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“The sales volume showed a V-shaped recovery in Q2 after
the underperformance in Q1. This pattern, however, is
represented by a quick recovery to the normal level of
consumption rather than a consumer spending surge
fuelled by pent-up demand. The sales of luxury brands
have been stable through the first two quarters, reflecting
the resilience to risks of the wealthiest consumers."
– Terence Zhou, Senior Research Analyst
This report looks at the following areas:
In this Report, Mintel summarises the big picture of the current new passenger car market in China and
outlines the reasons for change.
This Report also covers the changes in the sales of China’s new passenger car market from January to
June 2020 in terms of car models, brands, pricing and energy types. It also analyses the latest policies,
public emergencies and their impact on the market. Besides, this report also covers the most up-todate marketing news and technology innovations by auto brands across the world.
The professional opinions in the report are from interviews with a car brand expert, involving the views
and forecasts of the overall passenger car market in China as well as the analysis on the operation
models of various categories in the current market in terms of strengths and weaknesses.
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DID YOU KNOW?

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Figure 33: Total sales volume of PHEVs，China, Jan 2020 - Jun 2020

Appendix – Methodology and Abbreviations
Methodology
Abbreviations
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