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“Consumers across all city tiers agree on what factors
contribute to a healthy lifestyle and diet but lower tier city
consumers are not as proactive in their health
management. These consumers are more concerned about
having to compromise on taste and, therefore, may
encounter barriers to healthy eating in terms of selfcontrol. ”
– Annie Jiang, Research Analyst
This report looks at the following areas:
•
•
•
•

Attitudes towards health and healthy eating
Purchase considerations in food and drinks
Trust in authority during the purchasing journey
Purchase channel preferences for food and drinks

Although lower tier city consumers have similar attitudes to those in Tier 1 cities towards the
importance of a healthy lifestyle, they are not as proactive in pursuing it and are more concerned about
potentially having to compromise on taste. Brands need to be more active and persistent in nudging
them into new behaviours. Instead of sophisticated or trendy concepts, lower tier city consumers are
more responsive to simple, direct and clear visual clues that convey health messages. Their trust in
products depends on the information source rather than the quality of the information itself.
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Impact of COVID-19 on Food and Drink Spending
Evident increase in in-home food spending across all tiers
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Other than meat consumption, consumers show broadly similar understanding of a healthy diet
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Attractive product features
What difference does quantitative data suggest
Simple clues are more likely to appeal to residents of lower tier cities
Figure 29: Attractive features of a light meal – select features, by city tier, November 2018
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Figure 30: Superior aspects of chilled drinks – select aspects, by city tier, December 2019
Premiumise with formal proof of sourcing
Figure 31: Interest in premium features of food and drink products, August 2020
Figure 32: Interest in premium features of food and drinks product – “Organic certification”, by city tier, August 2020
Why the difference as suggested by qualitative research
Provide clear labelling to help consumers interpret complicated nutritional data
Clean sourcing and freshness are key determinants of healthy ingredients
Using innovative ways to prove quality of product
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Simplified message and visual guidance are more persuasive
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Figure 35: Yogurt product consumed by female, 29, Shanxi Xianyang
Transparent tracing systems can help brands prove their authenticity
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Trust in Authority
Generally higher trust than those in Tier 1 cities
Figure 39: Attitudes towards social commerce channels – select statements, by city tier, October 2018
Figure 40: Health information sources – select sources, by city tier, April 2020
Trust is dependent on the information source rather than the quality of information
Government-backed or public figures with positive images are strong reassurance
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Establish authoritative personal brand of the founder
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Team up with specialized authority figures to establish trust
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Channel Preferences
Even though online penetration is high, offline still plays an important role in lower tier
Figure 44: Grocery shopping channels – select grocery categories, select channels, by city tier, September 2019
Choices limited by different levels of retail development
Figure 45: Premium food and drink purchase channels – select channels, by city tier, February 2019
Trust in quality and value-added services drive offline shopping
What it means for brands
Aftersales service guarantee is an important quality assurance
Figure 46: Consumer feedback on Chicecream apology package
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Appendix - Abbreviations
Abbreviations
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