
This report looks at the following areas:

•• The impact of COVID-19 on consumer behavior and the private label food
and drink market

•• How private label’s performance during the Great Recession of 2008-09
may not provide a model for the current financial situation

•• Shopper preference for private label or national brand across a range of
categories

•• Interest in a range of strategic private label concepts

Sales of private label food and drink products surged during the pandemic,
consistent with elevated sales in the overall retail food and drink market. While
sales levels may subside after the pandemic, private label has the potential to
continue gaining share as retailers see it as more than just a way to cater to
price-conscious shoppers but also as an opportunity to leverage and
strengthen their own brand equity.
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“Private label food and drink
products were making slow
but steady gains before the
pandemic and have the
potential to do so long after.
Grocery retailers continue to
invest in their product
portfolios and see them not
just as a way to cater to
price-conscious shoppers but
also as an opportunity to
leverage and strengthen their
own brand equity.”
– John Owen, Associate
Director
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Figure 7: Short-, medium- and long-term impact of COVID-19
on private label food and drink, April 2021

• Lockdown
• Re-emergence
• Recovery
• COVID-19: US context
• Learnings from the last recession

Figure 8: FDMx private label share of food and drink, 2006-11

• Food sets the pace
Figure 9: Total US multi-outlet retail sales and forecast of
private-label food and drink, by segment, at current prices,
2015-25
Figure 10: Total US multi-outlet private-label share of food
and of drink, by segment, 2015-20

• Refrigerated and frozen drive growth for private label food
Figure 11: Total US multi-outlet private-label share of food, by
department, 2015-20

• Refrigerated (primarily milk) drives declines for private
label drink
Figure 12: Total US multi-outlet private-label share of food, by
department, 2015-20

• Pandemic at least temporarily reverses trend away from
supermarkets
Figure 13: Total US multi-outlet retail sales of private-label
food and drink, by channel, 2015-20
Figure 14: Total US multi-outlet private-label share of food
and of drink, by retail channel, 2015-20

• Cooking and convenience offer category-level
opportunities for store brands

• Culinary facilitators
• Elevated convenience
• Big, mature packaged food categories

• Spend on food at home remains higher than the enthusiasm
of home cooks
Figure 15: Sales of food at home and away from home,
November 2019-November 2020

• Desire to limit time in-store alters food and drink shopping
habits

SEGMENT PERFORMANCE

CATEGORY-LEVEL PERFORMANCE

MARKET FACTORS

Private Label Food and Drink - US - March 2021

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1040937/


Figure 16: Shopping-related coronavirus lifestyle changes,
April 2020-February 2021

• Comfort with in-store shopping, dining out rises and falls
with cases
Figure 17: Comfort level with restaurant/bar patronage –
Very or somewhat comfortable, July 2020-February 2021

• Some key product factors grow even more important
• A taste of the familiar

Figure 18: Changes in food priorities, August 2020
• Cooking from scratch, meal planning get boost during the

pandemic
Figure 19: Pandemic-driven changes in behavior, October
2020

• Despite improving economy, many continue to feel pressure
Figure 20: Unemployment and underemployment, December
2019-January 2021
Figure 21: Financial situation, May 2020-February 2021

• Expectations for food inflation remain subdued
Figure 22: Consumer price index and forecast range for food
at home, 2018-21

• Overall decline in household spending creates opportunity
for affordable indulgences
Figure 23: GDP change from previous period and
consumption expenditures, Q1 2007-Q4 2020

• Leverage store brands to keep home cooks motivated
• Building trust and driving growth through differentiation

• Leveraging food technology
Figure 24: Albertsons Savory Skillets in-store display

• Strengthening ties to the community
Figure 25: Target Good & Gather food products

• Bringing a brand promise to life in the aisle
Figure 26: Target Good & Gather food products

• Clean label claims on the rise in private label food and
drink launches
Figure 27: Top packaging claims on private label food and
drink launches, 2016-20

• Store brand preference highest in bottled water and
perimeter categories
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• Young adults open to store brands in most categories
• Opportunity to help young shoppers discover distinctive

store brand products
• National-brand equivalents remain key, but opportunities

for differentiation exist
• Private label drives retailer brand equity

• Store brand preference highest in bottled water and
perimeter categories
Figure 28: Brand preference by category, November 2020

• Young adults open to store brands in most categories
Figure 29: Brand preference by category – Prefer store
brand or no preference, by age, November 2020

• Openness to store brands highest among discount grocer
shoppers
Figure 30: Brand preference by category – Prefer store
brand or no preference, by most-often food and drink
retailer, November 2020

• Price comparisons remain a predominant store-brand
behavior
Figure 31: Private label shopping behaviors, November 2020

• Opportunity to help young shoppers discover distinctive
store brand products
Figure 32: Private label shopping behaviors, by age,
November 2020

• Purchases increased during pandemic, but not enough to
increase share
Figure 33: Pandemic impact on brand behavior, November
2020

• Younger shoppers experienced more brand choice
disruption
Figure 34: Pandemic impact on brand behavior, by age,
November 2020

• National-brand equivalents remain key, but opportunities
for differentiation exist
Figure 35: Interest in private label concepts, November 2020

BRAND PREFERENCE BY CATEGORY

PRIVATE LABEL SHOPPING BEHAVIORS

PANDEMIC IMPACT ON BRAND BEHAVIOR

INTEREST IN PRIVATE LABEL CONCEPTS
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• Young shoppers especially interested in more differentiated
concepts
Figure 36: Interest in private label concepts, by age,
November 2020

• Target, discount grocery and online shoppers express
interest in local, sustainability
Figure 37: Interest in private label concepts, by most-often
food and drink retailer, November 2020

• Shoppers acknowledge quality, value of store brands
• Private label drives retailer brand equity
• Tasting is believing

Figure 38: Attitudes toward private label food and drink,
November 2020

• Younger shoppers want samples, more information
Figure 39: Attitudes toward private label food and drink, by
age, November 2020

• Data sources
• Sales data
• Forecast
• Consumer survey data
• Abbreviations and terms
• Abbreviations
• Terms

Figure 40: Total US multi-outlet retail sales and forecast of
private label food and drink, at inflation-adjusted prices,
2015-25
Figure 41: Total US multi-outlet retail sales and forecast of
private label food, at current prices, 2015-25
Figure 42: Total US multi-outlet retail sales and forecast of
private label food, at inflation-adjusted prices, 2015-25
Figure 43: Total US multi-outlet retail sales and forecast of
private label drink, at current prices, 2015-25
Figure 44: Total US multi-outlet retail sales and forecast of
private label drink, at inflation-adjusted prices, 2015-25
Figure 45: US multi-outlet total and private label food and
drink sales, and private label share, at current prices,
2015-20

ATTITUDES TOWARD PRIVATE LABEL FOOD AND DRINK

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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Figure 46: US multi-outlet total and private label food sales,
and private label share of total, at current prices, 2015-20
Figure 47: US multi-outlet total and private label drink sales,
and private label share of total, at current prices, 2015-20
Figure 48: Total US retail sales of private-label food and
drink, by channel, at current prices, 2015-20
Figure 49: US supermarket sales of private-label food and
drink, at current prices, 2015-20
Figure 50: US sales of private-label food and drink through
other retail channels, at current prices, 2015-20
Figure 51: Total US multi-outlet retail sales of private label
food and drink, by sub-segment, at current prices, 2015-20
Figure 52: Total US multi-outlet retail sales of total food and
drink, by sub-segment, at current prices, 2015-20
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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