
This report looks at the following areas:

•• The impact of COVID-19 on purchasing of consumer technology products
•• How online activities have changed as a result of COVID-19
•• How companies can appeal to older demographics that are showing

significant increases in their use of technology this year
•• Opportunities in the technology gifting market.

Despite competition from a growing range of more competitively priced and
more advanced smartwatches over the last few years, more basic fitness
bands and sports watches have held off the challenge and increased their
lead over the course of the year in ownership terms, rising from 18% in
September 2019 to 20% the same month this year. Smartwatch ownership
remained static at 14% over the same period.

The summer relaxation of COVID restrictions meant that the three months to
September saw a return to more normal levels of smartphone purchasing, with
15% of people buying one during the period compared to uncharacteristic lows
of 12% in the two previous quarters. It was encouraging to see that technology
spending could bounce back with a return to some degree of normality over
the summer months, but tighter restrictions towards the end of the year look set
to put a dampener on consumer confidence again and subdue purchasing
well into early 2021.

One of the biggest threats to the technology market overall, and particularly
for screen-based devices, is people’s growing concern about the negative
impact too much technology use can have on their mental health. Prior to the
pandemic, we saw 18% of all adults saying they had cut down on their screen
time in the three months to January 2020. Although this declined to 15% in the
next two quarters, with people locked down or reluctant to go out and
therefore more reliant on their technology devices for entertainment and
communication, the number rose again to 19% in the three months to
September, after restrictions had been eased over the summer.
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The special focus of this Report is on the technology gifting market, and one of
the key findings to emerge is that grandparents are way down the list of
people who are considered as potential recipients of technology products as
gifts, with just 5% of those who would buy technology gifts saying they would buy
for these family members. The fact that many older consumers are turning to
technology more during COVID-19 provides the ideal platform for pushing the
gifting message for this demographic.
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• Key points
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• Next-gen console launches prompt spike in planned
purchasing

• Fitness bands benefiting more than smartwatches as people
turn to tech for health during COVID-19

• Smartphone purchasing returns to normal levels after H1
slump

• 35-44s and 55-64s were key smartphone buyers this quarter
Figure 26: Smartphones bought in the last three months, by
age, June 2019-September 2020

• Smartphones the key growth device for online shopping
• Contactless payments continue to grow
• Consumers turning to online reviews and price comparison

sites more during the pandemic
• Return to digital detox

• What we’ve seen
• Tech gifting market has room for expansion

Figure 27: Types of Christmas gifts purchased in 2019, January
2020

• Fitness bands top of the tree

HEADLINE DATA – SPECIAL FOCUS: GIFTING OF TECHNOLOGY
PRODUCTS

KEY TRENDS THIS QUARTER

INSIGHT: KEY TARGETS IN THE TECHNOLOGY GIFTING MARKET
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• What it means

• What we’ve seen
• Smartphones gain ground on PCs and tablets as online

shopping platforms
• Middle age ranges the key drivers of m-commerce growth

Figure 30: Activities done on a smartphone in the last three
months, by age, April 2019-September 2020

• More time at home means more opportunities across the
board

• Social solutions for smartphone natives
Figure 31: WhatsApp Carts

• Engaging through AR
Figure 32: Pinterest Try On

• Simplicity and trust will be key for attracting new m-
commerce converts

• What it means

• What we’ve seen
• Computer sales still going strong nine months after first

lockdown
Figure 33: Retail sales performance by category (total sales)
1 – 28 November 2020

• Hybrid laptops should be able to benefit from this shift to
home working
Figure 34: Ownership of computers, by form factor. June
2017-September 2020

• Legacy laptop owners will need to upgrade, while ex-
owners will need to buy back in

• Two-for-one replacements a potentially attractive
proposition

• Reviews are crucial to success in the category, and hybrid
targets are key readers and writers
Figure 35: Read or written product reviews on any device in
the last three months, by parental status, September 2020

• What it means

INSIGHT: MAKING THE MOST OF M-COMMERCE GROWTH

INSIGHT: THE IMPACT OF HOME WORKING ON THE PC
MARKET
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• Data sources
• Abbreviations

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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