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This report looks at the following areas:
Definition

This Report covers the impact of the COVID-19 pandemic on consumer
attitudes, preferences and behaviors related to food and drink retailing
overall, as well as to the center of the store, the perimeter and private label.
For the purpose of this Report, Mintel has used the following definitions:

Groceries are defined as products such as food, beverages, household goods
(eg cleaning products, toilet paper, garbage bags) and/or personal care
products. The primary focus of the research is on food and beverages.

The center of the store, as defined for this Report, includes food categories
typically found along the interior aisles of supermarkets, grocery stores and
most supercenters. ltems within these product categories may not be physically
located in the center of all stores due to differences in layouts, but these are
generally considered fo be “center-of-store” categories.

The following segments are included in this Report:

« Shelf-stable grocery: including processed meats, meat products and
meats included in processed food, canned produce, shelf-stable snacks,
cereal

« Frozen foods: including frozen fruits and vegetables, frozen prepared
meals, frozen meats, frozen snacks

The perimeter of the store, as defined for this Report, includes food categories
typically found along the interior perimeter walls of supermarkets, grocery
stores and most supercenters. All retail sales of the specified items are
included, even though differences in store layout may mean that not all stores
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“Few industries have been
more closely entwined with
the COVID-19 pandemic than
food and drink retailing. In
mid-March as the crisis
quickly escalated, consumers
flocked to supermarkets to
stock up on groceries and
other essentials, stressing the
supply chain and emptying
shelves in many staple
categories."

- John Owen, Associate
Director, Food and Retail
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(particularly food retailers that are not traditional grocers) position these items
along the store perimeter. The following segments are used in this Report:

What's included

Executive Summary

* Fresh refrigerated meat, poultry and fish/seafood

¢ Fresh produce: Fresh fruits and vegetables, including bagged salads and Full Report PDF

pre-cut vegetables Infographic Overview

- Milk, dairy, eggs: Fresh dairy and non-dairy milk, cream; butter; fresh eggs
 Bakery: In-store baked goods including breads/rolls and cakes/pies/ Powerpoint Presentation

desserts

« In-store deli/prepared foods: Deli meat and cheese and freshly prepared Interactive Databook

foods such as entrées, sandwiches, appetizers, salads, sides, trays, dips, Previous edifions

desserts, soups and spreads

Did you know?
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of reports, produced to
provide you with a more
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conftain specific COVID-19
related research and
forecasts. The world's
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Mintel reports for the most
complete, objective and
actionable market
intelligence.
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Food dollars shift from foodservice to grocery retail
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Shoppers shift from spontaneity to stocking up
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Experiences: The thrill is gone, at least for now
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» Value: Stocking up will give way to cutting back

 Identity: An opportunity for grocery retailers to go local

THE IMPACT OF COVID-12 ON THE CENTER STORE
» The state of the market before COVID-19

* Only minimal growth for center store as a whole

* Arenaissance in the freezer case

« Stagnating sales in some big shelf-stable categories
Figure 9: Total retail sales of center-of-store foods, by
segment, at current prices, 2014-19

* Forecast: A return to slower growth after pandemic-driven
boost
Figure 10: Total retail sales and forecast of center-of-store
foods, by segment, at current prices, 2014-24

* Short-term changes in the center store

* Afocal point for stocking up

* Emphasis on comfort

* Meeting consumer needs

* Medium-term changes in the center store

« Continued focus on safety will limit trip frequency

« Arenewed focus on value in a post-COVID-19 recession will
bolster the center store

* Meeting consumer needs

* Longer-term changes in the center store

* Maintaining momentum in the freezer case

* Meeting consumer needs

THE IMPACT OF COVID-192 ON THE PERIMETER
» The state of the market before COVID-19

« Steady modest growth for the perimeter amid increased
competition

* Grocers place emphasis on prepared foods

* Value-added fresh products appeal to interest in
convenience and health

* Opportunity to make local a point of difference

« Adding convenience to fresh

* Perimeter remains a focal point for shopper engagement

and loyalty
Figure 11: Attitudes toward the perimeter — any agree, June
2019

* Forecast: Overall perimeter sales to remain elevated into
2021
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Figure 12: Total US retail sales and forecast of perimeter-of-
store foods, af current prices, 2014-24

Forecast: Wide variance across perimeter departments
Figure 13: Total US retail sales and forecast of perimeter-of-
store foods, by segment, at current prices, 2014-24
Short-term changes in the perimeter

Pandemic brings volatility to perimeter departments
Meeting consumer needs

Medium-term changes in the perimeter

Significant supply chain challenges trigger shortages and
price increases

Meeting consumer needs

Longer-term changes in the perimeter

Health will remain a key draw, but return to experiential
shopping may lag

Meeting consumer needs

THE IMPACT OF COVID-19 ON PRIVATE LABEL

The state of the market before COVID-19

Store brands strengthen their position in an increasingly
competitive market

Private label purchase trending upward before pandemic
Figure 14: Store brand purchase behavior, by age, November
2019

An increasingly positive view of store brands positions them
for further growth

Figure 15: Consumer opinions of store brands versus name
brands, any agree, November 2019

Forecast: Private label growth to accelerate in recession
Figure 16: Private label share and forecast of total multi-outlet
food and drink sales, at current prices, 2014-24

Short-term changes for private label

Brand loyalty takes a back seat, creating opening for store
brands

Meeting consumer needs

Medium-term changes for private label

The need to economize will continue to drive private label
growth

Figure 17: Unemployment and underemployment, January
2007-May 2020

Lessons from the previous recession: food at home held

steady, private label gained
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Figure 18: Consumer spending on food at home, monthly,
2006-10
Figure 19: Consumer spending on food away from home,
monthly, 2006-10

« Meeting consumer needs

* Longer-term changes for private label

« Beyond price, a strategic platform for retailers

* Meeting consumer needs

APPENDIX - DATA SOURCES AND ABBREVIATIONS

+ Data sources
* Consumer survey data
- Abbreviations and terms

+ Abbreviations

APPENDIX - MARKET

Figure 20: Total retail sales of center-of-store foods, by
segment, at current prices, 2014-24
Figure 21: Total US retail sales and forecast of perimeter-of-

store foods, by segment, at current prices, 2014-24
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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