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This report looks at the following areas:

. “Having grown up with
Understanding Gen Z's ambivalent attitudes towards social media constant digital exposure,
= Achieve a seamless online experience when switching between screens

* A new generation of digital adverts for a digital generation Gen Z owns a wide range of
digital devices and favours
switching between screens to
enjoy various online activities.
As Gen Z's aftention has been
distributed across diverse
platforms, advertisers should
focus on catching their eye
instantly rather than simply
covering as many digital
media channels as possible."
- Jinyu Wang, Associate

Research Analyst
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Figure 55: Time spent on online activities in the past seven
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Most members of Gen Z still prefer to use mainstream social
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Gen Z are interested in expanding their social circle
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Figure 70: Consumer segmentation based on attitudes
toward tech and social media, December 2019
Self-discipliners are less impressed by online advertising
Figure 71: Impression of digital advertising, by consumer
segmentation, December 2019

Different strategies target different segments

Figure 72: Important characteristics, by consumer
segmentation, December 2019

Figure 73: Employment, by consumer segmentation,
December 2019

Figure 74: Disposable income, by consumer segmentation,
December 2019

Figure 75: Age, by consumer segmentation, December 2019

MEET THE MINTROPOLITANS

MinTs own more types of digital device
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MinTs pay more attention to online advertisements
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Figure 79: Impression of online advertising, by MinTs vs non-
MinTs, December 2019

* Non-MinTs are more into the digital world
Figure 80: Customer segmentation, by MinTs vs non-MinTs,
December 2019

APPENDIX - METHODOLOGY AND ABBREVIATIONS
¢ Methodology

* Abbreviations

e TURF Analysis

* Methodology
Figure 81: Sources of impressive digital advertising — TURF
Analysis, December 2019
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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