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“Despite a bumpy start to 2020, China’s wearables market
has remained resilient and in good fighting spirit.
Consumers’ willingness to engage with their health data is
spiking due to the COVID-19 outbreak. This will likely
result in higher sales volumes of wearable devices. ”

— Amy Xu, Associate Research Analyst

This report looks at the following areas:
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e The impact of COVID-19 on consumer behaviour and the wearable devices market RE PO RT NOW
e How the market should react to the post-COVID-19 era
e The performance of leading brands in 2019
e Future growth opportunities for hearables, smartwatches and smart wristbands VISIT:
e Marketing strategies adopted by manufacturers Sto re.m | nte| .com
2020 is expected to be a distinctive year for the wearables market as a result of COVID-19. Growth has
continued for the market. Due to the impacts of the COVID-19 pandemic on the supply chain, the CALL:
industry saw a brief slowdown in the first quarter of 2020. EMEA
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Overall health monitoring demand is still the main purchase drivers for wrist-worn wearable
technology. The market is on the cusp of providing health and fitness monitoring that would be on a
par with or maybe even better than what is currently provided on the wrist. Entry-level retail prices and Brazil

ease of use will help drive market growth. As the technology becomes more advanced, consumers trust 0800 095 9094
in brands to provide more accurate health and fitness data and personal diet recommendations will
grow stronger.
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Figure 31: Smart wristband ownership changes by age and gender, 2016 vs 2020,
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Ecosystem is more important for earning consumers
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Key usage occasion has not expanded beyond health tracking
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Concern over children
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Different pricing model for different female age groups
;igzuge 46: Agreement with the statement that most wearable devices are quite expensive in the market, by gender and age, April

Manage those with high expectations of health
Figure 47: attitude towards wearable devices, paid applications are not worth buying, by types of consumers, April 2020
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Meet the Mintropolitans

Higher ownership of wearables among Mintropolitans versus higher purchase interest
Figure 48: Current ownership of devices, by consumer classification, April 2020

Figure 49: Desired ownership of devices, by consumer classification, April 2020
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Figure 50: Current brand ownership of smartwatches, by consumer classification, April 2020
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Figure 51: top used functions of wearable devices, by consumer classification, April 2020
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Figure 52: Reasons behind purchasing wearables, by consumer classification, April 2020
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Figure 54: Agreement with various attitude statements about wearable devices, by consumer classification, April 2020
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Figure 56: Attitude towards wearable devices, by consumer classification, April 2020

Figure 57: Strongly Agree of different attitudes towards wearable devices, by consumer cluster, April 2020
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