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“The primary reason consumers buy environmentally
friendly products is because they are good for human

beings rather than good for the planet. Consumers are
willing to pay extra for dishwashing products with natural
ingredients, biodegradable formula and no preservatives,

which are considered safer to use.
– Alice Li, Senior Analyst

This report looks at the following areas:

• Tell the right story on environmentally friendly
• Encourage more frequent usage of dishwashers
• Slow yet steady growth for a mature market
• Dishwashing needs are changing
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Dishwasher ownership remains flat

Dishwasher owners use both dishwasher detergents and ancillaries
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Liby is the most used dishwashing liquid brand

Consumers are satisfied with ease of use and cleaning power

Flat dishwasher ownership, but usage shows signs of an increase
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Dishwasher ownership is still influenced by income level and city tier
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Usage of dishwashing liquid is nearly universal
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Dishwasher liquid/gel is most used, but dishwasher owners use more than detergents
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Product formulas and ingredients get most attention
Figure 37: Environmentally friendly features of dishwashing products that are worth paying more for, December 2019

Older consumers focus on ingredients; the younger generation starts to pay attention to environmentally friendly packaging
Figure 38: Environmentally friendly features of dishwashing products that are worth paying more for, by age, December 2019

Lower tier city consumers pay more attention to carbon emissions
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Figure 39: Environmentally friendly features of dishwashing products that are worth paying more for, by city tier, December 2019

Liby takes the lead and is far ahead…
Figure 40: Most often used dishwashing liquid brand in the last six months, December 2019

…among both dishwasher owners and non-owners
Figure 41: Most often used dishwashing liquid brand in the last six months, by dishwasher ownership, December 2019

Overall gender difference doesn’t prevail
Figure 42: Most often used dishwashing liquid brand in the last six months, by gender, December 2019

Liby has a younger user base; Bluemoon the opposite
Figure 43: Most often used dishwashing liquid brand in the last six months, by age, December 2019

Liby is more popular in tier one cities
Figure 44: Most often used dishwashing liquid brand in the last six months, by city tier, December 2019

Lanju gains the highest level of overall satisfaction
Figure 45: Overall satisfaction with dishwashing liquid brand used most often, December 2019

Consumers are satisfied with ease of use and cleaning power
Figure 46: Satisfaction with aspects of dishwashing liquid brand used most often, December 2019

Figure 47: Key drivers of overall satisfaction with dishwashing liquid brand used most often, December 2019

Liby
Figure 48: Key drivers of satisfaction – Liby, December 2019

Bluemoon
Figure 49: Key drivers of satisfaction – Bluemoon, December 2019

White Cat
Figure 50: Key drivers of satisfaction – White Cat, December 2019

MinTs more likely to hand wash dishes in spite of dishwasher ownership
Figure 51: Dishwashing habits, by consumer classification, December 2019

But they still report higher usage of dishwasher products
Figure 52: Dishwashing products used in the last six months, by consumer classification, December 2019

MinTs start to look beyond ‘good for humans’ and seek ‘good for planet’ products
Figure 53: Gaps between MinTs and non-MinTs (as benchmark) in terms of environmentally friendly features of dishwashing products
that are worth paying more for, December 2019

Figure 54: Market value of dishwashing products, China, 2014-24
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