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“Pet owners are becoming knowledgeable and
sophisticated in selecting pet food, as they will proactively
seek information before making purchase decisions. Their
concern around food safety and attention to nutrition
suggest brands should not only fortify nutrition but also
provide transparent information.”
- Roolee Lu, Research Analyst

This report looks at the following areas:
•
•
•

Reassuring pet owners with transparent product information
Using functional benefits to help boost holistic wellbeing
Focusing on human-pet bond will resonate with pet owners

The retail market of dog and cat food in China achieved strong growth from 2015-19, with a value
CAGR of 13.9%. The robust performance was driven by increasing pet ownership as well as growing
penetration and premiumisation of pet food. Mintel estimates that the retail market value of dog and
cat food in China will reach RMB25.5 billion in 2020. The long-term growth momentum of the market is
unchanged, with an expected value CAGR of 8.9% from 2020-25.
Under the evolving attitudes of treating pets as family members or friends and increasing knowledge
about pet keeping, pet owners are becoming sophisticated when choosing pet food. Manufacturers
should focus on nutrition and functionality to satisfy pet owners’ interest in the dietary and holistic
wellbeing of their pets. Pet owners’ focus on the human-pet bond highlights another innovation
opportunity for manufacturers to promote products that create a fun feeding experience.
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Figure 24: Leading companies in dog and cat food market, by value share, 2018-19
Domestic players are catching up

Competitive Strategies
Mars adopts C2M in product development under partnership with JD
Figure 25: Nutro Max grain free recipe series cat food
Nestlé is expanding production capacity on veterinary diet and wet cat food
Figure 26: Purina Pro Plan and Chinese National Geography
Figure 27: Purina Fancy Feast
Myfoodie utilises variety shows to increase brand exposure
Figure 28: Myfoodie and the popular variety show Back to Field
Crazy Doggy focuses on value for money and consumer interaction
Figure 29: Crazy Doggy pet food products

Who’s Innovating?
Functional and nutritional claims dominate new product launches
Figure 30: Top 10 claims on new launches in pet food market, China, 2017-20H1
Ethical claims are on the rise
Figure 31: Top 10 increasing claims on new launches in pet food market, China, 2017-20H1
Figure 32: Product examples of pet food with ethical claims, Japan, South Korea and Taiwan, China, 2019-20
Focusing on fresh pet food
Figure 33: Chaoneng Xiaohei provides fresh food subscription
Cat box subscription with food and more
Figure 34: MollyBox themed cat box
Mooncake gift box for both owners and pets
Figure 35: Navarch and Daddy Sweety mooncake gift box for human and pet

The Consumer – What You Need to Know
Dry food enjoys both high penetration and usage frequency
Nutrition is the key in choosing pet food
Functional benefits are desired in promoting pet’s overall wellbeing

Pet Ownership
Dogs enjoy the most popularity, followed by cats
Figure 36: Pet ownership, May 2020
Owning both cats and dogs becomes the new trend
Figure 37: Number of cats or dogs, May 2020
Figure 38: Pet ownership – dog and cat, May 2020
Owners of less popular pets are more likely to own multiple pets of the same type
Figure 39: Pet ownership, May 2020
Figure 40: Pet ownership, by gender and age, May 2020

Purchase Channel

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

Pet Foods - China - September 2020
Report Price: £3302.97 | $4460.00 | €3717.16

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

Comprehensive shopping websites are the most popular channel for dog and cat food
Figure 41: Purchase channel, May 2020
Speciality stores attract affluent pet owners
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More young pet owners purchase pet food from veterinaries
Figure 43: Purchase channel, by age, May 2020
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Dogs and cats are more popular pet choice for MinTs
Figure 59: Pet ownership, by consumer classification, May 2020
MinTs most likely to be frequent users of wet food and snacks
Figure 60: Usage of dog/cat food, by consumer classification, May 2020
Less popular functional benefits attract more attention from MinTs
Figure 61: Choice factor, by consumer classification, May 2020
Figure 62: Interested functions, by consumer classification, May 2020
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