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This report looks at the following areas:

+ The impact of COVID-19 on the dishwashing products market “The dishwashing products
* How the market will fare post-COVID-19 category has been boosted
« The value of dishwashing segments and brand performance in 2019 by COVID-19, after a

¢ Launch activity opportunities for 2020 and beyond o o
» Usage of dishwashing products and factors influencing purchase in the last 5|gn|f|cc|n’r decline in 2019. The
12 months impending recession won't

» Changes in usage of dishwashers and the reasons why halt overall demand. and
’

Attitudes towards washing up by hand .
consumers staying at home

The machine segment has been the driving force in the dishwashing products more will ensure that demand
category, underpinned by 19% of dishwasher owners increasing their usage of counteracts much of the

their appliance compared with a year ago. .
PP P / d trading down that occurs

However, COVID-19 has given a much-needed boost to the dishwashing during the remainder of
products category in general, with consumers forced fo stay at home and 2020."
prepare more meals in their own kitchens. Increased dishwashing occasions will

Richard Hopping, Global
Household Care Analyst, 21

ensure that sales of both hand and machine segments experience significant
growth in 2020; whilst a recession is impending, overall demand will largely

counteract any trading down that may occur. July 2020
The category will still face challenges though. As dishwasher ownership is Buy this report now
largely defined by comfortable financial situations, this is likely to plateau — if Visit store.mintel.com

not fall — over the coming year. As such, machine dishwashing brands will
potentially have a smaller base of people buying their products. In addition, as EMEA +44 (0) 20 7606 4533
with any household care category, dishwashing is heavily influenced by price,

which will create some drift towards own-label. Brazil 0800 095 9094

Americas +1(312) 943 5250

But consumers are also focused on product quality, so there are opportunities
for premium brands to appeal to consumers on added value, like superior China +86 (21) 6032 7300
cleaning performance or products that last longer. New habits will emerge

from the lockdown phase of the pandemic and hand dishwashing brands in APAC +61(0) 2 8284 8100
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particular can try to align with these new behaviours, for example through
creating occasions for consumers to de-sfress, or aiding younger consumers to
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* What you need to know
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* Hand washing detergent

» Dishwasher detergent

* Excluded

e COVID-19: Market context

EXECUTIVE SUMMARY

o The market

+ COVID-19 provides a boost to dishwashing
Figure 1: UK central forecast value sales of the dishwashing
products market (prepared 8 July 2020), 2015-25

* Impact of COVID-19 on dishwashing products
Figure 2: Expected impact of COVID-19 on the dishwashing
products market, short, medium and long term, 8 July 2020

« Expand hygiene focus to create new products

« Create new ways to align with consumer lifestyles

+ Companies and brands

* Fairy sees decline in hand dishwashing value sales...
Figure 3: Brand shares in value sales of hand dishwashing
products, year ending February 2020

+ ...but narrows the gap in machine segment
Figure 4: Brand shares in value sales of machines dishwashing
products, year ending February 2020

* New packaging changes are main focus of NPD
Figure 5: Share of NPD in the UK dishwashing products
market, by launch type, January 2016-June 2020

- Time/speed and skincare claims will rise after COVID-19
Figure 6: Leading claims on dishwashing product launches,
2018 and 2019

e Fairy and Finish dominate adspend
Figure 7: Total above-the-line, online display and direct mail
advertising expenditure on dishwashing products, by fop
advertisers, 2019

* The consumer

« The pandemic increases purchase of household care
products
Figure 8: Spending expectation for household care products
in the coming month, 26 March-1July 2020

* Washing-up liquid to take on more prominence

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100



/reports.mintel.com//display/store/988768/

Dishwashing Products: Inc Impact of COVID-19 - UK - July 2020 M i NTEL

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

Figure 9: Usage of washing-up liquid, March 2020
All-in-one tablets/capsules maintain popularity

Figure 10: Usage of dishwasher products, March 2019 and
March 2020

Parents increase their usage of the dishwasher

Figure 1 Change in usage of dishwashers, by household
income, March 2020

Educate consumers on water-saving benefits of dishwashers
Figure 12: Reasons for decreased usage of dishwashers,
March 2020

Figure 13: Reasons for increased usage of dishwashers, March
2020

Create campaigns to encourage dishwasher maintenance
Figure 14: Issues experienced when using a dishwasher, March
2020

Price and product quality drive dishwashing purchases
Figure 15: Purchase drivers in the UK dishwashing products
category, March 2020

Add pleasure and stress relief to dishwashing routines
Figure 16: Attitudes towards washing up, March 2020

What we think

IMPACT OF COVID-19 ON DISHWASHING PRODUCTS

The market

The dishwashing products market gets a boost

Working at home will create more occasions over the long
term

The recession will stall dishwasher ownership

The consumer

Consumers expect to spend more on household care
Align with home cooking for younger consumers

