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This report looks at the following areas:

» The impact of the COVID-19 pandemic on consumer behavior and the
potato and tortilla chip market.

» The impact of past recessions on chip sales and consumption.

* Motivations for choosing chips.

 Perceptions by chip type.

“Increased meals and
snacking taking place at
home not only gave rise to an
already flourishing chips
category, 2020 reinforced
some of the category's
fundamental strengths. Chips
are an anchor of the
increasingly competitive
snack market, not only a
dominating sales force, but
also delivering on the primary
need state — satisfying
cravings."

- Kaitlin Kamp, Food and

" rink Analyst
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Revive sampling through DTC
Figure 22: DTC chip and snack models
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CONSUMPTION BY PACKAGING SIZE/TYPE

Sharing concerns haven’t dented the popularity of big bags
Figure 32: Consumption by packaging size/type, November
2020

Versatility and portion control can extend the benefits of
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Young women motivated by fun, young men by function
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BFY innovation remains an opportunity for some

Consider a new sampling experience

Figure 42: Chip Attitudes, November 2020

Chips are losing out in health and fun among light users
Figure 43: Crosstab chip attitudes by chip frequency,
November 2020

Eco-friendly packaging could inspire young adults to grab
chips more frequently

Figure 44: Chip attitudes, by age, November 2020
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CHIP BEHAVIORS

« Consumers are game for both the new and familiar
Figure 45: Chip behaviors, November 2020

» Consumers double down on chips during COVID-19
Figure 46: Crosstab chip behaviors by chip consumption
frequency, November 2020

* Younger consumers open to flavor experiences

Figure 47: Crosstab chip behaviors, by age, November 2020

CHIP INNOVATION THAT MOTIVATES TRIAL

* Make BFY improvements, not replacements
Figure 48: Chip innovation that motivates trial, November
2020

« Parents are keeping health in mind
Figure 49: Chip innovation that motivates trial, by parental
status, November 2020
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at current prices, 2015-25
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at inflation-adjusted prices, 2015-25
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at current prices, 2015-25

Figure 55: Total US retail sales and forecast of fortilla chips,
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APPENDIX - RETAIL CHANNELS
Figure 56: Total US retail sales of potato and tortilla chips, by

channel, at current prices, 2015-20
Figure 57: Total US retail sales of potato and tortilla chips, by
channel, at current prices, 2018 and 2020
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Figure 58: US supermarket sales of potato and tortilla chips,

at current prices, 2015-20

Figure 59: US convenience store sales of potato and tortilla

chips, at current prices, 2015-20

Figure 60: US sales of potato and tortilla chips through other

retail channels, at current prices, 2015-20
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Figure 62: Multi-outlet sales of tortilla chips, by leading
companies and brands, rolling 52 weeks 2019 and 2020

CORRESPONDENCE ANALYSIS -POTATO AND TORTILLA
CHIPS- JANUARY 2021

Figure 63: Correspondence Analysis — Symmetrical map —
associations by chip type, November 2020
Figure 64: Correspondence Analysis — Principal map —
associations by chip type, November 2020

* Methodology
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