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This report looks at the following areas:

- Differentiate in children’s cheese snacks with added functions

* Using foodservice channels to increase knowledge of cheese consumption

» Adapting ‘light’ ready-to-cook cheese snacks to suit demand of young
females

The cheese market has experienced high-velocity growth in the past five years
and will continue the growth trajectory as the fastest-growing dairy category.

Thanks to more cheese offerings as an ingredient in other snack categories
and foodservice, consumers are starting to accept the unique flavours but
remain conflicted on the nutritional value of cheese. Cheese snacks are still
more strongly associated with being sweet, and most offerings are targeted at
children.

To reach more consumption occasions and convince consumers that it is also
suitable for adults, brands may use foodservice as touchpoints to educate
consumers on different ways of eating or using cheese. Brands may also use
new fechnologies to process cheese info more snack formats and compete in
the widening scope of the snack market instead of against other dairy
products.
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“The cheese market will
continue its growth trajectory
as the fastest growing dairy
category, albeit from a
smaller base. Brands can
expand the formats of cheese
to place it in competition with
the broadening snack
category and target more
adult consumers, rather than
focusing purely on its
nutritional value.” — Annie

Jiang, Research Analyst
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Switching between brands is common
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Figure 54: Brands purchased — Select brands, by select
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