRANDS

+ TurboTax Live Full Service aims for videoconferencing
normalcy
Figure 6: TurboTax Ad, 2020

* H&R Block focuses on free filing
Figure 7: H&R Block emails, 2020

+ Online bank Varo demonstrates effective link between
taxes and banking

Figure 8: Varo Instagram post, 2020

reports.mintel.com

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1040963/

Consumers and Taxes - US - March 2021

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

THE CONSUMER - KEY TAKEAWAYS

DIY filers increase in number for 2019

Millennials comfortable doing own taxes, but open to
change

Tax software dominates DIY market

Accountants are primary method for those using
professional help

Third-party preparers common among Hispanics
Check is most common form of payment

Most engage in some tax planning strategies

Consumers sticking with same tax filing method

TAX FILING RESULTS AND BEHAVIORS

Nearly half of taxpayers at least get a federal refund
Figure 9: Tax filing result, November 2020

More income, more taxes due

Figure 10: Tax filing result, by household income, November
2020

Many single adults don't file

Figure 11: Non-filers, by marriage status and gender,
November 2020

There is a need for non-English speaking tax professionals
Figure 12: Tax filers, by language spoken at home, November
2020

TAX PREPARATION

Nearly half of US adults are doing their own taxes

Figure 13: Tax preparation, May 2016 and November 2020
Men are more likely fo do their own taxes

Figure 14: Tax preparation, by gender, November 2020
Millennials are self-sufficient for tax preparation

Figure 15: Tax preparation, by generation, November 2020
The self-employed rely on tax professionals

Figure 16: Professional tax preparation, by employment status,
November 2020

TAX PREPARATION METHOD

Tax software dominates DIY market

Figure 17: Tax preparation method, November 2020
Volunteer organizations effective with lower-income
audience

Figure 18: Tax preparation method, by household income,
November 2020
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PROFESSIONAL PREPARATION CHOICE

Accountants are primary method for those using
professional help

Figure 19: Professional tax preparation choice, November
2020

Women are more likely to use an accountant

Figure 20: Professional tax preparation choice, by gender,
November 2020

Baby Boomers stick with accountants

Figure 21: Professional tfax preparation choice, by generation,
November 2020

Third-party preparers common among Hispanics

Figure 22: Professional tax preparation choice, by Hispanic
origin, November 2020

High earners provide best market for accountants

Figure 23: Professional tax preparation choice, by household
income, November 2020

TAX PAYMENT METHOD

Check is most common form of payment

Figure 24: Tax payment method, November 2020

Young consumers far more likely to use cards

Figure 25: Federal tax payment method, by generation,
November 2020

Figure 26: State tax payment method, by generation,
November 2020

Those working with professional pay by check

Figure 27: Federal tax payment method, by tax filing method,
November 2020

Figure 28: State tax payment method, by tax filing method,
November 2020

TAX REDUCTION STRATEGIES

Most engage in some tax planning strategies

Figure 29: Tax reduction strategies, November 2020

Men more actively engage in tax planning

Figure 30: Tax reduction strategies, by gender, November
2020

ATTITUDES ABOUT TAXES

Despite pandemic, consumers sticking with same tax filing
method

Figure 31: Attitudes about taxes, November 2020

COVID-19 has greatest impact on Hispanic tax filing
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Figure 32: Attitudes about taxes, by Hispanic origin,
November 2020

* Younger generations still need tax help
Figure 33: Attitudes about taxes, by generation, November
2020

« DIYers more confident, lack of faith in professionals
Figure 34: Attitudes about taxes, by tax filing method,
November 2020

USE OF TAX REFUND

* Most consumers would save tax refund
Figure 35: Use of tax refund, November 2020
» Millennials looking to pay down debt
Figure 36: Use of tax refund, by generation, November 2020

APPENDIX - DATA SOURCES AND ABBREVIATIONS

¢ Data sources

« Consumer survey data

« Direct marketing creative
« Abbreviations and terms

- Abbreviations

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1040963/

About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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