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This report looks at the following areas:
• The impact of COVID-19 on the market for music and other audio including
CDs, streaming, downloads and podcasts.

“The music industry has fared
well through the pandemic.

• Innovations in streaming services.

Streaming platforms have

• Key factors driving the market for take-up of music streaming and

seen an increase in users and

podcasting services.
• The market size and forecast for music industry income 2015-2025.

dedicated playlists have

• Use of streaming services both paid and free, how much consumers spend

helped steer consumers

on physical music purchases, preferred genres of music and what devices
consumers use to listen to music on.

through new routines by
relieving stress and improving

75% of consumers say they would be happy to listen to adverts that support
podcast creators. This presents an opportunity for brands to develop podcast
advertising further, as the medium offers a powerful way to reach engaged

concentration, whilst coordinated retail campaigns

audiences who are invested in the fortunes of the creator and can be

have helped bolster physical

receptive targets to advertising messages.

format sales.”

There has been a drop off in some physical sales of music formats in 2020.
Sales of CDs have been particularly affected due to the closures of physical

– Joe Birch, Consumer
Technology Analyst

stores. However, there has been an increase in music streaming services during
2020 as music has been a popular pastime for consumers throughout the
COVID-19 pandemic, with 36% of all users saying they are listening to music
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more. There has also been an increase in podcasts and playlists focusing on
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wellbeing, mindfulness and relaxation as consumers have looked to deal with
the stresses of lockdowns and COVID-19’s fallout.
The continuing decline in the success of physical formats is unlikely to be
arrested as consumers continue to flock to streaming services. The vinyl
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segment is the one exception, which is still seeing small gains year on year and
will likely continue its upward trend.
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Longer term, streaming platforms can provide more immersive experiences for
consumers. Music and podcast content can merge, providing new experiences
and allowing the discovery of content to become more advanced.
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• Music streaming another cog in the at-home entertainment
package in 2020
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Figure 16: Short-, medium- and long-term impact of
COVID-19 on music and other audio – CDs, streaming,
downloads and podcasts, November, 2020
• Steady growth in industry income in 2019
• Market drivers and assumptions
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• Physical formats’ niche appeal unlikely to offset momentum
of downturn
Figure 27: Music industry income from sales of physical music
formats, 2014-19
MARKET DRIVERS
• UK parliament launches inquiry into the economics of music
streaming
• Services that directly support artists can likely gain in
popularity
Figure 28: Streaming sites’ revenue payments per stream,
2019
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• Increase in ownership of technology devices furthers
streaming services’ reach
Figure 29: Smartphone ownership by generation, September
2019, June 2020
• Music streaming services see spike due to pandemic
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• TIDAL streams concerts by Beyoncé, Rihanna and Jay-Z
during initial lockdown
• New streaming platform concepts emerge out of the
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BRAND RESEARCH
• Brand map
Figure 30: Attitudes towards and usage of selected brands,
November 2020
• Key brand metrics
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Figure 31: Key metrics for selected brands, November 2020
• Brand attitudes: TIDAL is considered the most innovative of
brands
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Figure 32: Attitudes, by brand, November 2020
• Brand personality: YouTube Music is seen as the most
accessible of brands
Figure 33: Brand personality – macro image, November 2020
• Spotify viewed as the most appealing and reliable of
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Figure 36: User profile of YouTube Music, November 2020
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IMPACT OF COVID-19 ON CONSUMER BEHAVIOUR
• Physical music sales suffer in 2020
Figure 40: Physical music purchases, December 2017–2-14 July
2020
• Small increase in music streaming services during lockdown
Figure 41: Use of paid-for music and TV streaming
subscriptions, December 2017–2-14 July 2020
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• Use of paid-for streaming services climbs nine percentage
points since 2018
• YouTube is the most popular free service but Spotify is top
for paid subscriptions
• Pop music holds appeal with fans of other genres
• Smartphone the key device for listening to music
• Consumers spend more on vinyl than downloads or CDs
• Podcasts offer engaged audiences for advertising
opportunities
• More social elements on streaming platforms can increase
engagement
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MUSIC AND AUDIO LISTENING
• Use of paid-for streaming services climbs nine percentage
points since 2018
• Older generations can have their interest piqued by
relevant marketing and communications

What's included
Executive Summary
Full Report PDF

• Podcasts can draw in diverse audience
• The CD can endure to cater for collectors and audiophiles
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Figure 43: More than four audio activities done in the last
three months, by selected generations, August 2020
• YouTube still the dominant way to listen to free music
despite losing ground to Spotify
• Despite teething troubles BBC Sounds is well-placed to see
a resurgence
Figure 44: Use of free music streaming services, 2018-20
• Spotify still top of the hit parade of paid-for streaming
services
• Platforms offering bundled services well-placed to
encourage switching
Figure 45: Use of paid-for music streaming services, 2018,
2019, 2020
GENRES OF MUSIC LISTENED TO
• Pop music holds appeal with fans of other genres
Figure 46: Genres of music listened to, September 2020
Figure 47: Genres of music listened to by generation,
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September 2020
DEVICES USED TO LISTEN TO MUSIC
• Smartphone the key device for listening to music
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experiencing music
• The radio is still a key way to access audio
Figure 48: Devices used to listen to music, September 2020
SPENDING ON PHYSICAL MUSIC FORMATS
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• Digital downloads need to refocus on being the highest
quality audio experience
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• Record collectors’ passion makes them a valuable target
market
Figure 49: Typical monthly spend on physical music formats,
September 2020
ATTITUDES TOWARDS PODCASTS AND MUSIC
• Podcasts offer engaged audiences for advertising
opportunities
• Curated content can cater to curious minds
Figure 50: Attitudes towards podcasts, September 2020
• More social elements on streaming platforms can increase
engagement
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• Streaming sites can do more to support artists and wider
support industry
• Streaming platform communities likely to become more
social
• Social platforms can incorporate reaction videos to create
further fan interaction
Figure 51: Interest in new streaming features, September 2020
• Generational differences for physical format preference
• Streaming platforms can create branded editorial content
to power discovery
Figure 52: Attitudes towards music, September 2020
APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
• Abbreviations
• Consumer research methodology
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