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This report looks at the following areas:

* The impact of COVID-19 on the automotive retailing sector on the island of
Ireland

= The influence of sustainability and environment concerns will have on car
purchasing

* How the economic environment is impacting car ownership models

* The legislative changes that will impact Irish motorists

* What are Irish consumers future car purchase intentions and when they are
most likely to buy a new car

Even when social distancing measures are relaxed, the uncertainty surrounding
the COVID-19 outbreak could see consumers delay big-ticket purchases such
as new cars as they focus on essential expendifure. We would therefore expect
fo see new cars sales continue to struggle throughout 2020. However, concerns
around being exposed to COVID-19 on public transport could see consumers
look fo alternative forms of fransport. This will likely see higher usage of cars
among consumers with further to travel to work for example and increased
usage of bicycles within urban areas such as Belfast and Dublin.

are subject to change due to currency fluctuations.

“Before COVID-19 hit, the
majority of Irish consumers
said that they intended to buy
a car within the next two
years. The shutdown of retail
outlets will already have had
a huge impact on car sales;
although at the time of writing
there were no new numbers
on Irish car sales over the
lockdown period, the UK's
experience shows the possible
scale of the impact, with new
car sales falling in April 2020.”
James Wilson, Research
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Figure 10: Type of car consumers intend to buy in the next
three years, NI and Rol, January 2020
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Short, medium and long-term impact on the industry

Figure TI: Short, medium and long-ferm impact on automotive
retailing, lol, April 2020
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COVID-19 could car ownership models may change

How the crisis will affect key consumer segments
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Figure 25: Top-selling types of cars (body type), Rol, 2015-19
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Figure 31: Annualised road fuel prices (monthly), for unleaded
petfrol and diesel, NI, 2015-19
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* Rol consumers see finances improve, NI consumers continue
to struggle
Figure 33: Financial health of Irish consumers, NI and Rol,
March 2019-April 2020

« Company car incentive ends for electric cars in Rol

» Electric-car grant to be retained in UK

* Nitrogen oxide emissions tax replaces diesel surcharge

COMPANIES AND BRANDS — WHAT YOU NEED TO KNOW

+ Electric charge points being installed in Tesco carparks
= Subscription services offers new avenue to car ownership

» Coffee waste used to produce parts for Ford cars

WHO'’S INNOVATING?

» ESB charge points to be available in Tesco carparks in Rol
+ ‘Subscribe and Drive’ service launched by Nissan

» Toyota building prototype city
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* Ford using coffee waste to produce car parts
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* Retailers
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Figure 34: Car ownership, NI and Rol, January 2020

« Car ownership lowest among Gen Zers
Figure 35: Car ownership, by age, NI and Rol, January 2020

* NI consumers own new car bought less than two years ago
Figure 36: When consumers bought their car, and if it was
new or second-hand, NI and Rol, January 2020

» Affluent consumers most likely to have bought a new car
recently
Figure 37: Consumers who own a car, which they bought new
less than two years ago, by social class, NI and Rol, January
2020

 Lack of driving licence inhibiting car ownership
Figure 38: Reasons why consumers do not currently personally

own a car, NI and Rol, January 2020

INFORMATION SOURCES FOR CAR INFORMATION

* Friends and family the main source of car information
Figure 39: Information sources used to find out about cars, NI
and Rol, January 2020

* Young consumers turning to social media for information
about cars
Figure 40: Consumers who use social media fo find out
information about cars, by age, NI and Rol, January 2020
Figure 41: Top five social-media platforms used, NI and Rol,
March 2019

* Men accessing car information from a range of sources
Figure 42: Information sources used to find out about cars, by
gender, NI, January 2020
Figure 43: Information sources used to find out about cars, by

gender, Rol, January 2020

CAR PURCHASING INTENTIONS

» Most consumers intend to buy a car in the next three years
Figure 44: Intention to purchase a car in the next three years,
NI and Rol, January 2020

* Younger consumers most likely to purchase a new car
Figure 45: Intention to purchase a car in the next three years,
by age, NI and Rol, January 2020

» Purchase intention driven by household income
Figure 46: Infention to purchase a car in the next three years,
by household income, NI, January 2020
Figure 47: Intention to purchase a car in the next three years,

by household income, Rol, January 2020
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WHEN CONSUMERS INTEND TO BUY A CAR

- Consumers interested in buying a car within the next 12
months
Figure 48: Timescale for purchasing a car in the next three
years, NI and Rol, January 2020

= Men intending to buy a car in the next six months
Figure 49: Timescale for purchasing a car in the next three
years, NI, January 2020
Figure 50: Timescale for purchasing a car in the next three
years, Rol, January 2020

TYPE OF CAR CONSUMERS INTEND TO BUY

« Consumers most likely to buy second-hand cars
Figure 51: Type of car consumers intend to buy in the next
three years, NI and Rol, January 2020

« Second-hand cars popular among Irish women

Figure 52: Consumers who intend to buy a second-hand car
in the next three years, by gender, NI and Rol, January 2020

= Full-time employees interested in buying new car

Figure 53: Consumers who intend to buy a new car in the next

three years, by work status, NI and Rol, January 2020

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

+ Data sources
+ Market size rationale
+ Generational cohort definitions

- Abbreviations
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clients to make better business decisions faster
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