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This report looks at the following areas:

Chinese consumers’ sense of fashion design and aesthetic has evolved in the
past years, offering a good environment for the development of designer
brands. The blossoming growth of social media also shortens the distance

between people and fashion, and saves time for consumers’ consumption.

The rising tfrend of Guochao both online and offline also gives designer brands
more chances to make innovations so as fo impress their consumers. Although
the standing environment is flourishing, designer brands must come up with a
core competency fo let more people know about them and also a solid
relationship with their existing consumers in order to achieve long-term growth.

“Designer brands have been
neglected in China for a long
time. But as the younger
generation become the major
consumption force, designer
brands have been mentioned
more frequently. Although the
public perception of designer
brands remains limited, the
attitudes towards designer
brands have changed.”

- Jocelyn Dong, Research
Analyst
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» Frequently used products have better market
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Figure 14: Claimed favourite designer brands’ names in word
cloud, May 2020
Figure 15: Consumers’ favourite brands, May 2020

« Highly educated consumers are more loyal to brands
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Figure 17: Designer-branded products bought, by category,
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Figure 18: Designer-branded products bought, jewellery and
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» Post-1980s tend to be picky
Figure 20: Designer-branded products bought, by age, May
2020

* Sportswear to men
Figure 21: Designer-branded products bought, by gender,
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PAY FOR DESIGNER BRANDS

» Willingness to embrace high-priced jewellery and watches
Figure 22: Price preference for purchasing designer-
branded products, May 2020

* Lure consumers with entry-level products
Figure 23: Price preference for purchasing designer-
branded products, by monthly personal income, May 2020

- Differentiate price for handbags
Figure 24: Price preference for purchasing designer-
branded products, by age, May 2020

« Designer-branded clothing is more popular
Figure 25: Price preference for purchasing designer-
branded products, by age, May 2020

* Small leather goods to men
Figure 26: Price preference for purchasing designer-
branded products, by gender and age, May 2020
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Advantages in the lower tier cities

Figure 39: Attitudes towards designer brands, by city tier, May
2020
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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