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“The COVID-19 outbreak shored up retail coffee products’
position in the market, posing competition for fresh coffee.

However, the fact that consumers are becoming quality-
and taste-driven gives players an opportunity to serve

coffee drinks with rich mouth-feel, innovative flavours,
formats and functional ingredients.”

– Wen Yu, Research Analyst

This report looks at the following areas:

• How has the COVID-19 outbreak impacted the on-premise coffee market?
• How will the players cope with the adverse impact brought up by the outbreak?
• What are the future innovation opportunities in terms of coffee flavour, ingredients and

format?
• How to penetrate to more non-coffee drinkers and scale up the market?
• How will parallel trends of “on-the-go” and dine-in coffee drinking experiences go in hand

in hand?

According to Mintel, the value sales of China’s on-premise coffee market will experience a negative
growth of 15.9% in 2020, due to the lockdowns caused by the COVID-19 outbreak and thereby the fact
that consumers traded down to other alternatives including RTD and instant coffee products. However,
the market is expected to rebound steadily in the next five years with a CAGR of 11.0%, fuelled by
consumers’ rising demand for quality and tasty coffee drinks. “On-the-go” coffee will be the next crucial
driver as the escalating accessibility thanks to new entrants and leading players catering to consumer
demand for more consumption occasions in more locations
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Promote local coffee beans to showcase localism with a marketing focus on CSR and human stories
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Figure 29: Plum wine-added espresso
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Consumers resort to resilient businesses for freshly-made coffee amid COVID-19 outbreak

Females skew towards flavoured coffee

Offer different sensory delights through innovation

COVID-19 halted consumers’ on-premise coffee purchase
: Figure 33: Consumption channel and frequency, August 2020

Resilient business formats rebound well after the outbreak
Figure 34: Consumption channel and frequency, August 2020

Unlocking bakery houses’ potential for on-premise coffee
Figure 35: Consumption channel and frequency – “convenience stores”, by age, August 2020

Figure 36: Consumption channel and frequency – “bakery houses”, by city tier, August 2020

Consumers crave the mouth feel of coffee and milk fusion
Figure 37: Product penetration, August 2020

Figure 38: Coffee made with eisbock (freeze distilled) milk

Females’ preference for flavoured coffee hints at opportunities
Figure 39: Product penetration – “flavoured coffee with sugar/ice cream”, by gender and age, August 2020

Consumers expected to become more inclusive for different types of coffee drinks
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Figure 40: Product penetration – Repertoire Analysis, August 2020

Consumers are becoming taste- and quality-driven
Figure 41: Factors in purchasing, August 2020

Circumspect about ingredients when marketing to older coffee drinkers
Figure 42: Factors in purchasing – “coffee bean origins”, by age, August 2020

Young consumers may fall for the attractive appearance of coffee but not the packaging
Figure 43: Factors in purchasing – “appearance of the coffee”, by gender and age, August 2020

Figure 44: Black latte from No Coffee Sha.China

Figure 45: Factors in purchasing – “limited packaging”, by gender and age, August 2020

Sweet snacks go better with coffee than savoury ones
Figure 46: Food pairing coffee, August 2020

More types of coffee and chocolate fusions just around the corner
Figure 47: Food pairing coffee – “chocolates or sugar confection”, by monthly personal income, August 2020

Figure 48: Espresso Chocolate, Hungary, 2020

Niche coffee lovers show fondness for savoury pairing foods
Figure 49: Food pairing coffee – “cheese, savoury crackers & salad”, by product penetration, August 2020

Traditional coffee chains are perceived as a guarantee for quality coffee
Figure 50: Channel perception, August 2020

Innovation continues to be a key driver for New Retail coffee
Figure 51: Channel perception of New Retail coffee brands – “frequent coffee flavour innovation”, by monthly personal income, August
2020

Convenience stores can cultivate coffee-drinking culture

Future innovation lies in satisfying multiple sensory experiences
Figure 52: Interested innovation, August 2020

Capitalize on young consumers’ interest in Western alcohol
Figure 53: Interested innovation – “Western alcohol”, by gender and age, August 2020

Figure 54: Espresso martini & Baileys coffee

Plant-based coffee drinks’ natural image expected to shore up
Figure 55: Interested innovation of the drinkers of coffee made of plant-based milk, August 2020

Domestic on-premise coffee market is propped up by MinTs
Figure 56: Product penetration, by consumer classification, August 2020

Convenience stores could become the next fertile ground for freshly-made coffee
Figure 57: Consumption channel and frequency, by consumer classification, August 2020

Figure 58: Channel perception, by consumer classification, August 2020
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Figure 59: Forecast of on-premise coffee industry, by value sales, (adjusted for COVID-19), China 2015-2025

Figure 60: Forecast of on-premise coffee industry, by units, (adjusted for COVID-19), China 2015-2025

Methodology

Abbreviations

Appendix – Market Size and Forecast

Appendix – Methodology and Abbreviations
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