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This report looks at the following areas:

* How is COVID-19 impacting the economy?
* How is COVID-19 impacting consumer spending?
* Which sectors are holding up and which are struggling?

The outbreak of COVID-19 has brought unprecedented disruption to China's
social and economic activities, resulting in a 6.8% contraction in its GDP in the
first quarter of 2020 according to NBS data.

After two months of lockdown and social distancing measures since the end of
January, China has started to resume economic activities. Key economic
indicators have all shown signs of recovery in March. This immediate recovery is
largely driven by the resumption of business activities. What's more important is
the recovery in months to come, which will demonstrate how much consumer
confidence has been restored. Mintel research tracking Chinese consumers’
reaction to the outbreak shows that by April 2020, though there are signs that
consumer confidence is improving, full recovery will be slow and cautious.
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“COVID-19 has disrupted
China’s economic growth but
the fundamentals of the
economy remain solid. China
has a consumer market of 1.4
billion people and is among
the first few markets to
emerge from the outbreak
after decisive lockdown
measures to contain the
outbreak. How quickly China'’s
economy can return to growth
depends much on domestic
consumer spending.” Jinyu

Wang, Research Analyst
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IMF projects China will still grow in 2020 and rebound
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Rebound of consumer confidence will be slow and cautious
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Speed of recovery will vary by sector
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CHANGE IN CONSUMER FINANCES
» Substantial financial impact of COVID-19

Figure 20: Changes in financial situation, December 2019 and
March 2020 and April 2020

Under-30s feel the financial hit more, with more polarised
situations

Figure 21: Changes in financial situation, by age, March 2020
and April 2020

Self-employed and privately-owned businesses are more
vulnerable

Figure 22: Changes in financial situation, by employment,
March 2020 and April 2020

Lower tier cities recovering faster

Figure 23: Changes in financial situation, by city tier, March
2020 and April 2020
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CONFIDENCE IN FUTURE FINANCES

Obvious drop in confidence after the outbreak, but the
majority are still positive about the near future

Figure 24: Confidence in improving future finances,
2015-2020

At least another four months for confidence to rebound to
pre-COVID-19 level

40s and 50s are more certain about the future

Figure 25: Confidence in improving future finances, by age,
March and April 2020

Self-employed rely on demand to recover not just lifting of
lockdowns

Figure 26: Confidence in improving future finances, by
employment, March and April 2020

More confidence in lower tier cities driven by state-owned
employees and self-employed

Figure 27: Confidence in improving future finances, by city
fier, March and April 2020

IMPACT ON SPENDING

Immediate after the outbreak: bring the outside in

Figure 28: Changes in spending, 28 February to 6 March
2020

Small indulgences will recover first

Figure 29: Changes in spending — spent more, December
2019, March and April 2020

Big ticket items take longer as financial stress starts to
weave in...

But long-term outlook is still optimistic once confidence is
restored

Figure 30: Changes in spending — spent more, by change in
finances, April 2020
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Methodology
Abbreviations
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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