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This report looks at the following areas:

« The impact of COVID-19 on consumer behavior in the arts and crafts “In-home leisure categories

market like arts and crafts have

» How consumers’ value-oriented mind-set will impact the arts and crafts .
P thrived over the last 12 months

market
» The demographic groups driving current interest in the market and will continue to thrive
* The rise in interest for more traditional crafts like sewing and knitting over the next several years.

During this time of high stress,

The arts and crafts market saw a boost in 2020 due to increased interest in ) ] )
affordable in-home leisure activities. A yearning for stress relief and comfort both emotional and financial,
during the uncertainty of the pandemic has increased the popularity of consumers will look to arts
fraditional and nostalgic crafts. Meanwhile, more time spent at home has and crafts for a fun,

sparked inferest in a variety of home improvement crafts. While younger . ..
P : A ! -me o yeund affordable leisure activity that
consumers still dominate the space in terms of participation and engagement,
consumers aged 45+, dads and single parents have emerged as new target helps them feel both relaxed

|II

audiences for craft brands to consider. and purposefu
- Ariel Horton, Lifestyle and
Leisure Analyst
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Figure 38: Repertoire of project categories, by gender,
October 2020
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CRAFTING COMPARED TO LAST YEAR

Increase in engagement among older consumers
Figure 39: Project categories (net), by age, 2019-20
Consumers are crafting more compared to last year
Consumer spotlight: Gen Z crafters

Figure 40: Crafting frequency, October 2020
Consumers are crafting more to cope
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Lack of inspiration demotivates those who are crafting less
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Figure 43: Crafting less, October 2020
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Most crafters prefer to craft solo
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Figure 45: Craofting aftitudes — | enjoyed crafting as a kid, by
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parental status, October 2020
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CRAFTING PURCHASE LOCATIONS

Consumers have an in-store purchase preference

Figure 49: Crafting atfitudes — | prefer to purchase art and
craft supplies in-store rather than online, October 2020
In-store preferences reflect real shopping behaviors

Figure 50: Purchase online/in-store, October 2020

Figure 51: JOANN COVID-19 store updates, March 2020
Figure 52: Michaels COVID-19 Dear Makers, April 2020
Product reviews are important, especially for active crafters
Figure 53: Crafting affitudes — | read product reviews before |
buy craft supplies, October 2020

Figure 54: Crafting affitudes — | read product reviews before |
buy craft supplies, by repertoire of craft materials purchased,
October 2020

Purchasing crafts can often be on impulse
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Figure 55: Crafting attitudes — | enjoy purchasing craft
supplies even if | dont have a specific project in mind,
October 2020

CRAFT MATERIALS PURCHASED

* Baking supplies are the top craft material of 2020
Figure 56: Craft materials purchased, October 2020

* Younger consumers drive purchases for yarn and knitting
supplies
Figure 57: Craft materials purchased — Sewing or quilting and
yarn or knitting supplies, by age, October 2020

« Single parents see kids' crafts as a solution
Figure 58: Craft materials purchased — Materials for kids’
crafts, by parent and marital status, October 2020
Figure 59: February Craft Class, January 2020

* Quality of material matters
Figure 60: Crafting attitudes — | prefer to purchase the best-
quality materials rather than what is the most affordable,
October 2020
Figure 61: Crafting atfitudes — | prefer to purchase the best-
quality materials rather than what is the most affordable, by

craft material purchased, October 2020

APPENDIX - DATA SOURCES AND ABBREVIATIONS

¢ Data sources
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Figure 62: Purchase location — Net, October 2020
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