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There are four ways Hispanics approach health and
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Hispanics are confident in their ability to manage their
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Preventing COVID-19 is at the center of Hispanics’ focus on
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HEALTH AND WELLNESS ATTITUDINAL SEGMENTATION

There are four ways Hispanics approach health and
wellness

Figure 28: Hispanic health and wellness atfitudinal segments,
October 2020
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Medicine Believers (27%)

Figure 32: Profile of Medicine Believers, October 2020

ATTITUDES TOWARD HEALTH AND WELLNESS

The majority of Hispanics feel confident to take care of their
health and wellness

Figure 33: Hispanics’ attitudes toward health and wellness,
October 2020
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health and wellness attitudinal segments, October 2020
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Preventing COVID-19 is at the center of Hispanics’ focus on
health

Figure 36: Hispanics” health areas of focus, October 2020 vs
November 2018

Figure 37: Hispanics’ health areas of focus, by health and
wellness attitudinal segments, October 2020

Hispanic women drive health focus in the household

Figure 38: Hispanics’ health areas of focus, by gender and
age, October 2020

2021 HEALTH AND WELLNESS GOALS

Most Hispanics see health and wellness goals as ongoing
Figure 39: 2021 health and wellness goals, October 2020
Figure 40: 2021 health and wellness goals — Continue doing,
by health and wellness attitudinal segments, October 2020
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Figure 42: 2021 health and wellness goals — 2020 Hispanic vs
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FACTORS DRIVING STRESS

» Hispanics are likely to see health issues as a source of worry
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TRUST IN REMEDIES AND MEDICATIONS

« Hispanics’ trust needs to be gained
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APPENDIX - DATA SOURCES AND ABBREVIATIONS

* Data sources
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APPENDIX - CONSUMER DATA
Figure 53: Language Hispanics speak at home, by age, April
2019-June 2020
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