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This report looks at the following areas:

This report covers the following:

¢ IP has a very comprehensive definition nowadays. In this Report, IP
indicates all images and characters that may arouse consumers’ empathy,
not just limited to movies, animation or cartoon but also famous persons,
TV dramas or art and literature.

¢ IP licensed merchandise stands for the goods licenced by IP owners and
being packaged or designed with obvious IP images and concepts.

* In this Report, Mintel discovers the perception of the IP concept. IP
licensed merchandise is examined to see the opportunity in purchasing
channels, trigger and attitudes.

Cooperation with Intellectual Property has increasingly become an important
marketing and creative means and is used widely in consumer products such as
food, beverages, clothing, foys, etc. The cross-border marketing of brand and
IP has won the atftention of new products. More importantly, this cooperation
will win consumers’ mental and emotional recognition in this fierce

differentiated competition.

The scale of Chind’s IP licensed merchandise market will confinue to grow in
2020. Foreign IP types still maintain a strong appeal, but local IP types are also
expanding through Guochao, cultural and creative products, games and keep
expanding the IP definitions boundary. While China’s local IP brands continue
fo develop in a diversified direction, they also place higher requirements on IP
operations.
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"With the continuous
improvement of consumers’
personal identity, the concept
of IP has become broader
and has become an important
image element that highlights
personal characteristics in the
society. Licensed products
related to IP have
correspondingly ushered in
broader market
opportunities."

- Samuel Yi, Category
Director
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Figure 23: Word cloud of favourite IP for licensed products,
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PURCHASE BEHAVIOURS OF IP LICENSED PRODUCTS

Wide collaboration in IP licensed products

Figure 24: Purchased IP and licensed products, September
2020

Experiential IP consumption is promising

Figure 25: Selected purchased IP and licensed products, by
generation and monthly personal income and family
structure, September 2020
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Multi-channel strategy prevails
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products or services, by generation, September 2020
Females likely buy more in physical stores
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PURCHASING TRIGGER OF IP PRODUCTS

IP images and story are king

Figure 31: Factors for purchasing IP and licensed products,
September 2020

Buy and collect

Figure 32: Purchasing IP and licensed products for well-
known IP and limited edition, by gender and age, September
2020

Multiple channel strategy is important

Figure 33: Repertoire analysis of channel by purchase frigger,

September

ATTITUDES TOWARDS IP AND LICENSED PRODUCT

Chasing IP is not blind obedience, but love
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Figure 34: Attitudes towards IP and licensed product,
September 2020

* Unique IP licensed product is attractive
Figure 35: Attitudes towards IP and licensed product,
September 2020

« Impress young people with the core of IP

Figure 36: Attitudes towards IP and licensed product by % of

agreeing, by generation, September 2020

« Potential in prompting premium IP licensed products

Figure 37: Attitudes tfowards IP and licensed product by % of

agreeing, by monthly household income, September 2020
* IPlicensed products need more consumption scenarios

Figure 38: Atfitudes on IP is foo commercial, by perception of

IP types, September 2020

MEET THE MINTROPOLITANS

* IP needs to resonate with more consumers
Figure 39: IP perception, by consumer classification,
September 2020

* Big potential in consuming IP licensed merchandise
Figure 40: Attitudes towards IP and licensed product, by
consumer classification, September 2020

APPENDIX - METHODOLOGY AND ABBREVIATIONS

¢ Methodology
« Abbreviations
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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