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“The growth rate of the yogurt market slowed down this
year but will likely pick up at a high single-digit level again
in 2021. The outbreak has driven consumer demand for
yogurt as consumers seek better immunity.”
- Pepper Peng, Research Analyst

This report looks at the following areas:
•
•
•
•
•

The impact of COVID-19 on the yogurt market
Segment performance
Launch activity and product innovation
Consumer behaviour and perception towards yogurt
Growth opportunities

Despite the short-term, supply-side challenge at the beginning of the COVID-19 crisis, the yogurt
market has benefited more from the outbreak, thanks to increased attention to health and immunity
management, fuelling demand for dairy in the long term. However, as consumer spending confidence is
recovering cautiously due to financial uncertainty, this will add pressure on premium yogurt sales.
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General immunity-related function is most wanted but specific functions get a boost too
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Interest in Functional Benefits
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General immunity boosting is most wanted functional benefit after COVID-19
Figure 60: Interests in functional benefits, May 2020
Consumers under 30 expect appearance-related functions while over-30s care more about physical health
Figure 61: Interest in functional benefits, by age, May 2020
High household income consumers focus more on specific functional yogurt
Figure 62: Interest in functional benefits, by household income, May 2020
Figure 63: Gap of interest in functional benefits, by consumer income and classification, May 2020

Meet the Mintropolitans
More willing to pay RMB10-15 on a single-serve yogurt for indulgence
Figure 64: Spending habits, by consumer classification, May 2020
Invest in gourmet stores and fresh grocery e-commerce
Figure 65: Purchasing channel, by consumer classification, May 2020
Nutrition as well as appearance
Figure 66: Interests in functional benefits, by consumer classification, May 2020

Appendix – Market Size and Forecast
Figure 67: China retail sales value and forecast of yogurt, 2015-25
Figure 68: China retail sales volume and forecast of yogurt, 2015-25

Appendix – Market Segmentation
Figure 69: China retail sales and forecast of ambient yogurt, 2015-25
Figure 70: Total China retail sales and forecast of chilled yogurt, 2015-25

Appendix – Methodology and Abbreviations
Methodology
Abbreviations

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