Price and quality focus will come into play

Encourage consumers to take time to wash up and de-stress
Companies and brands

Increase hygiene focus

Promote the benefits of an efficient machine

An opportunity for the extension of own-label product
ranges

Push environment to centre stage in marketing

ISSUES AND INSIGHTS

COVID-19 creates long-term dishwashing opportunities
The facts
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The implications

Align with consumer focus on health

The facts

The implications

Go further with water-saving campaigns
The facts

The implications

THE MARKET - WHAT YOU NEED TO KNOW

COVID-19 provides a boost to dishwashing

Hand dishwashing segment drags the market down in 2019
Grocery multiples remain on top

An economic hit is on the horizon

Dishwasher machine ownership will stall

Water waste represents a key concern

Technology will shift in-demand formats in the future

MARKET SIZE AND FORECAST

A bright future for dishwashing products

Figure 17: Expected impact of COVID-19 on the dishwashing
products market, short, medium and long term, 8 July 2020
Short term

Medium term

Long term

COVID-19 provides a boost to dishwashing

Figure 18: UK retail value sales of dishwashing products
(prepared 8 July 2020), 2015-25

A new version of normality will follow

Figure 19: UK central forecast value sales of the dishwashing
products market (prepared 8 July 2020), 2015-25
Recession won't halt overall demand

Figure 20: UK retail value sales of dishwashing products,
2007-17

MARKET SEGMENTATION

Hand dishwashing drags the market down in 2019

Figure 21: UK retail value sales of dishwashing products, by
segment, 2018 and 2019

Machine dishwashing marginally increases sales

Figure 22: UK retail value sales of machine dishwashing
products, by segment, 2018 and 2019

CHANNELS TO MARKET

Grocery multiples remain on top
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Figure 23: UK retail value sales of dishwashing products, by
outlet type, 2017-19

Online channels stand to benefit from COVID-19

Figure 24: Lever Direct Facebook post, May 2020

Loop finally launches in the UK

MARKET DRIVERS

Economic blow has yet to hit...

Figure 25: Trends in consumer sentiment for the coming year,
January 2009-June 2020

...but it is on the way

Dishwasher machine ownership will stall

Figure 26: Dishwasher ownership, by household income,
March 2020

Reduced household size makes it more difficult to own a
dishwasher

Figure 27: UK household size, in thousands, 2010-19

Prepare for the return to workplaces

Figure 28: Astonish Cup Clean, 2018

Water waste represents a key concern

Figure 29: Relaunch of Finish Quantum Ultimate, 2020
Consumers worry about chemicals present in household
care products

Figure 30: Cleaning equipment behaviours, November 2019
Technology will shift in-demand formats in the future

COMPANIES AND BRANDS - WHAT YOU NEED TO KNOW

Fairy sees decline in hand dishwashing value sales...
...but narrows the gap in machine segment

NPD focuses on the basics

New packaging changes are main focus of NPD
Time/speed and skincare claims will rise after COVID-19
Fairy and Finish dominate adspend

Ecover supports Too Good To Waste launch

MARKET SHARE

Fairy sees decline in hand dishwashing value sales...

Figure 31: Leading brands’ sales and shares of the UK hand
dishwashing products market, by value, years ending
February 2019 and 2020

...but narrows the gap in machine segment

Figure 32: Leading brands’ sales and shares of the UK
machine dishwashing products market, by value, years ending
February 2019 and 2020
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SC Johnson brands showcase move towards sustainability
Figure 33: Leading brand owners’ share of the UK
dishwashing products market, by value, year ending 24
February 2020

Own-label destined to grow market share

Figure 34: Examples of own-label eco-friendly ranges,
2017-20

LAUNCH ACTIVITY AND INNOVATION

Dishwashing NPD remains stable as share of the homecare
sector

Figure 35: UK household care launches, by category, January
2016-June 2020

NPD focuses on the basics

Figure 36: Share of NPD in the UK dishwashing products
market, by sub-category, January 2016-June 2020

Fairy and Finish up focus on capsules

Figure 37: Share of NPD in the automatic detergents segment,
by format type, January 2016-June 2020

Figure 38: Examples of automatic detergent launches,
2019-20

New packaging changes are main focus

Figure 39: Share of NPD in the UK dishwashing products
market, by launch type, January 2016-June 2020

Figure 40: Examples of new Unilever launches under the
Seventh Generation brand, 2019

New launches focus on eco packaging changes

Figure 41: Leading claims on dishwashing product launches,
by leading claims in 2019, 2018 and 2019

Time/speed and skincare claims will rise after COVID-19
Opportunity for antibacterial launches

Figure 42: Examples of products suitable for cleaning fruit
and vegetables in Asia, 2020

