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+ The impact of COVID-19 on consumer attitudes about cannabis and “Consumer attitudes towards
cannabis use, both recreationally and medically. legal cannabis - including

» How cannabis might be used to revive a struggling economy and fight . .
9 991ng Y 9 legalization and use — are

recession.
- How consumer attitudes have evolved over the past four years trending positively over the
- How knowing someone who uses cannabis legally - for recreation or last four years. COVID-19 has

medical purposes — impacts attitudes. broughf significan’r changes to

the daily lives and routines of
consumers and will help shape
how consumer attitudes
continue to evolve."

— Michele Scott, Senior
Analyst
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Figure 27: Social and political attitudes and behaviors, by
age, March 2020

Personal values matter more than most

Figure 28: Social and political attitudes and behaviors, by
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CHANGES IN ATTITUDES

Shifting cannabis attitudes are exceptionally positive
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KNOWLEDGE AND EXPOSURE

Fewer than half of consumers understand the nuances of the
cannabis plant family

Figure 32: Knowledge about and exposure fo legal cannabis,
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ATTITUDES: LEGAL ISSUES

Medical availability and controlled access suggest
consumers want to move forward

Figure 33: Attitudes about issues related to law and legality,
March 2020

ATTITUDES ABOUT CANNABIS AND HEALTH

Cannabis is perceived as a safe, medical solution

Figure 34: Attitudes about cannabis and health, March 2020
Regulation and transparency will reach women

Figure 35: Attitudes about cannabis and health, by gender,
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Brand importance will increase over time

Figure 36: Attitudes about cannabis and health, by age,
March 2020

CANNABIS ATTITUDES AND COMMUNITIES

Cannabis issues have a clear community component
Figure 37: Attitudes about social issues and brand. March
2020
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CANNABIS ATTITUDES AND BRANDS

Figure 38: Atfitudes about social issues and brand, March
2020

Brands must weigh throwing support behind legalization
carefully

Figure 39: Attitudes about social issues and brand, by gender,
March 2020

Younger consumers most malleable

Figure 40: Attitudes about social issues and brand, by age.
March 2020

CANNABIS AND POLITICS

Stance on cannabis influences vote more often than not
Figure 41: Attitudes about social issues and brand, by age.
March 2020

Legalization is a largely progressive value

Figure 42: Personal political values, by net agree with federal
recreational legalization, March 2020

Men are more canna-political

Figure 43: Attitudes about social issues and brand, by age.
March 2020

POSITIVE CHANGE IMPLORES POLITICAL SHIFTS

Figure 44: Attitudes about social issues and brand, by
influence of political candidate’s stance on legalization.
March 2020

Knowledge inspires political action

Figure 45: Attitudes about social issues and brand, by
influence of political candidate’s stance on legalization.
March 2020

Political messages must move beyond “Legalize-it”
Figure 46: Attitudes about social issues and brand, by
influence of political candidate’s stance on legalization.
March 2020
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Data sources
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Abbreviations and terms

Abbreviations
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Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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grow. To find out how we do that, visit
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