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This report looks at the following areas:

Ownership of smart speakers increased from 47% in Q1 to 57% in Q4. This is
mainly driven by more adoption from Mintropolitans, new brand entry and
new-generation product launches. Apps that feature a specific theme or
subculture have seen more active daily usage.

Mintel thinks there are four future opportunities to notice in the consumer digital
products.

The maijority of consumers have a desire for high-end digital devices. Mature
people aged 30-49 are key potential buyers rather than Gen-Zers.

Acoustic experience will emerge into a major consumer trend in digital
products.

Current ownership of smart TVs is not yet high, suggesting there is room for
improving penetration. Smart TVs with strengthened audio and connectivity will
motivate TV upgrades.

Paying for knowledge content on apps is niche. Considering that leisure
spending skews towards learning and self-improving, apps can be more
specialised to cash in via knowledge content.
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“Driven by Mintropolitans,
smart speakers have
improved penetration
throughout the four quarters in
2020. Acoustic experience is
to highlight for capturing
future growth opportunities.
Young people (eg Gen-Zers)
are not the panacea. High-
end digital devices, such as
VR devices, may want to re-
examine the targeting and
positioning strategies.”

- Saskia Zhao, Senior
Research Analyst
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DIGITAL DEVICE OWNERSHIP

Smart speakers improved penetration

Figure 28: Digital device ownership, December
2019-October 2020

Gaming console still emerging

Figure 29: Ownership of gaming console (a), by age,
December 2019-October 2020

Figure 30: Devices used to play games in the last 3 months
among 18-24s, 2019 and 2020

Families with children are the key consumers for VR devices
Figure 31: VR device (a) ownership, 2018-20

Figure 32: Ownership of VR device’, by age, 2018-20
Figure 33: Ownership of VR device", by family structure,
2018-20
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Smart TVs most used for watching films and drama

Figure 34: Activities on four digital devices — Q4 update,
October 2020

TV is a new playground for gaming

Figure 35: Played games on smart TV/projector, December
2019-October 2020

Figure 36: Played games on smart TV/projector, by age and
gender, December 2019-October 2020

Figure 37: Play games on smart TV/projectors — Q4 update,
by digital device ownership, October 2020

E-reading on computers and tablets increases

Figure 38: E-reading on laptop/desktop and tablet,
December 2019-October 2020

TOP APPS USAGE

Short video app evolved into a highly frequently used app
Figure 39: Top apps usage, October 2020

Daily usage increased at apps targeting special consumer
groups

Figure 40: Top apps usage, used every day, December
2019-October 2020

USAGE OF PAID KNOWLEDGE CONTENT

Paying for knowledge on apps is still niche

Figure 41: Usage of paid knowledge content, October 2020
Key users of paid knowledge content

Figure 42: Have paid for knowledge content — by
demographics, October 2020
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Potential users are among those who enjoy e-reading
Figure 43: Intention to try paid knowledge content (a), by e-
reading habit, October 2020

REASONS TO PAY FOR KNOWLEDGE CONTENT

Career-related skills and hobbies are key motivators
Figure 44: Reasons to pay for knowledge content, October
2020

Figure 45: Reasons to pay for knowledge content, by past
paid knowledge consumption, October 2020

Young people motivated to pay for learning how to manage
personal finance

Figure 46: Reasons to pay for knowledge content — cultivate
the ability of managing personal finance, by age, October
2020

Figure 47: Young people’s motivation to pay for knowledge
content — cultivate the ability of managing personal finance,
by demographics, October 2020

MEET THE MINTROPOLITANS

MinTs have driven ownership of smart speakers

Figure 48: Digital device ownership among MinTs, December
2019-October 2020

Figure 49: Ownership of smart speakers, by consumer
classification, December 2019-October 2020

MinTs used smart TV for gaming

Figure 50: Played video games on smart TV/projector,
December 2019-October 2020

Low usage of paid knowledge content among MinTs

Figure 51: Usage of paid knowledge content, by consumer
classification, October 2020

Figure 52: Reasons to pay for knowledge-related content on

apps, by consumer classification, October 2020

APPENDIX - METHODOLOGY AND ABBREVIATIONS

Methodology

Played games on smart TV/projector by age and gender
Figure 53: Played games on smart TV/projector, by age and
gender, December 2019-October 2020

Abbreviations
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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