P&G drives NPD

Figure 43: Share of NPD in the UK dishwashing products
market, by ultimate company, January 2016-June 2020
Figure 44: Examples of P&G dishwashing launches under the
Fairy brand, 2019-20

Brands increase dominance in NPD

Figure 45: Share of NPD in the UK dishwashing products
market, branded vs own-label, January 2016-June 2020
Figure 46: Tesco and Morrisons washing-up liquid product
launches, 2019
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Citrus fragrances maintain their dominance

Figure 47: Share of NPD in the UK dishwashing products
market, by leading fragrance component groups in 2019,
January 2016-June 2020

Brands extend range of scents

Figure 48: Examples of dishwashing products with novel
fragrances, 2019-20

Saving water becomes a main focus

Figure 49: Examples of dishwashing launches with eco-
friendly claims, 2019-20

Ecover uses waste products for washing-up liquid
Figure 50: Ecover's Too Good To Waste Washing-Up Liquid,
2019

ADVERTISING AND MARKETING ACTIVITY

A few advertisers dominate the category

Figure 51: Total above-the-line, online display and direct mail
advertising expenditure on dishwashing products, by top
advertisers, 2019

Fairy changes label to support the LGBTQ+ community
Figure 52: Fairy washing-up liquid advert, 2019

Fairycology tackles sustainability

Figure 53: “Discover why Fairy is sustainable”, Fairycology,
2019

Finish offers stellar cleaning

Figure 54: Finish Quantum Ultimate Dishwasher tablets advert,
2019

Ecover upcycles waste

Figure 55: Ecover 'Too Good To Waste' limited edition
washing-up liquid advert, 2019

Nielsen Ad Intel coverage

THE CONSUMER - WHAT YOU NEED TO KNOW

The pandemic increases purchase of household care
products

Washing-up liquid to take on more prominence
Parents increase their usage of the dishwasher
Consumers are confused about saving water

Educate consumers on dishwasher maintenance

Price and product quality drive dishwashing purchases

Add pleasure and stress relief to dishwashing routines

IMPACT OF COVID-19 ON THE HOUSEHOLD CARE CONSUMER

COVID-19 leads to new enforced habits
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Figure 56: Changes in consumer behaviour since the
COVID-19 outbreak, 28 February-16 April 2020

The rise in home cooking presents an opportunity

Figure 57: Consumers who eat out at least once a week, by
age, May 2019

Figure 58: Comfort levels with going to a restaurant/bar
indoors and outdoors, 25 June-1July 2020

The pandemic increases purchase of household care
products

Figure 59: Spending expectation for household care products
in the coming month, 26th March-1st July 2020

USAGE AND PURCHASING OF DISHWASHING PRODUCTS

Washing-up liquid to take on more prominence

Figure 60: Usage of washing-up liquid, March 2020
COVID-19 may even up household chores

Figure 61: Purchasing responsibilities of washing-up liquid, by
gender and age, March 2020

All-in-one tablets/capsules maintain popularity

Figure 62: Usage of dishwasher products, March 2019 and
March 2020

Liquids and powders rely on technology to boost appeal

CHANGE IN USAGE OF DISHWASHERS

Dishwashing usage edges upwards

Figure 63: Change in usage of dishwashers, by household
income, March 2020

Dishwashers simplify household routines

Figure 64: Reasons for increased usage of dishwashers,
March 2020

Dishwashing products for new parents

Figure 65: Examples of baby-focused washing-up liquids,
2018-19

Dishwashers’ green features confuse consumers

Figure 66: Reasons for decreased usage of dishwashers,
March 2020

Consumers show concern over chemicals

ISSUES EXPERIENCED WHEN USING A DISHWASHER

Educate consumers on maintenance and correct usage
Figure 67: Issues experienced when using a dishwasher,
March 2020

Use social media for tips and tricks
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IMPORTANT PURCHASE DRIVERS

* Price and product quality drive purchases
Figure 68: Purchase drivers in the UK dishwashing products
category, by gender, March 2020
« Young consumers expect more from dishwashing brands...
Figure 69: Selected purchase drivers, by age, March 2020
* ...while older consumers look for convenience
Figure 70: Interest in dishwashing products that are easy to
use, by age, March 2020

ATTITUDES TOWARDS WASHING UP

* Add pleasure and stress relief to dishwashing routines
Figure 71: Attitudes towards washing up, March 2020

» Food-grade ingredients can act as an indicator of safety

» Low glove usage puts onus on brands to look after hands

* Young consumers keen on exploring new formats
Figure 72: Agreement with “There should be more formats for
washing-up liquids (eg spray, mousse)”, by age, March 2020
Figure 73: P&G Dawn Platinum Powerwash Spray, December
2019

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

- Abbreviations

« Consumer research methodology
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
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