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This report looks at the following areas:

Irish consumers are most likely to drink wine at home while relaxing or with a
meal. There is a preference for red and white wines and these products are
most likely bought in a standard 750ml bottle. However, smaller packaging
formats and non-alcoholic wines are growing in popularity as consumers look
fo reduce the amount of alcohol they drink to improve their health and

wellbeing.

There is also interest in being able to order wine via delivery services and
partnering with such platforms would enable brands to extend their reach
within the Irish market to create a convenient new sales channel that will help

to boost the overall value of the market.
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“The growing popularity of
smaller packaging formats in
recent years provides brands
with opportunities to position
‘single-serve’ bottles of wine
as an indulgent and
permissible treat that
consumers can enjoy with a
meal or relaxing at home
while moderating the amount
of alcohol they drink.”

- James Wilson, Research
Analyst
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Figure 30: Types of wine bought in the last three months, by

age, NI, November 2019

Figure 31: Types of wine bought in the last three months, by

age, Rol, November 2019

* Wine popular among NI men

Figure 32: Types of wine bought in the last three months, by

gender, NI and Rol, November 2019
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« Bottles the preferred wine format

Figure 33: Formats used when drinking wine in the last three
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ATTITUDES TOWARDS SUGAR AND ALCOHOL CONTENT IN
WINE

» Consumers interested in low-alcohol wine to limit alcohol

intake
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Figure 40: Agreement with statements relating to attitudes
fowards sugar and alcohol content in wine, NI and Rol,
November 2019

Low-alcohol wines appeal to young consumers

Figure 41: Agreement with the statement ‘I would be willing to
switch to low-alcohol wines to help limit my overall intake’, by
age, Nl and Rol, November 2019

ATTITUDES TOWARDS WINE PACKAGING

Consumers find wine flavour descriptors helpful

Figure 42: Agreement with statements relating to wine
packaging, NI and Rol, November 2019

A wider range of smaller bottles appeals to parents

Figure 43: Agreement with the statement ‘A wider range of
smaller-sized bottles (eg half size) would make me drink wine
at home more often’, by presence of children in the
household, NI and Rol, November 2019

IMPORTANT CHOICE FACTORS

Consumers stick to same variety, but are open to wines from
different regions

Figure 44: Agreement with statements relating to wine choice
behaviours, NI and Rol, November 2019

Women tend to choose the same wine variety

Figure 45: Agreement with the statement 'l generally stick to
the same variety of wine’, by gender, NI and Rol, November
2019

Figure 46: Agreement with the statement ‘I like trying wines
from countries | haven't had before’, by gender, NI and Rol,
November 2019

ATTITUDES TOWARDS WINE

Consumers interested in ordering wine via delivery services
Figure 47: Agreement with statements relating to wine, NI and
Rol, November 2019

Ordering wine via delivery services appeals to men

Figure 48: Agreement with the statement 'l would like to be
able to order wine via delivery services (eg Deliveroo)’, by
gender, NI and Rol, November 2019

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Data sources
Market size rationale
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Generational cohort definitions

Abbreviations
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
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perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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